ee on £20 MILLION FOR TV ADS IN 1956?: 
L & INTERNATIONAL CONFERENCE—Full Report 


Advertiser's 
Weekly 


THE JOURNAL OF BRITISH ADVERTISING AND MARKETING 


WueN you take space in Municipal 
Engineering, you get three advertise- 
ments for the price of one. In many 
local authorities one Technical Officer 
is responsible for 


ngineering, ( 


and Municipal Engineering is the only 
journal specialising in all three ser- 
vices. 


ENGINEERING 
CLEANSING & 
PUBLIC HEALTH 


Every week ‘‘M.E.”’ supplies this buying a 
readership with details of plant and equipment “iM, Ee" Medias oien Go 
for roads, street lighting, water supplies, sewage disposal, key positions in local government. 
street cleansing, refuse disposal and public health. 

THE JOURNAL FOR TECHNICAL OFFICERS 


MUNICIPAL ENGINEERING 


MUNICIPAL ENGINEERING PUBLICATIONS LTD., 4, Clements Inn, W.C.2 
Telephone HOLborn 5502 
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Public relations 


‘not a medium’ 


Sim,—I was distressed to read 
in your account of the annua! 
report for 1954 of the British 
Rubber Development Board 
(July 28) this sentence: “Al! the 
recognised media, including press, 
lectures, films, TV, public rela- 
tions, direct mail, exhibitions and 


advertising, were used with 
success.” 
Public relations is not a 


medium. It is like saying that al! 
the “media” including design, pro- 
duction, accounting, etc., were 
used. All the other items men- 
tioned are media of public rela- 
tions. 

How can one get the journalis- 
tic and advertising world to use 
the words “public relations” in 
their correct sense? So often 
they mean press relations, as was 
obviously the case here. 

Y. Gatirzint 
17, Victoria Street, 
London, S.W.1. 


To The Editor .. 


‘Change of job disease applies 
to all grades of agency staffs’ 


Sm,—Can anyone explain why 
there is such a large turnover of 
staff in the advertising world ? 
It seems to increase week by 
week and it does not, apparently, 
apply only to the lower grades 
but to executives and directors 
as well. 

It cannot be a search for more 
money. I can't get an average 
shorthand-typist for less than 
£10 a week, and then there must 
be inducements like luncheon 
vouchers, no Saturdays, and a 
paid holiday this year. Any 
copywriter, for instance, who is 
worth his salt can command 
£1,250 and more; an account 
executive or a director gets much 
more. 

It cannot be a wish for 
security, because agencies with 
non - contributory pensions 
schemes are losing their people 


THIS WEEK 


like everyone else. In some 
cases very long-established em- 
ployees are leaving. 

It cannot be a need for com- 
fort, for the agencies in the West 
End's plush belt where they have 
thick carpets on the floor and 


BIF ‘new look’ will answer critics 


Sin,—-You are to be congratu- 
lated on the timely common sense 
contained in your two last edi- 
torial columns under the heading 
“Comment.” That of the August 
4 issuc, dealing with the knock- 
ing campaign directed against the 
British Industries Fair, was an ex 
cellent follow-up to the subject 
of the previous week, when you 
stressed the urgent need for a 
new approach to export advertis- 
ing. 

During the past few months I 
have been privileged to work 
alongside some of the team who 
are shouldering the heavy task 
of taking over the BIF where the 
Board of Trade left off. They 
had barely started the job before 


the insidious knocking campaign 
began, and in many instances it 
was not necessary to scratch very 
deep to find the ulterior motive. 
Detractors of the BIF con- 
veniently overlook the vital 
facts. Over the years it has 
become a national institution, 
attracting 8,000 overseas buyers 
to these shores each year. 
It maintains contact with 
120,000 known buyers of British 
goods in the world’s centres of 
trade. In 1956, with two London 
Fairs instead of one, each getting 
wholehearted support from our 
leading industries, there will be 
a “new look” about the BIF that 
must surely knock the knockers 
into silence! 
ArTuur E. CowLisHaw 
Ludgate Hill, E.C.4. 


all mod. con. are suffering from 
the disease just as much as the 
old-fashioned houses. 

Iwenty years ago, | remember, 
there was a sacking epidemic of 
London editorial men. It became 
so bad that when people from 
the provinces were invited to join 
the big circulation papers they 
refused point-blank, knowing 
that they would simply be pulling 
up their roots for the doubtful 
sine of being fired in London 
a few months hence. 

Is the boot now on the other 
foot in the advertising world, or 
what is the reason? 

W. M. EDWarps. 
Press & Public Relations Ltd., 
London, W.1. 


Poster industry 
and the 


future 


Sir,—In the opening paragrapb 
of his article in your issue of 
August 4 “Barrister -at- Law” 
affirms that the suggestions made 
by E. H. Doubleday deserve 
“respect” and “careful considera- 
tion.” Yet in his eagerness to 
score debating points he gives 
them neither. 

The reconciliation of the points 
of view of advertisers and plan- 
ners is still a long way off. But, 
as planning consultant to one of 
the leading firms of advertising 
contractors, I believe it to be well 
worth working for. It can only 
be achieved if both sides face the 
issues squarely with the will to 
resolve them. 

Mr. Doubleday has suggested a 
forum to discuss “technical points 
in advertisement design.” This 
will only be useful if its terms of 
reference include consideration of 
the size and shape of posters. 
Siting and design of hoardings are 
indeed important, but the size and 
shape of posters in relation to 
their surroundings is the funda- 
mental problem. 

Facile prophecies of confusion 
and disaster always flourish 
around any proposals for change 
or reform. I do not doubt that 
the advertising industry will give 
Mr. Doubleday’s ideas more 
reasonable consideration than 
your contributor has done. 

J. D. Tettow 
The Friary, 
Lichfield, Staffs. 
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Philip Emanuel 


—‘able, energetic’ 


Sir,—As, probably, one of the 
oldest living friends of that grand 
fellow Philip Emanuel, I would 
like to pay a somewhat belated 
tribute to his memory. 

His ability as an advertising 
man must be known to everyone 
in the business, but only those 
who were privileged to work with 
and under him can be aware not 
only of his own enthusiasm but 
of his capacity for encouraging 
others occupying more lowly 
positions, and often engaged on 
rather hopeless propositions. 

His energy, always profitably 
directed, was prodigious, especi- 
ally as he was not possessed of a 
husky body. 

I was a junior in the Manches- 
ter office of Geo. Newnes Ltd. 
when Philip came up from 
London to take over, and it was 
not long before I came to respect 
and admire his sterling character. 
At that time, another outstanding 
character in advertising 
world, the late respected Teddy 
Osborne, was in charge of T. B. 
Browne’s Manchester office—and 
it was there that the life-long 
friendship of these two stalwart 
pioneers was formed. 

I think two of Philip's greatest 
natural gifts were his inordin- 
ately strong affection for his 
fellow men, and especially for 
children—other people's as well 
as his own—and his ability to 
gain the immediate confidence of 
all with whom he came into con- 
tact—in business and socially. 

The present generation will 
find it difficult to believe that his 
commencing salary at Manches- 
ter was less than £5 per week and 
that he himself told me he had 
started with Newnes at 25s. per 
week, canvassing philatelists. 

Jack Firts 
12 Renfield Street, 
Glasgow. 


POINT-OF-SALE 
DISPLAY AND SHOWCARDS 
FINE QUALITY SILK SCREEN PRINTING 


GUlliver 
9995-67 
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Oxford... 


FACTS ABOUT A VERY VALUABLE MARKET 


Oxford numbers 108,200 inhabitants or 
28,639 families. For about half the year 
this population is increased by some 
7,000 undergraduates. 


Oxford’s 1,033 retail shops sell more than 
£17,000,000 worth of varied commodities each 12 months, 
which works out at nearly £600 per family unit. 
How is this money earned? Mainly from Oxford’s 166 
industries within the cities boundaries, employing 62,000 
persons of whom 20,000 are women. In May, 1955 there 
were only 175 registered unemployed. 


The number of employees in the main industrial groups is : 


Vehicles 17,000 Professiona! services 11,000 

Distributive trades 7,000 Building & Civil 

General Engineering & Engineering 4,000 
; Manufacturing 3,000 Transport 3,000 

Government Services & Banking 3,000 Printing 2,500 

Food and Drink 1,200 Agriculture 1,000 


. ) all this and farming too... 


Oxford is the market town and social centre for some 
of the richest fart and farmers—in the country. 


Although the Oxford Mail goes into more than 86°, 
of households within the Borough boundary, 40°, 
of its sale (or approaching 20,000 copies) lies 
in the prosperous townships 

and farmland beyond. 


MOREOVER... There is no other evening paper 
printed or published in the whole County : 
indeed, the nearest are London, Swindon, 
Cheltenham and Northampton. This may 

suggest test campaigns : more important still, 

it makes the paper a “‘ must” on every 
provincial schedule. 


ail 


42.485 A.B.C. 


Media Executives—Tear this page out for reference 
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SALES... to be proud of... 


JANUARY — JUNE, 1955 


289,651 | 


JANUARY — JUNE, 1954 


268,841 | 


JANUARY — JUNE, 1953 


259,938 


JANUARY — JUNE, 1955 


465,679 


JANUARY—JUNE, 1954 


491,432 


JANUARY — JUNE, 1953 
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THURSDAY, AUGUST 1!!. 


£20 MILLION FOR TV 
PEP rate-card estimate: Total 
ad spending may be €350 million 


OTAL revenue of £20 million— 
estimated advertising expenditure oi £350 million—is 
forecast for the commercial television siations in 1956 by 
Political and Economic Planning. 
The forecast, made by PEP in a 


Sheet of the Press, is made 


contractors’ rate-cards, presuming 
during the year on three ITA stations 


The total spent on advertising 
of all kinds has been mounting 
every year, say PEP. It was £200 
million in 1952, £230 million in 
1953, £280 million in 1954 and 
will be higher still this year 

It looks as though total 1955 
expenditure will be over £300 
million, and the 1956 figure pos- 
sibly as much as £350 million.” 

Following television's £20 
million next year, PEP estimate 
that its appropriation will have 
risen to £30 million by 1957—if 
the ITA has three further stations 
in Scotland, South Wales, and 
Yorkshire working for more or 
less the full year. 

In 1958 if further stations on 
the north-east coast and the 
south-west, the Portsmouth area 
and Northern Ireland are work- 
ing for the full year, there will 
be a further increase of £5 
million to £35 million. 


10 per cent for TV 


By then, when, it is estimated, 
all the most densely populated 
areas will be covered by indepen 
dent TV transmissions, TV will 
take about 10 per cent of the total 
expenditure on all advertising 

The present corresponding 
United States percentage for 
radio and television is 17 per cent 
of the total national disbursement 

“It may be that present rates 
are too high, and that little 
change will take place during the 
next two years,” say PEP. “In 
any case television advertising 
will in its early stages be largely 
experimental, and to a consider 
ible degree financed either from 
the balance of existing appropria 
tions or from additional sums 
until the value of television as an 


7 per cent of a total 


t called Balance 


weaker parts of 
‘um that will suffer- 

the wors! poster sites, the most 
i ver-reader magazines, 
But it looks as if 


@ Continued on page 316 
DISTRIBULION OF PRESS ADVERTISING 


Sundays and weeklies) 
National newspapers (London morn- 
, London evenings and national 


Fonte and technical journals 
Miscellaneous publications 


» PEP broadsheet 


50 advertisers use 


SPOTS IN 1956° 


' 

; 

A 

x ‘ Me 

b 
tk Slee 

4strakan Lid we ae ’ 
speciall y-de signe ’ m Furleen 
suits for ihe expe ; ; her 


managing director A 

Weft) and W. I M.A 
their advertising agen 
McAlister Lid., examine a 
worn by David Stratton 
surveyor and chief store 

of the expedition 


ITA contract bids 


Four firm applications for the 
remaining ITA contract had been 
received by the Authority by 
noon yesterday (Wednesday), but 
further applications were expected 
before to-day’s deadline The 
ITA will consider the applications 
next Tuesday 


Grant take over 


The British School of Moto: 
ing Ltd. account will be taken 
over by Grant Advertising Ltd 
on September 29 A new and 
extensive campaign is being 
planned 
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‘PRE-WAR PRESS AD REVENUE IS TRIPLED’ 


Newsprint restrictions here 


‘for some 


@ Continued from pave 


posters, and the smaller ¢ircula- 
tion magazines are most |iat\c 
to lose to television adyeris 
ing.” See Comment 4 


PRESS ADVERTISING 


Total press advertising: 19 
is estimated to have be 
million out of a total ady 
expenditure of some £280 
PEP quote Dr. Mark A 
writing in the Financial 
the source of these figu 


A table for the divis 


penditure between the 
types of publications 
years is given in the bri 


and is reproduced on } 


The total at present 
on press advertising 
PEP to be more than 
pre-war, but they ck 
figures as “swollen b 
advertising rates.’ 

“The amount of 
able for advertising 1: 
eight-page national d 


very much less thar 
war The average 
of the Daily Mail 
carried 1,308 ¢ 
advertising of all kinds. In 1947 
the total was 326 u 
and it is still « +40 
inches 

“This reduct 
volume of press 
flects the fall in 
pages from over 2 to r 
erent 

Press advertising 
to have represented 11 
and 1952 betwe 52 a 
cent of all advertising 
tu Between 195 
total advertising exp 
risen by £81 million, a 
incre isc say the Vv 
£62 million went on a 
press idvertising 
half the total press 
1952 

In that period, an inc 
over 90 per cent in adv 
revenue is accredited 
vincial press, 56 per 


and 44 per 


magazines and periodicals 


“Press advertising now repre 
sents more than 60 per cent of 
all advertising expenditure,” esti- 
mate PEP. 


NEWSPAPER FINANCE 


“In general, running news- 
paper and printing companies is 
still a profitable business, as is 
shown by an analysis of accounts 
published during 1954. Accord 
ing to the Financial Times, 74 
companies reported a total gross 


lime yet’ 


rofit of nearly £38 million,” the 
port says “Nearly half the 
tal went to pay taxes, and afte: 
eeling fixed charges there was 

ibout £10.5 million left for 
dinary shareholders.” 


The newspaper and printing in 
istry as a whole would appear 
be flourishing, but published 
counts, however, could give 
tle more than a general indica 
n of the financial position of 
press. The conditions affect 
: individual newspapers varied 
nsiderably. As an example the 
yvadsheet 
Dail I Xpress 
ince sheet for 
4 (see cols. 3 
i 4). The importance 
jual items of revenue and ex 
nditure Varies considerably 
mg different newspapers, says 
P. On the revenue side of the 
ount, the relationship between 
me from and income 
n advertising varies according 
the nature of the publication 
price, and its circulation. Sales 
the Daily Mirror, which has 
largest daily circulation in the 
rid, represent nearly three 
iarters of the total revenue 


gives 


of indi 


sales 


“Few papers could survive en- 
urely on the income received 
from sales alone, which rarely 
covers the cost in production. 
The balance is made up from the 
sale of space to advertisers,” they 
report. 

Present proportion of income 

m advertising 1s given as some 

per cent of the receipts of the 

,uonal dailies 


CIRCULATION 


Newspapers have enjoyed a 
king increase in sales since 
ye the war. The circulation 
the national morning papers 


eased from about ten million 
1937 to nearly 17 million in 
150, and although sales fell off 
er the price increases of May 
S51, there was a slow recovery 
d daily circulation is now 
yre than 16 million. All other 
isses of publication greatly in 


cased their circulation,” it is 
ported 

The lead is taken by Sunday 
wspapers and other weeklies 


ind bi-weeklies, which have more 
than doubled their 1937 sales 


NEWSPRINT 


The present price of newsprint 
described as the “principal item 
expenditure for most news- 
papers’—is given as five times 
greater than before the war, at 
£55 a long ton against about £11 

Consumption is said to be still 
well below pre-war tonnage. 
mainly because of the control 


: Sa tiiatiadiiadl 
’s hal h | 
' newspaper’s halance-sheet 
' ENLE AND EXPENDITURE 
(Daily Express, 1954) 
£ Percentage 
R 
c 5,160,000 60-0 
Ad enue 3,350,000 39-0 
S 90,000 1-0 
8,600,000 100-0 
Exper ; - 
td 1,230,000 16-0 
Par 3, 500,000 45-6 
Pr 1,130,000 14-7 
Cir 910,000 11-8 
Est 920,000 11-9 
7,690,000 100-0 
ao > 


the size of 


present con- 


recast that 


the gh wsprint Is 
ke uilies from 
reaching war size 
] é ré garded 
rob mes only 

alt 
The ¢ no doubt 
fears th newsprint 
might ha for an un- 
pleasant ind wishes 
to hand ition over 
to the N ipply Co 
This wou the agree- 
nent of users and 
he hom is has not 
been acn rewspapers 
do t e interest 
Son not want 
da new ympete for 
advertisis the home 
newsprint e opposed 
to imme because it 
would h yut three 
years chinery, and 
ec G not wish 
dollar imp ye increased 
more than * says the 
After reviewing the world 
newsprint § situat) PEP state 
that it is clear thet there are no 
immediate prospects for the 


withdrawal of all restrictions on 
the use of newsprint. 

“For some time yet the 
national newspapers and the pro- 
vincial dailies are likely to be 
limited in paging.” 


PROSPECTS 


The rer is by summing 
ip prospects future 

Costs 1 departments of 
newspaper prod on will con 
tinue to rise recast, and 


newsprint, for larger papers, will 


assume even greater importance 
yn the side of the 
balance shee 

The three possib ways of 
meeting the additional costs are 
discussed nc sed income 
from sales, additional advertise- 
ment revenue, or greater effici- 
enc’ in Saies 


Circulation- nearing their limit 


Increasing sales income could 


be done in two ways, increasing 
circulation, or increasing the 
price of the daily paper 

“The total circulation of the 


national newspapers seems to be 
near limit, thai a!though 
some papers may gain additional 
revenue through increased sales 
this will be primarily at the ex- 
pense of others. Increased circu- 


its so 


lation cannot therefore provide 
an answer for the industry as a 
whole 

“An increase in price, un- 


accompanied by a larger paper, 


may well cause a substantial fall 
in sales, and this loss may never 
be fully regained. 

“Total advertising revenue may 
he increased either by raising the 
rates or hy devotine more space 
to advertising Newspapers seek 
the highest payment they can 


/ 


obtain, and faced with 
tion television 
substantial Increases 
generally seem unlikely 
“More advertising 
depends upon 


competi- 
from advertising 


im rates 


therefore 


increased paging. 


and the result of this will vary 
considerably according to the 
type of publication 


The news- 
print bill would be higher for all 
newspapers, particularly 


with a mass circulation The 
latter would be able to draw 
more advertising to the extra 
space, but possibly not enough to 
balance the extra newsp nt cost 
The smaller circulat papers 
would have less to gain from addi 
tional advertisement revenue, but 
the proportionate increase in total 
expenditure would not be so 
great 
“Finally, when there is more 
advertising space it would be 


difficult to maintain rates at a 
high level The effects of in- 
creased price and paging will vary 
from paper, and it is 
hardly surprising that agreement 
has not yet been reached 

“It is yet to be seen whether the 
almost traditional unity of the 
Newspaper Proprietors’ Associa- 
tion will be broken over these 
issues. 
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GETTING READY FOR COMMERCIAL TV 


60.000 sets have received 
London test signals 


Research by Social Surveys Ltd. into the potential audience for 


commercial TV transmissions from the London station shows that 


of 1,500,000 sets in the area covered by the 


station, 60,000 have 


already received the test transmissions from Beulah Hill “reasonably 


well.” 


The figures evolved from the surveys ar 


as follows 


THE LIKELY AUDIENCE 


All homes with TV 


Set fitted with station selector switch 
Aerial definitely suitable* 
Aerial probably suitable 
Aerial may not be suitable 


Totals 
Will definitely get set adapted 
Will probably get set adapted 
Will buy new set 


Totals 


Homes Potential 
epresented Viewers 
WOK (000"s) 


Wait and see (on other people's sets presumat 


before deciding 
Delaying for other reasons 


Total 


Don't want commercial TV 


* Low power test transmission from Beulah 


N.B.—(a) 


operating in the area. (6)°* 


The survey was made on Sun- 
day and Monday, July 30 and 
August 1—the August Bank Holi- 
day week-end. A random sample 
of 1,000 households in the area 
was taken, and 60 interviewers 
who in most cases made spot 
checks of the sets—were used 

Refusals were negligible 
than one per cent, say 
Surveys Ltd 

This is the first of a series of 
surveys to be issued by the com- 
pany, who say that the surveys 
ire designed to record the growth 
of the number of homes equipped 
with sets able to receive ITA pro- 
grammes, and to provide informa- 
tion which will assist in a “reliable 

ticipation of the public’s inten- 

yn to convert their existing sets 
to purchase new ones.” 

“The potential ITA audience,” 
say Social Surveys, “will consist of 
the ‘far sighted, who have 
already commissioned the work of 
conversion ; the ‘fortunate,’ who 
in time or who, by 
some means or other, will jump 
the queue; and the *‘ frustrated, 
who, with holidays behind them, 
eventually find their way to their 
dealers late for Septem- 
ber 22 

“The extent to 
potential audience 
this report will be distributed 
between these three classes will 
depend upon the capacity and 
ipplication of the industry,” says 

ntroduction to the survey. 


less 
Social 


will be just 


too 


which the 
revealed in 


“ Homes represented” based on esti 5 
Potential audience” ba 
there is a potential of 2.8 adult (16 and over) viewe er set 


Hill 1 reasonably well 
million TV sets 


the assumption that 


DEAL FOR US 


‘OPENS NEW EXPOR' 
What is claimed to be one of thé world’s big: Wy 
commercia! television films was completed on ‘lo fi 
TV Commercials Ltd., at their studio in Barnes. |b. i 
109 commercials which are to be shown in Ameria. | he 

will be shown on American television soon, adycrt 


proprietary medicines. 

The contract was placed with 
the Briti firm by Peter Elgar 
Productions of New York and 
the 109 f took nine calendar 
weeks to oot costing 158,000 
dollars 

At a press conference on Mon- 

Leon Goodman, chair 

IV Commercials Ltd., 

have managed to sell 
American commer 
produced in this 
this project could 
be the start of a new type of ex- 
port to the States—the export of 
commercial TV films.” 

Taking part in the shooting of 
the commercials, which were for 
a number of proprietary medi 
cines, were 165 actors and 
actresses, playing 183 roles. There 
were also 478 different story 
board scenes, 723 camera set-ups 
and 460 different sets. Properties 


worth £200,000 for dressing the 
sets were hired 


Mr. Goodman told the confer 
ence that the experience had been 
weicome by his company 
that in the making of the 
commercials a standard infinitely 


country, and 


most 


and 
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» the winning entries in a “Keep | 
heen sponsored by Ca (lrelar 
ised for diflerent age grou; " 
age group will be a Nida 
r her parents Winning 
in advertisements 


Measuring the audience 


‘al reasonable cost’ 


The televis 
Research \) ” 
of large ad 
and prograni 


rence research service of Television Audien 
u Lid. (TAM), already supported by « oumber 
s to be made available to all advertisers, agents 
otractors “at reasonable fees.” 

Cond vail ty are 
that su n end 
“if the n [AM 
service com 
petent sub 


COMMERCIALS 
rEERLD’ 


scriptions d 
December 31, 19 

This is stated ' 
issued by TAM associate of 
Attwood Statistics Lid 

TAM say that they welcome 
the present negotiations between 
the Institute of Practitioners in 
Advertising, the Incorporated 
Society of British Advertisers and 
the programme contractors on the 
setting up of a joint bureau to 
deal with research. 

Initial subscribers to 
clude Thomas Hedley & Co., 
Ltd., Imperial Tobacco Company 
(of Great Britain & Ireland) Ltd., 
Quaker Oats Ltd Reckitt & 
Colman Ltd., and Unilever Ltd 


3,000 households 


Under the conditions of making 
thew available to other 
subscribers, TAM state that if 
negotiations between ISBA, the 
nine Weeks W earned much IPA contractors 
that would hay ‘ at least are not completed by the end of 
two years lo d ve No they will negotiate 


fresh fee structure 
Rank 


for or a lvertisers, advertising agents 
and contractors 
. Ihe brochure describes how a 
Nottingham panel of 3.000 households has 
basis for per 
From Monday ny Saturday, manent research into seiedidion 
September 19 | 24, J F Arthur viewing habits by TAM 
Rank Screen Serv ces Ltd. will Within the panel, 50 Tammeters 
transfer thei ve television unit clectro-mechanical devices that 
from the Gaumont State Cinema, record continuously whether a 
Kilburn, to the |! Stadium at 
Nottingham for the Midland 
Radio Show, organised by the 
Nottingham branch of the Radio 


IV set is on, and if so, to which 
Station—have been operating 
and Television Retailers’ Associa- 
tion. 


since June, measuring BBC view- 
ing habits 

By September, the firm claims, 

there will be 100 Tammeters in 

The unit, which is providing all homes capable of receiving Inde- 

TV studio and personne! facilities pendent Television Authority 
for the Show present variety 
programmes three times a day 
All these productions will be 

staged by Eric Faweett 


cnure 


eders for 
ring by 
s for 
hia, which 
number of 


TAM in 


higher than en ex 
perfect 
e¢ had 

and 
these had 1 one 
fifth of a said. “In 


Service 


and programme 


vemper 


an entirety 


show 


been set up as a 


will transmissions within the Greater 
London area, and eventually this 
number will be increased to 
several hundreds 
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‘PRE-WAR PRESS AD REVENUE IS TRIPLED’ 


Newsprint restrictions here 


° > J 
‘for some time yet 
rofit of nearly £38 million,” the 
port says “Nearly half the 
tal went to pay taxes, and afte: 
iceting fixed charges there was 
£10.5 million left for 
rdinary shareholders.” 


@ Continued from pax 


posters, and the smaller «ircula- 
tion magazines are most |i+!)'¢ 
to lose to television adyecris bout 
ing.” See Comment + 
The newspaper and printing in 
istry as a whole would appear 
: : : be flourishing, but published 
Total press advertising , counts, however, could give 
is estimated to have | ; tle more than a general indica 
million out of a total ad yn of the financial position of 
expenditure of some £25 press. The conditions affect 
PEP quote Dr. Mark individual newspapers varied 


writing in the Financial nsiderably. As an example the 
the source of these figu 


PRESS ADVERTISING 


oadsheet = gives 

A table for the divi Daily Express 

penditure between the ance sheet for 

types of publications 4 (see cols. 3 
years is given in the br { 4). The importance of indi 
and is reproduced on j jual items of revenue and ex 


nditure varies considerably 
ong different newspapers, says 

P. On the revenue side of the 
ount, the relationship between 
ye from sales and income 

n advertising varies according 

io the nature of the publication 
price, and its circulation. Sales 


The total at present 
on press advertising 
PEP to be more than 
pre-war, but they d 
figures as “swollen t 
advertising rates.” 


“The amount of 


able for advertising ir the Daily Mirror, which has 
cight-page national! d largest daily circulation in the 
very much less tha rid, represent nearly three 
war. The averag iarters of the total revenue 


of the Daily Ma 


, “Few papers could survive en- 
carried 1,308 ¢ 


wm urely on the income received 


advertising of all kinds. In 194 from sales alone, which rarely 

the total was 326 colu covers the cost in production. 

and it is still on ’'! ‘The balance is made up from the 

inches sale of space to advertisers,” they 
This reducti report. 


volume of press 
flects the fall in 


pages from over 20! 


Present proportion of income 
m advertising is given as some 
per cent of the receipts of the 


eight ional dailies 
Press advertising 
to have represented ir R, 194 CIRCULATION 
957 he Ss? 

a , ¢ D ger nner . : Newspapers have enjoyed a 

ture Between 195? king increase in sales since 

total advertising exy we the war The circulation 

risen by £81 m the national morning papers 

increas say the eased from about ten million 

£6 ‘i n went on 1937 to nearly 17 million in 

press dvertising 50, and although sales fell eff 

half the total press the price increases of May 

1952 51, there was a slow recovery 
i daily circulation is now 


re than 16 million. All other 
isses of publication greatly in 
eased their circulation,” it is 
_ ported 

The lead is taken by 
wspapers and weeklies 
id bi-weeklies, which have more 
in doubled their 1937 sales 


NEWSPRINT 


The present price of newsprint 
described as the “principal item 
news of expenditure for most news 
papers’—is given as five times 
greater than before the war, at 
£55 a long ton against about £11 


vincial 
rationals, and 44 per 


ind periodic 


press, $6 per 


Sunday 
magazines other 

“Press advertising now repre 
sents more than 60 per cent of 
all advertising expenditure,” esti- 
mate PEP. 


NEWSPAPER FINANCE 


“In general, running 
paper and printing companies is 
still a profitable business, as is 
shown by an analysis of accounts 
published during 1954 Accord Consumption is said to be stil! 
ing to the Financial Times, 74 well below pre-war tonnage, 
companies reported a total gross mainly because of the control 


’s bal heet 
A newspaper’s balance-shee 
KEVENULE AND EXPENDITURE 
(Daily Express, 1954) 
£ Percentage 
Revenu 

Newspape ale 5,160,000 60-0 
Advertising revenue 3,350,000 39-0 
Sundry 90,000 1-0 
8,600,000 100-0 

Expenditure 
i 1,230,000 16-0 
3,500,000 45-6 
1,130,000 14-7 
910,000 11°8 
920,000 11-9 
7,690,000 100-0 

ore 


Circulations nearing their limit 


over the nun 


the size of Increasing sales income could 
pages in news; be done in two ways, increasing 


But even resent con- circulation, or increasing the 
r re lifted, | recast that price of the daily paper. 
the high pric wsprint is “The total circulation of the 
ke pre ailies from _ national newspapers seems to be 
reaching ti war size near its limit, so that although 
Twelve-page e regarded some papers may gain additional 
robable r ones only revenue through increased sales 
} 
j ible this will be primarily at the ex- 
The Gov no doubt pense of others. Increased circu- 
fears that c newsprint’ jation cannot therefore provide 
mignt have t foran un- an answer for the industry as a 
pleasantly k ind wishes’ whole 
to hand the ation over “An increase n price un- 
n the New supply Co. accompanied by a larger paper, 
. ¢ . ’ ’ > Tee. = 
us would de; the agree may well cause a substantial fall 
ee oO an fe users and in sales, and this loss may never 
the home mills us has not be fully regained. 
been achieved newspapers ri 
o. Tota ivert ne revenue ma\ 
oO no , nterest 
= : 3 . - ae he increased either by raising the 
Some pe » not wan . 7 j olin - 
i ¥ . f rates or by devoting more space 
ewsn : ae te for 
; ~ ti ” a“ s A to advertising Newspapers seek 
1dvertising reve C the home J ! ” 
newsprint n » opposed ME ” ghest payment they can 
. se d ogre ra ees obtain, and faced with competi- 
to immediate because it 
leew Ao 668 th caae pee tion from television advertising 
oante to wen ie oak me substantial increases in rates 
saga heel srl De inery, ang generally seem unlikely 
the Government d not wish * Soon ivert » therefare 
dollar imports to e increased ore advertising tnereiore 
more than nece ‘he depends upon increased paging 
ore than neces says the i ; ~ 
report : and the result of this will vary 
por 
ieee sonsiderably according » the 
After reviewing the world reo - ubl ar Sie . 2 
* . , ~ t or p ucatior 4 ews 
newsprint situation, PEP state ous ' oon - 


1 


print bill would be higher for 


that it is clear that there are no 


- : nine etleniontiog th 
immediate prospects for the = if = particul : fo 
i icti ith a ft irculatior 
withdrawal of all restrictions on ; , ass circulation 

latter would be able to 


the use of newsprint. 
“For some time = yet 
national newspapers and the pro- 


the more advertising to the 
space, but possibly not enor 
hu in th “utr ” 


vincial dailies are likely to be ee ae. ee re 
limited in paging.” The smaller circulation papers 
would have less to gain from addi 
PROSPECTS ui na idvertisement revenue but 
the propor nate increase in total 
The report ends by summing expenditure would not be so 

up prospects for the future great 

Costs in all departments of Finally. when there is more 
newspaper production will cor advertising space would b 
tinue to rise, they forecast, and difficult to maintain rates at a 
newsprint, for larger papers, will high level The effects of in- 
assume even greater importance creased price and paging will vary 
on the expenditure side of the from paper to paper, and it is 
balance sheet hardly surprising that agreement 

The three possible ways of has not yet been reached 
meeting the additional costs are “It is yet to be seen whether the 
discussed increased income almost traditional unity of the 
from sales, addit advertise- Newspaper Proprietors’ Associa- 
ment revenue, or greater effici- tion will be broken over these 


ency in sales 


issues.” 
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GETTING READY FOR COMMERCIAL TV 


60.000 sets have received 
London test signals 


Research by Social Surveys Ltd. into the potential audience for 


commercial TV transmissions from the 
of 1,500,000 sets in the area covered by 


London station shows that 
the station, 60,000 have 


already received the test transmissions from Beulah Hill “reasonably 


well.” 


The figures evolved from the surveys a: 


as follows 


THE LIKELY AUDIENCE Re 


All homes with TY 


Set fitted with station selector switch 
Acrial definitely suitable* 
Aerial probably suitable 
Aerial may not be suitable 


Totals 
Will definitely get set adapted 
Will probably get set adapted 
Will buy new set 


Totals 


Wait and see (on other people's sets presumat 


before deciding 
Delaying for other reasons 


Total 


Don’t want commercial TV 


Homes Potential 
presented Viewers 
4000's) (0000's) 
1, 500 4,200 
60 200 
70 200 
190 500 
30 900 
30 600 
450 1,300 
40 100 
) 2,000 
0 
oo 
40 


* Low power test transmission from Beulah Hill ed reasonably well 

N.B.—(a) “ Homes represented” based on estir / 1.5 million TV sets 
operating in the area. (b) * Potential audience” ba 1 the assumption that 
there is a potential of 2.8 adult (16 and over) viewe er set 


The survey was made on Sun- 
day and Monday, July 30 and 
August 1—the August Bank Holi- 
day week-end. A random sample 
of 1,000 households in the area 
was taken, and 60 interviewers 
who in most made spot 
checks of the sets—were used 

Refusals were negligible—less 
than one per cent, say Social 
Surveys Ltd 

This is the first of a series of 
surveys to be issued by the com- 
pany, who that the surveys 
ire designed to record the growth 
of the number of homes equipped 
with sets able to receive ITA pro- 
grammes, and to provide informa- 

n which will assist in a “reliable 

ticipation of the public’s inten 

yn to convert their existing sets 
’ to purchase new ones.” 
ITA audience,” 
“will consist of 
sighted,” who have 
ssioned the work of 
the ‘fortunate,’ who 
just in time or who, by 
some means or other, will jump 
the queue; and the * frustrated, 
who, with holidays behind them, 
eventually find their way to their 


cases 


Say 


“The potential 
say Social Surveys, 
the ‘far 
already comm 


nversion 


will be 


dealers—too late for Septem- 
ber 22 

“The extent to which the 
potential audience revealed in 
this report will be distributed 
between these three classes will 
depend upon the capacity and 
pplication of the industry,” says 


ntroduction to the survey. 


DEAL FOR US 
“OPENS NEW 


proprietary medicines. 


The contract was placed with 
the Brit firm by Peter Elgar 
Productions of New York and 
the 109 films took nine calendar 
weeks to shoot, costing 158,000 


dollars 


At a press conference on Mon- 


day night Leon Goodman, chair 
man of TV Commercials Ltd., 
said: “We have managed to sell 
the idea that American commer- 
cials can be produced in this 
country, and this project could 
be the start 


of a new type of ex 
States 
commercial TV 

Taking part in the shooting of 
the commercials, which were for 
a number of proprietary medi 
cines, were 165 actors and 
actresses, playing 183 roles. There 
were also 478 different story 
board scenes, 723 camera set-ups 
and 460 different sets. Properties 
worth £200,000 for dressing the 
sets were hired. 


the export of 
films.” 


Mr. Goodman told the confer- 
ence that the experience had been 
most welcome by his company 


and that im the making of the 


commercials a standard infinitely 


r ry” 
EXPOR) 
What is claimed to be one of thé world’s biggest | 
commercial! television films was completed on ‘lor ios om 
rV Commercials Ltd., at their studio in Barnes. 
109 commercials which are to be shown in America. | 
will be shown on American television soon, advertis: « © 
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These pair we the winning entries in a “Kee It Qu 
child art is been sponsored by Caltex Ureland) Ll 
The m pe wnised for different age grou ingine from 
840 17. T 1 age group will be ah wi 

of Ireland { s or her parents. Winning entris 


cd in aa 


ertisements 


Measuring the audience 


‘al reasonable cost’ 


1 he television nce 
Research Meu meni I 
of large advertis 
and programm 


Condition V are 
that sul n end 
“if the n TAM 
service com 
petent sub 


COMMERCIALS 
PiELD 


ters for 

roving by 

Ihe at was for 

tian, which 

mber of 

higher than £ en ex 
pected wa } ‘ 

Every perfect 

On cVve e had 

to be thi 's and 

these had is 1 one 

fifth of a se / said. “In 

nine weeks we hay ned much 

that would hav th it least 

two years to d 


Rank for 


Nottingham 


show 


From Monday to Saturday, 
September 19 to 24, J. Arthur 
Rank Screen Serv Ltd. will 
transfer their telev ym unit 
from the Gaumont St Cinema, 
Kilburn, to the Ice Stadium at 
Nottingham for the Midland 
Radio Show, organised by the 


Nottingham branch of the Radio 
and Television Retailers’ Associa 
tion. 

The unit, which is providing all 
TV studio and personne! facilities 
for the Show, will present variety 
programmes three times a day 
All these productions will be 
staged by Eric Fawcett 


research service of Television 
i. (TAM), already supported by « number 
be made available to all advertisers, agents 
otractors “at reasonable fees.” 


Audien 


scriptions do | ext i 
December 31, 19 

This is stated a brochure 
issued by TAM. an associate of 
Attwood Statistics Lid 

TAM say that they welcome 
the present negotiations between 
the Institute of Practitioners in 
Advertising, the Incorporated 
Society of British Advertisers and 
the programme contractors on the 
setting up of a joint bureau to 
deal with research. 


Initial subscribers to TAM in 
clude Thomas Hedley & Co., 
Lid.. Imperial Tobacco Company 
(of Great Britain & Ireland) Ltd., 
Quaker Oats Ltd Reckitt & 
Colman Ltd., and Unilever Ltd 


3,000 households 


Under the conditions of making 


their service available to other 
subscribers, TAM state that if 
negotiations between ISBA, the 


IPA and programme contractors 
are not completed by the end of 
November, they will negotiate 
fresh fee structure 
for advertisers, advertising agents 
and contractors 


an entirety 


Ihe brochure describes how a 
panel of 3,000 households has 
been set up as a basis for per 


manent research into television 
viewing habits by TAM 

Within the panel, 50 Tammeters 

eclectro-mechanical devices that 
record continuously whether a 
IV set is on, and if so, to which 
station—have been operating 
since June, measuring BBC view- 
ing habits 

By September, the firm claims, 
there will be 100 Tammeters in 
homes capable of receiving Inde- 
pendent Television Authority 
transmissions within the Greater 
London area, and eventually this 
number will be increased to 
several hundreds 
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2 eins eons leone wives vin { the 


1 half-page i 


‘Your ads should 
tells Britis! 


A reply to charges in a: 
Federation that “ignorant 
owners of being a monop Ma 


‘Two Freds’ 
batsmen will 
looking for 


Some bright and en 
cricket is assured for 
at this year's Two Fred 
Hurlingham on Wedn: 


tember 7, as a result of rT 
incentive received. 
The three-man selex 


mittee is offering t NARS 
proceeds of ti t 


advertising “ 
every se ! 
for ev } < 
Late ’ 
nave POOKE 
programm /) 
Lid. and J. 1 
Pring he¢ 
1819 15; 
Bids should as | 
at this ve ; 
gain by H 1 Fis i 
graph) Iwo gifts 
have bidde ff 1g 
are a retrige tor from |} 
Ltd. and a cleaner f I 
(CrB) Lid 
Late f gifts 
BK Ltd 
Cor ' ’ M. Ni 
Rum M : I 
Ltd. (M. R. Rak I 
Ltd D A Orr t “ 
it f br ( 
‘ I w I 
a « ( Lid I A 
Wa ( as Ltd I 
Razor f i 
A I M he Ww N 
( I I Se. « K 
M ‘ ( ri S 
Hi . Hu ‘ Ww ‘ : 
I GB) id UW oH 
Ww H Smut! x S I 
Ya Brown A P Ltd i k 
Piggott Arthur Cuinne S ‘ 
Park Roy Lid Kf To 
Su ’ Ltd I Bunford “Mt 
‘ lerham & Y a Ltd ‘ \“ 
Carter), W Disney Mickey M 
a D> Gumption Prod Lid 
[ I 
U Bak Marmite Ltd K Sf 
EF he« m Lid L. J. Donald \ 
Serre Ltd W. Rason Esq Beecha 
Foods Limited (FJ. Ahier) 
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‘Housewives want 
ss 4 MADE SPECIALLY bubbles’ said 
FINE ths 


research inquiry 


Large spaces in the nationals, a 


pew label, special showcards and 
a oo ae display material, and 16-sheet 
canoe ye posters are being used by W. H. 
a Gollings and Associates Ltd., to 
=n= launch the new “bulbly” Ster- 
gene 
Tt r was 


med t 


accumu 5 after the 
Augus B i 
A y i yuiry 
‘ ne . os 
Stergene campaign 1 anda 
] he 
. . e duct, a r otr : 
ell fish editor tion of a and en 
hanced clea ‘ ; 
ler owners 
Chequer abel 
oat for the British Trawlers’ 
k” were accusing the trawler rhe designed 
i 1 made by the editor of the in a se red and 
Friers’ Review.” white squares ) matter 
advertisement followed an how the bott 1 round, 
by the National Federation net I S alway 
h Friers earlier this year on visio th direc 
prices of fish during last ons ie in the 
er. The NFFF alleged that ‘s4uare eit! elow 
; were too high, and that the check ised in 
rawier owners had been engaged ‘%°Me OF the } ste display 
strictive practices materia 
the BIF advertisement 2 In additi iges and 
cter states It makes me othe Be Sp followed 
1g mad when I hear charges %Y Smalie carly all 
ed about by ignorant or the nationa Sundays, 
ious folk that we are a there will t i general 
1 monopoly, full of restric interest and ea's weekly 
practices.” magazines 

in his reply, the editor of the 

} Friers' Review, which de . 
a full page to the contro Brebne: _ tribute 
says The sooner the 
er owner publicity cam Nine editors acd former editors 
is directed entirely towards Were among th: sts at a dinner 
g more fish, the better it given at the \ Uritvh Hotel, 
be for the whole industry Edinburgh, !a { by J. H. 
in answer to the charges of Brebner, public $s adviser 
rance or malice.” he says to the British Transport Commis- 
he Friers’ Federation. far sion, to mark ¢ retirement of 
being ignorant and malici J. Murray Watsoi editor of 
vas 42 years of experience The Scotsman ; 
ervice to the fish industry Sir Willa cormer 
i it ' editor t t Hera 
the same issue the journal *5 4's° ! guess oF 
“~~ ow fon. c. 2. s from 
en, a member of the depart — ne 
of Economic Investigation In ad . Watson, 
Andrew's Dock, Hull, and S8u¥ests at ided Sit 
epresentatives of the BTF’s lan B ne » S I H Bruce 
sing agents, Dolan Davis — > arg nf 7 Ih oe 
Whitcombe & Stewart Ltd. in (edit ae : Barnctson 
he says: “We thought the ‘C4 Evening 
launched the NEFF on ews), Ales H. Bowman 
: (editor, Eve l JM 

¢ producing side of the industry . 

‘ Id, and very wide of the ‘ oc ‘ Mack n, and 
eee Ror this reason trawler James Whitton (d s of The 
me said the attack had been a og ma A Dail a 

red by ‘malicious folk Peter Findla : Gieoxten 
. e yf j § ‘ " = ne 
Free tickets for -oahy ging bse pi one 

. ) eid r 
foreign buyers rhe Dieta Se 2 berdeou 

Free admission has been ublic relations officer in Scot 
2 ited to overseas visitors and and for the BI< 1 sW R bert 
buyers attending the 30th Inter son (managing ed Glasgow 
national Cycle and Motor Show Evening New G Schofield 
at if s Court from Saturday (formerly editor, Daily Mail), 
November 12. to Saturday, nd John Sherret (commercial 
November 19 editor, Glasgow Her: 


AUGUSI 


11, 


1955 


The latest 16-sheet poster designed 
Tom Eckersley for Tootal socks 
‘ will be played main in 
1 Underground stations later 
¢ar igents i7é Ww. S Craw- 
ford Ltd 
.* 

AA functions 

Dates for three Advertising 
Association functions in the next 
few months are 

We inesday September 28 
AA luncheon at Claridge’s 

Friday, October 28: SDMAA 
presentation of diplomas at 
Church House, Westminster 
f ywed the annual dinner, at 
he House of Com ns 

Tuesday November 22 
AA annual meeting, first council 
meeting and annual dinner. 


to two editors 


the toast of the 
~ honour, Mr. Brebne: 
was pleased that the 


In 
guests 
said that he 


proposing 


guests had accepted his invitation 
to pay tribute to Murray Watson 
ind Sir Wilham Robieson on 
their retirement, after distin 
guished careers, from active 
journalism 

“It says a great deal for this 
country” he said, “that it should 
produce two papers the reputa- 
tions of which extend far beyond 
the borders of the United 
Kingdom 

‘Although the foundations of 


each were laid many years ago 
the reputation of The Scotsman 
and the Glasgow Herald stands 
higher to-day than ever before 
“I believe that Murray Watson 
and Sir William Robieson 
although often fo low: ng different 
routes, are each in their own wavy 
responsible for econ ol in Scot- 
land the pride of nationhood 


“While we welcome their succes 


sors, it goes without saying that 
the Scottish newspaper scene can 
hardly be the same without two 
suc staunch stalwarts The 
honours that have come their 
way both from within and from 
without the profession of 
journalism testify to the respect 
in which they are held by the 


community 
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INTERNATIONAL ADVERTISING CONFERENCE 


Ads for world trade ‘know no boundaries,’ 


says the president guy 


‘ONLY THE SURFACE SCRATCHED OF 
GROWTH AND POTENTIAL’ 


International advertising “has but scratched the surface of 
its growth and potential,” Jere Patterson, president of the 
International Advertising Association, told an International 
Advertising Conference at Zurich. 

Delegates from 35 countries who attended the one-day 
Conference heard Mr. Patterson a ther speakers stress the 
boundless opportunities that advertising has to create higher 
standards of living all over the wor! 


4t one of th ¢ at the Conference are é 
patter ° fern oO | dvertising 

In his opening address Mr t cre ¢ the old misunder — oe oat yee Bn 
Patterson gave what he described = stur gs sometimes in the if the J. Co. Ltd., London; and W 
as “the call to a mission.” Pp i f “Time” Internationa 

Above all the reasons for dele- Later juoted from some 
gates attending the Conference, case is ‘ f international » living wave that will keep them = = want to work interna 
he said, they were there because acy sil American products enthused about your products, = said W 
“advertising knows no boun- and rv irried out by his your sales and your profits. missions t 
daries.” con y “. It is re of “Working 

“I believe that it knows no Nex ker was Sherwood media ti sorld to that internat ’ 
boundaries when it comes to Dodge, v president and general pay the ir cvalS key to w i is a 
creating standards of living for anager of Foote, Cone & Beld per cent commission higher stan ving. | 
people on every continent. Those ing, New York. His subject was = which ; major obstacles 2 are 
of us who are engaged in it inter “ Taking * Research Steps to costs of vertis falling away, if w exchang 
nationally should be very much = Cultivate i Markets,” and = jng age currencies, if t re lower Of 
aware indeed of that fact. It he descr d and commented on “Tr n the no duties, things » be produced 
knows no boundaries when it various earch techniques he = [United not where they a: apest to make 
comes to increasing understand- ad used he USA compli npen This will benefit t! ’ 
ng among peoples in all “How Advertising Agen sation f ’ Jd and and the world 
countries. That is a vital func cies in Building World Sales,” most agen t md, I “Advertising has a great role 
tion, which all of us should be to play there, too, until we get 

_--—-— oo oOo 


conscious of when we meet here products made where they are 


The I believe that made best and cheapest. That 
wt soe Gea Future of the IAA Conference 


finally is the aim of all inter- 


: : ” 
boundaries when it comes to At the final session, Jere on the grow'! sdycrtising in national advertising. 
financial growth Patterson dwelt briefly on the their various countries .. ee , y —_ ge 
. . t \ om 
“And I think world advertising future of the Conference. “§ hope, too,” he inved. the subjects dealt with n 
ncreasingly k , b d “ry . of the three panes run con 
increasingly knows no boundaries I hope that we are goingto “that another year we speak irrently during the afternoon 
? ~ - cur | ‘ ‘4 ‘ moo 
when it comes to stature. I hope meet again here in Europe,” pot only to ourse! und to a Amene the Poco om of thle 
we work for that, for the advance he said. “We have been asked gumber of individuals inter- ween alae aeions one 
ment, the growth, and the public already if we would consider = ested in the day-to-day way of 


relat : Building World Relations be 
relations of our business holding another meeting here marketing and advertising, but ; 


“As advertising men we have an next year. Holland has asked that we invite the leaders of on R... nla ss a “ee word 
obligation not only to business, us if we would hold it there. world business and the leading f a 1 Ww ew ~ohnten ~~ 
but to society at large, and as we Sweden has as well; so, too, companies Ltd 1 iia " nal hots , Rurton 
fulfill that obligation so shall we have Austria and Greece.” Poa , paaap «1s here — 

r 9” 7 : “I vote we invite the leaders managing director of Intam Ltd 
be judged,” he said. _The matter would be de ,, responsible representatives London 

Mr. Patterson's theme was cided later on “at the appro- = of a number of governments, 
repeated by the speaker at the priate time. particularly those actively Close contact 
ie age ttle sen ie eee ‘ 4 ¥.- anne Conference. concerned with the trade and M Saunders, reporting back 

a lh ema Prec es af oe Patterson said, he hoped commerce abroad of various to the final seasion the coscin 
Grast Adverticing. who sabe ~ elegates would bring reports countries. sions his panel hed reached, said 
“How Leading Companies Con that w lea arrangement 
duct their Advertising in Over was the subject of Paul Kruming believe, in other antries @s ed to be that as much con 
seas Markets.” a director of the IAA, and pres: well, include an additional service tact should be made as possible 

dent of the National Export Ad fee to derive the legitimate profit between the clent, the leading 
‘Mighty tool’ vertising Service Inc., of New needed to survive and expand IgCNcy nd the other agencies, 
7 York their services t agencies handling the 

Mr. Spence said that those who Among the recommendations C ommiussior f ncies was chent advertising in other parts 
were engaged in international he made were that the advertiser 4 question dis {twice later at of the world. And nothing, he 
advertising had a “mighty tool” should entrust his international the Conference said, would work without com 
in their hands with which to agency with the decisions on the Géran Tamm. a director of AB plete confidence between all con 
stimulate a better understanding proper approach Svenska _ Telegr byran, of cerned 
of each other Perhaps your own home _ Stockholm, speaking on “Inter Ideally every agency should 

‘As the years go by, as inter- appeals are sound, or perhaps national Advertising from the get its 15 per cent and = the 
national business grows—as it completely unsatisfactory to European Point of View " made leading agenc working directly 
surely will—I feel that we shall meet foreign customs and foreign a plea for the standardisation of at the headquarters of the client, 
hav to make use of the most tasks. Let your agency decide on the method of payment for inter should try to make an arrange 
highly developed talent we can the approach,” he advised national agencies ment to get some sort of an over 
find, in order to ensure that our “See to it that your agency “We must have the same riding fee to look after the super- 


advertising promotes goodwill and makes a profit out of the work— system of remuneration if we vision 
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. Seamus O'Farrell, managing edi- 
, 
New appotntm« nt vf the Leinster Leader and first 
t editor of the Irish Press, has 
7 7 re 
for Ww. E. Kime appointed to the board of 
tors of the Irish News Agency 
Watson FE. Kime ha * * * 
pointed managing director Arthur Evans, who has been with - ( ; John Cain lith Go 
of sales of the Spirella ¢ flexible plastics division of Joh ee can ©. Gott , 
Seok: SS a »p special products since the : a 
ao Lid = Kir ; nning of the year, has been Cockroft joins B. Charles-Dean has appointed 
_— eee oe nted assistant sales manager , ; : Robert Record to be his personal 
he jomed it iles for * E epresentative and director of the 
v with the Royal N ‘ Lmu woots industrial vision Expl yitation de at 
oe pe - Mr. Kin ‘ ®. Last and W. Comfort, until re partm oi rr Hartley.’ od Files - <a 
Spirella as their pubdiicily lo en ship as exhibition John Cockrot d | 4 td ind P nant Films “iM ly . > 
pircia é . display designers, have now Wor d nd Lid Mr. Record ha nt many 
promotion manager, later { Rapier Design Ltd as pre | w t years ir “prod of ny 
London manager Appointed ners Of ting { sf I rT rcial films in Aus : ‘ 
manager im 1950. he was * * * quart hk ir H * * 
the board of directors ir ). D. Collins, west of England “ jy Lewis 
sales director manager for Dunlop footwear departmer Le Arthur Dean, assistant advertising 
* * * stol, has been appointed the Glasgow fo nanager of Beatties, of Wolver 
ny s footwear sales manager oinng Bu Sunde nd hampton, ts resigning at th d of 
H. Hunter, of Roy! north of England at Man early in rved on | month. He has b ccepted 
appointed public rela n . f Hy succeeded at Bristol th oun y Clut by the Methadist (¢ ch for tu 
to the Gypsum Building P L. Thomas, from the Midlands of M and ng for th Minis nd con 
Association it Birmingham Sunder mences at Wesley College. Heading 
ley, Leeds, in September 
* - * es 
‘ PRO leaves * * . . m 
John Cain has been app ; 
account supervisor at \ jerry Ames is leaving the Down At th ni of the Max Hendriksen has joined the 
Rubicam Lid. He joined Ltd. public relations depart I J c he Joint board of directors of Monterossis 
° , > ' , 
in December last year a at the end of this month. He In 1 Printing Bureau A/S. a Danish agency in 
account executive He d the agency in 1953. Mr ind Allied | » John Copenhagen. He is a member of 
viously with Hulton Pr \ is a keen racing motorist and A. Macaskie rman the Danish Advertising Associa 
publicity manager for Pi driven at Silverstone and with C, Grahas inman uons development committ - 
Housewife, Lilliput and | !wood This it is b rst time a director of the Danish Associ: 
children’s papers. He beg * * - that a jourr ; ver been tron of Advertising Agencies 
as a copywriter with Erw elected to U 1 facaski > 
& Co., Lid., and wa y Express circulation repr wi the 1 ponden 
copy chief at Everetts A g ve Terence McGowan, based = of the -Yorks/ Vews, re 
Ltd i Manchester office, has been present the of the OBITUARY 
vinted assistant circulation NUJ on the ponte 
. iger to A. MacDougall, th . ° 
London chief northern circulation manager of the * 7 = Cecil Archer 
, ty Express Mr. McGowan F. Poultney nt Aims 
Edith FE. Gott i the Beaverbrook group in of tadus south Cecil Archer. for 30 vear cor 
of the Lond off weatert re t i with Horrocks & Co., Ash 
‘ rt . + ' < - 
Ady Lid. wh * * * South W Cardiff inder Lyne printers, has died at 6 
on Monday S ! Tt f London H up th London office in 
the firm as a seni ' D. R. Parsons has been appointed a aon W. ~ 19? nd w nad m execu f 
tive since 1947, tl M nds editorial representative of Bi h M ahs F. P. tiv dire of the orth aor son i ee 
ompany's forma / lronmonger. He is operating sSBOp. - ; : oe 7 7 da : = 
: ag t , . of B \ » y y " 
She is immed . n the ee br —_ office Club and on te ie ee — ees 
of the Newca } ) offic { airman h y nvalided , ‘ h y 
which she also , Francis Graves has retired as 7 d of : He pene dus » the first world w nd 
CDC unul avine Newc of the Windsor, Slough and cided Pe fc ‘aie (~< so nn Ltd He lef 
* a “ Express _ an appointment he Mr. P te seat Wilson’s fler . wear to = 
ld for 22 years. For many Indus ¢ n 1947 Horrocks 
Michael MecNair-Wilson | + member of the Guild of ‘ : 
Hi iv “ d ~w i 1d | so 
appointed Sidnev-Ba ; h Newspaper Editors, he was > : . Th - held 
representative to Short B d national president of the I ublie ce Dut ict kew fo j : ogee 1 i re . 
Harland Lid. in Belf | 1 in 19583 He was elected a ‘ | oe a . Mond 4 
aa Seeenieenth for © vr of the Press Council at its Monty Bailey-Watson, oducer BR ; . led " ' " 
liaisor Northern I ‘ ption two years ago. He re f R R I yn Pro Somes ; ; By vate “ge 
, th d zg of their | d on os grounds of ill-health duc the first >” *S* 
zines Sidney-Barton = | * * pL y ( t Britain - ‘ : ' 
public relations  consu W. E. sean general manager of of the Mii Your Life” at E. ‘. A. Green 
Short Brothers & Harland Lid he Trader Publishing Co. Ltd. a Fortune The D Lane 
* * * subsidiary of Iliffe’s, and managing * * * Edward C. A. Green. ct n 
editor of Wireless & Electrical of Hobbies Ltd. Dereham, manu 
Harold F. Yeoman, for nin ader, was the guest of honour at W. H.R. Cook, manager facturers of fretsaw machines, out 
with Thos. Cook & Sons Lid., h dinner given recently by the of Golfing his week on a fits and kits, and proprietors of 
left their publicity departn British Institution of Radio Engi tou f Euros ped that Hobbies Week di <4 on Monday, 
jom th ndvertisement§ staff of neers to mark his retirement as the i nN C t nen August 1. within seven days of his 
The Scotsman at their London Institution’s president after two for the magaz “ it fro Sist birthday. The funeral was at 
office irs in office his v Dercham last Thursday 
. « * 
nine influential newspaperts 
y Associated Kent Newspapers 8 14. 
LONDON : E.W. PLAYER LTD., 30, nam ie cie 
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What do Britain's 
motorists 


SHELL Aly 


: 
« - 


“ NAR Ne 


The I.1.P.A. Survey records that 27% of all 

private motorists in Great Britain read the Daily Mirror— 
The Survey also reveals that 99°, of all adults 

with a T.V. set in their lounge and 25% of all adults 

with a refrigerator in their kitchen read the Dailv Mirror. 
These figures are reflected throughout the whole range of 
high-priced products, and prove without question that 

a high proportion of Daily Mirror readers have 
considerable purchasing power. 


With the biggest daily net sale on earth (it exceeds 4} 
million), the Daily Mirror has the lowest square inch 
per thousand rate of all national dailies. The Daily Mirror 


is the world’s greatest mass market medium. : = 
rld’s gr m higgest daily 


sale on earth 
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stand at the Exhibition of the 


4 model of the Babcock « WV 
neva, which opened on Monday 


Peaceful Uses of Atomi 


The stand features the Babcock & Wilcox organisation 
over the last 75 years, ar ” section to Babcock & Wilcox's 
work on the first aton in Britain at Calder Hall. On 
the stand are four la n impression of the workings of 


a future atomic train li} 
Pick Associates Lid., Lond ! 


xluced and designed by Beverley 
m in Geneva was supervised by 
a 


This stand for Tube Inv: he biggest in the British section 


Outdoor firms 
agree on 
resort sites 


Eastbourne Corporation has 
reached agreement with National 
Solus Sites Lid. for a scheme for 
the future of 34 poster sites 
within the borough under the 
planning regulations. 


use since 


1945, a used be 
I et remain 
ur ar e m 
p ved ane 14 will be 
re ve vA rs oF less, 
and one v sed Im size 

Willing ( | appealed 
against | s refusal 
for . ters on 13 
new site Vinister of 
Housing Government 
gran t one case, 
ind re ers 

Previou ( neil had 
igreed wrehensive 
scheme existing 
sites, of Ww 4 + be “im 
proved,” 13 ed within 
twe irs moved as 


‘Recorder’ men in 
new « mpanyv 


I ie We Revie “ 
and Show B in future 
be published ew company, 
WSR Ltd Yany has 
been forn sentatives 
ot well-k ! in the 
publishing j 

John E. Be director and 

I { The 
d or and 
lepartment 
Review will be 
Leonard 
tisement 
] er 


was designed and erect Leon Goodman Displays Ltd 
The tube on the left is \7 eighs five tons. There are two 
parts to the British se ition One is provided by the 
Governmer private companies. 
o-oo 
Cricket Vottingham 
onamuatnneems panes tees 


Rovds beaten Committee helped 


ep eee in Show success 


Old Deer Park on Sund ‘ [ lotal attendance figures of this 
Notley Advertising Lid f rs Nottingham Royal Show were 
G. S. Royds Ltd. their f 45,527, compared with an average 
in 12 matches Notley the last three years of 118.218 

This was largely due to the ser 

s of the publicity committee 
created by the Publicity Club of 
Nottingham with its president 
G. H. Parker, im the chair, says a 

ute from the council of the 
Royal Agricultural Society of 


first, declared at 127 for 4(F. R 
$3 not out, M. Kingsley 37 England 

' yds ¢ ) » for th hy 
when Royds put on 116 f r Ihe committee was formed some 


f only five wickets = seemed months before the Show. and 
for an easy victory 


sinh two sub-commit ecs has met 

Their last five wickets, howev numerous Occasions Its main 

fell for three runs and their irinings functions were to act im an advisory 

closed at 119 (A. G. Cadman $3 capacity on advertising and pub 
N. O'Brien 37) licity. 


vee 


(showcards) 


MANCHESTER | 


Regent 
Extra boat hired 
for summer outing 


Th Reg sing Club's 
second sumn boat trip 
on the Grand n Canal, proved 
so popular w $s that at 
th is f boat was 
i d 

Tt tri “ ed three 
ho was f Paddington Basin 
Ma ja \ ind back 


The Publicity Clut f Leeds has 
decided to form a d ¢ secuon 
he iff yort—which 

“ De allied to 


public speaking 


AuGustT 11, 1955 


From this caravan me side of 
which can be let down to form 

platform, the “‘Women's Sunday 
Mirror” is running a travelling beach 


beauty parlour together with a sun 


tan contest Cash prizes are 

awarded for the best sun-tan in a 

swimsuit and for the best sun-tan in 

a sun dress. This picture shows the 

finalists in the sun dress contest a 
Cliftonville 


How ads helped 
Orlando 


Gavin Starey, press and public 
relations officer for Oldham & 
Son Ltd., battery manufacturers 
has produced a special issue of 
their house organ, The Grid, to 
commemorate the firm’s 90th an 
niversary 

Entitled Gateways, i" shows 
how the company has succeeded 
in its fields of business 

Illustrated with photographs, 
drawings and diagrams, ii is 
being sent, along with the report 
and accounts also produced by 
Gavin Starey, to all shareholders 
as well as to the firm's staff 


Ad launch 


A section of Gateways de 
scribes how Oldham & Son Ltd 
entered the battery market by ad 
vertising, of which they had had 
little previous experience, in the 
early days of radio 

A battery was designed, and 
£5,000 allocated to advertise it 
At first, the Orlando battery, as it 
was called, aroused little demand, 
but the firm persisted—‘“and the 
result proved that it did pay to 
advertise,” says Gateways 

The battery was launched with 
the “lively O"—the silent symbol! 
of an Oldham battery to put life 
into a radio set. Within a few 
months he was a nationally 
known figure 

“In a few years,” the article 
adds, “the firm had broken into 
three main branches of the 
battery business—batteries for 
miners’ lamps, for commercial 
and private vehicles, and for 
radio sets. In each it had become 
a well-known branded nationa! 
line representing the highest stan 
dards of quality and reliability.” 


CENtral 4965/6/7 
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Introduce the name 


Get it known. 


POSTERS COMPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


BAITISH POSTER ADVERTISING ASSOCIATION LONDON POSTER ADVERTISING ASSOCIATION LTD. 
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ADVERTISER'S WPEKLY 


POWER OF THE 


PROVINCIALS 


The Political and = lconomik 
Planning report “Balance Sheet 
of the Press” is a usefu! pub- 
lication to the extent that it 
crystallises the problea:. facing 
publishers to-day. Put it be 


comes tendentious hen it 

speculates about the ‘ufure. 
After estimating that £2) million 

will be spent on [\ commer- 


cials during next year, the 
report asserts : 
lt looks as if the vin 
newspapers, posi nd ft 
smaller circulat ir 
are most likely 
television 


But there is not «a thie of 
evidence to support () sweep. 
ing statement. 

Vital media 

Agents and =  advertis. have 
generally accepted « we of 
£10 million as being © «1 cr the 


mark. Their estima: iy be 
low. But they can cely be 
when they 'y their 
initial spending o: new 
medium will come irom extra 
appropriations. 

It is strange that ''" should 
mention the provi +) press 
and posters = potential 
sufferers yet msc no refer 


ence to other meds 

He would be «4 very unwise 
advertiser who decided to cut 
down in the provincials and 


posters. Both are ‘ital and 
improving media. 

The power and pret of the 
provincials have nv» been 


higher than they are ()-day. 


Figures talk 


Total circulation of provincial 
mornings rose from [600.0000 
in 1937 to 3,100,000 in 
provincial evenings ired 
from 4,400,000 to 7.200.009 
And latest ABC figures show o 
continuing upward tren: 

In 1938, provincials took 40 per 
cent of press advertising. Last 
year’s share was 38 per cent 

That doesn't add up to a medium 
likely to suffer disproportion 


ately. 

PEP promise “further  broad- 
sheets” on the press. They 
would be well advised in future 
to show a firm basis for such 
prognostications. 

Otherwise they may expect some 
real broadsides from the press 
they probe. 


DIS PLAY-s 


METALWORK 


324 


Talking Points 


AuGustT 11, 1955 


It’s mighty tough in the west for 


law-threatened ad men 


D men in Britain com- 
plain bitterly about the 
planners who prohibit posters, 
and the would-be legislators 
who threaten everything from 
he “nationalisation” of a few 
columns in each newspaper 
for Government announce- 
ments) to a ban on all but 
informative” advertising. 
They should complain! Don't 
ey realise how tough it is to the 
r west of these islands, in the 
nd of free enterprise? 
The planners and law-makers 
the United States make our 
cies look very mild. They are 
active that the Advertising 
Federation of America puts out 
a Legislative Information Bulle- 
tin to warn members of impend- 
inz assaults on their business. 
uring the first six months of 


th.s year taxes on advertising 
were proposed in at least ten 
states and, states the Bulletin, 


e danger of an outright tax on 
ivertising is very real.” 
Other threats include the rais- 
of postal rates for direct 
iil; the prohibition of inter- 
‘ate transportation of liquor 
lvertising; the control of adver- 
ing on land within 500 feet of 
leral highways ; the banning of 
advertising ; and laws for- 
lding or restricting the adver- 
ng of optical goods and 
vices. 
In addition, the Association of 
\dvertising Agencies and five 
sociations of publishers face an 
inti-trust complaint ! 


LIEBMAN’S LAMENT 


{)XHIBITIONS and the atti 
4tude of some sections of 
Justry are in the news 
Following last week's Com- 
nt (this page) on the whisper- 
campaign against the BIF, 
Kk. C. Liebman, London repre- 
itative of the Strasbourg Euro- 


an Fair, directed an attack at 
unadventurous” British manu- 
acturers. 

He said that out of 5,000 
selected firms to whom he had 
written, only about ‘50 had 


lecided to exhibit at Strasbourg 
then he sailed into the BIF for 
cing rigidly national. He also 
assailed the developing policy of 


(LKGECREENPEXHI 


MERCU RY DISPLAYS :7 


EASTWOOD STREETS W116 
MODELLING 


“PLASTER 


CASTING @ 


Organising purely (Uritish fairs 
abroad 

The 7 gave third of a 
column c ws of Mr 
Liebman mments of a 
rather cage B of Trade 
spokesman w no bias 

The supp f the BIF 
would probat >» know why 
Mr. Liebman thinks they should 
try to sell f goods in 
Britain when 1 onal policy 
is to improve U ince-ol-pay- 
ments position Mr. Butler 
might be interested. ‘oo. 


FOR RON AND ETH 


| O character ads “catch 
on” with s? 
Reaction to the n and Eth 
displays for the ¢ erative Per- 
manent Building S y (dialogue 
by Frank Mu ind Denis 


Norden) suggests that they do 
indeed. 

A parcel recently arrived at the 
Society’s Liverpoo] Office asking 
that the contents—-all new—be 
delivered to “Ron and Eth, 
hoping that they may enjoy a 
happy married life 

The parcel contained a good 


length of chintz curtain material, 
six pillow-cases, a white bed- 


jacket trimmed with blue ribbon 
and a patterned tablecloth 

Footnote: It has been handed 
over to the Rev. W. G. Warwick. 
Rector of St. George’s Church, 
Bloomsbury, who hopes to be 
able to find “such a recipient as 
would accord with the wishes of 
the kind donor.” 


INSTRUCTOR SHORTAGE 


DUCATION in advertising 
is undergoing important de 


velopments and there will be 
massive advances if the scheme 
for a College of Advertising 


comes to fruition. 

But as education facilities are 
extended the problems of ade- 
quate instruction mount 

Coventry Publicity Association 
has emphasised this in its latest 
news-letter, which states: 

From all reports the re- 
sponse to the course in adver- 


tising just completed at the 
College of Art has been dis- 
appointing. It is difficult to 


say just why this is so, but it 

is fairly certain that the lack of 

qualified instructors in_ the 
subjects peculiar to advertising 
is a contributory cause. 

A College of Advertising 
would presumably turn out in- 
structors as well as graduates 
qualified to start in the business. 
Meanwhile, in Coventry they are 
hoping that successful AA 
Diploma Examination candidates 
will help out. 


TO-MORROW’S TOPICS 


® Clothes made from new blends 
of rayon with cotton and wool 
will be on the market soon. 
Advertising will stress “superi- 
ority in wash and wear.” 


@ Five per cent rise in Harris 
Tweed production will lead to 


vigorous drives to boost the 
sales of heavier winter suits in 
face of the trend towards 
ghter clothing 

@Tests of timber grown in 
Northern Ireland are being 


made to see if it is suitable for 
wood pulp for paper making. 
If there is sufficient quantity of 
the right timber, the Govern- 
ment will help to establish a 
pulping industry. 


@ Despite the fact 
for showing on 
tensive use is to be made of 
foil wrapping for food pro- 
ducts following the results of 
a market survey. 


that it is bad 
TV, more ex- 


Satrt 088 e¢ 


PERSPEX 


@To challenge the impact of 
commercial TV on cinema 
attendances, the film industry 
is planning a vigorous publi- 
city campaign for an adjust- 
ment of the entertainments tax. 


@ New challenge in the motor 
tyre market will come from a 
man-made rubber said syn- 
thetically to duplicate tree 
rubber. Products made from it 
should be on the market in 
about a year. 


© Lightweight alloy framed fold- 
ing garden furniture, developed 
to meet a record demand this 
summer, will be widely adver 
tised next year—weather per- 
mitting. 

®A new automatic vy 
machine now being developed 
will serve packaged, quick- 
frozen foods in addition to ice 
cream and ice lollies. 


_ BOUND TABLE 


STReatham 
3076-7 


i — = — eee 
Pe " 
i ae 
a i 
Fees 
a ee ae 
ae 
i 
ost 
a ee 
7 eas i 
| is 
ar, st 
| : E Po # sia 
; is bs 
Po saat 
" % * 
: a 
ay, 
> hs 
. ye / 
SRS 
Rapes 
. be 
Pie 
S oe 
ears 
i 
ee 
Po a 
re, 
is a 
ee Sa! 
= 
Po i! 
a 7 i 
et 
a 
ae = 
as 
at ae 
sg 
ae i 
errs 
coe 
\ 
5 i 
ee 
y NZ ry 
Le a 
errr ess as 
= 
17 
Ris 


Aucust I1, 1955 


ADVERTISER'S WEEKLY 


“ The Company's chief products — newspa} 


newspaper advertising, general and specialized 


printing and radio broadcasting 


all continued in sound demand 


A SATISFACTORY YEAR FOR THIS CAN \)1A\ NEWS? \PER PUBLISHER 


Phi! 

28th Annual! Sharcho 
In the course « 

— newspapers, news! 
all ce 


Both physical 


broadcasting 


and net earnings at $ 


the year the Balance 


excess of earnings ove: 
and $400,000 was appli 
There ren 


debentures. 
Shareholders’ equity 
from $12,840,117 t 
lines to 106,891,033 

In the industry 
has been made up of 
within the industry a 
for an individual ne 

Our General P: 
reliability and high « 
country. 

Our radio oper 


in the quality of thei: 


Recognizing its | 


operations in Hamilt 


Copies of our Annual Report available on request from: F. A. Smyth, 


p S. Fisher, C.B.E., President, re; 


iers’ Meeting. 
; speech Mr. Fisher said that « 
er advertising, general and 
nued in sound demand. 
ime of business and gyoss car 
327,780 were the highest in 
et was strengthened to the « 
lividends. Net current assets \ 
| to the redemption of a porti: 
ns $3,600,000 of these 5°, per 
reased from $6,497,780 to $7 
14,084,865. 


1s 


Advertising lit 


he past year has been one of : 
iny small successes rather than 

uge Out into a record of sta 
paper to achieve. 


ting Divisions have continu: 


juality production in serving th: 


ms have continued at a succ 
programmes. 
otential value we have oursely 


1 and Calgary. 


tistactory year to the 


chief products 
ting and radio 


i slight increase 
iistory. During 
1,128,000 by the 
y some $411,000 
iny’s outstanding 
res outstanding. 
tal assets grew 
rom 106,703,706 


Our progress 


atic Ones. Variations 


vould be difficult 


1 reputation for 
ners across the 


profit-wise and 


rests in television 


34-40 Ludgate Hill, London, E.C.4, England. 


THE SOUTHAM NEWSPAPERS 


TORONTO 


The Southam Newspapers 
388, Yonge St. 
KL. Bowen, Manager 


OTTAWA HAMILTON 
CITIZEN 


MONTREAL 
The Southam Newspapers F 
1070 Bleury Se. 

J. G McCague, Manager 


WINNIPEG CALGARY 
SPECTATOR TRIBUNE 


GT. BRITAIN 


A. Smyth 
4-40 Ludgate Hill 
London, E.CA. England 


MEDICINE HAT 


HERALD NEWS 


UNITED STATES 

omer & Woodward Inc. 
York, 
Tranciseo, Los Angeles, Atlanta 


Can. Div 


New Detrot, Chicago, Sen 


EDMONTON VANCOUVER 
JOURNAL PROVINCE 
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Advertising Case History—7%8 


Travel to lreland—how 
to sell it by film 


VHIS is the stor 

company's exper: 
an advertising film 
how that film quick 
lished itself as one 
powerful weapons in 
licity department's arm 


So successful have been the results of a film mace 
by Aer Lingus to promote travel by air thai two 
new films have been put in production. this 
sccount of the planning and repercussions 6! the 
first comes from Gerald C. Draper, ass:siant 
publicity manager to Aer Lingus. 


The story begins in D 


October, 1954, when 1 < number of viewers justify the the wt m picture Emphasis was placed on 
question of producing ‘ duction costs involved could be nproved if the passenger comfort. Praise for the 
licising air travel to Ire Unfortunately, there have been _ film prov lefortele- film has been received from all 
holidays was considered t ) Many Cases in recent years of = ¥!SIOT The fous interest over the world. 
publicity department vertisers rushing in to make a in televisior pe and the : 

1 which is completely unsuit- United St produced 4 (including fibre case and can) for 


Lingus. The film has |! 
. 3 e for the film market, and, as Mushroom ot! ¥ stations cla- distribution purposes, bringing 


regarded as a mos 


medium for publicising esult, spends most of its life ™ouring f filro materia] the total cost of the project to 
and holiday resorts, bus red away in a library with a litt idvertising £3,924. 
lem in this case was + We had received reports from - ntent heavy pro- The film cg eonend rem _ 
the suitability of the r representatives abroad, indi duction cha very nee oa an ge be the 
advertising medium, | ' ting that travel agents were 16mm favoured =. o- _— ¢ annels 
that of finding effect st anxious to have 16 mm — -—— = ore 7 ae haa _ 4 + tr 
of distribution. We ns for private shows to holiday The 35 1 fim, although accordingly, Regt to y te cies 
shown abroad, ar i kers, and we also knew that ‘Suitable for $s more or a sane yoy ag * — 
ee one wey een overdose of hard-selling material 
factory dist Rocce inserted in the middle of an inter- 
ind expens : je a esting piece of film. American 
stances. we d 1 tc ca ead airlines are particularly guilty of 
with prod <n film this technique, which appears to 
using Rex R be - im, be based on showing frequently 
Irist ; i, a small one of the company’s planes 
ish comp purpose ; 


We considered that a 25. 
minute film iv Kodachrome was 


Preview of holiday 


As this was our first film, we 


a4 
WER | 


CHATHAM 


OBSERVER 


Leadon : 60, FLEET ST. Central 7500 


long enough to cover our story 
adequately , and that a larger 
film of this nature would tend 
to tire an audience. 

It was esse tind a script- 


writer who kr subject 

“Ireland wel ii was at the 
same time equa tamuliar with 
the film mediu We found this 
man in Irist John D 
Sheridan, wh id scripted a 
number of 16 r cumentary 
films for different concerns 
It was agreed that the music 
should add character to the film, 
ind in this case we commissioned 
Eamonn O. Gallchobhair, direc- 
tor of music Abbe Theatre, 
Dublin, to arrange the music for 


We were finally faced with the 
prodiem of a suitable commenta 
It was a question of using 
either a well-known personality 
or a new voice. We decided in 
favour of the personality and 
selected Eamonn Andrews—an 
Irishman with an accent accept- 
able to both British and Amerfi- 
can audiences 
It was estimated that the pro- 
duction cost, including a fortnight 
on location, would total £2,700. 
ind that we would require 24 
copies of the film at £51 per copy 


decided to make it a general pre- 
view of an Irish holiday, giving 
the viewer a glimpse of some of 
the most interesting points on 
each coast of the island. Thus 
“Irish Holiday” was born. The 
script was prepared and a 
shooting schedule arranged—a 
crystal-ball task in the light of 
the inclement weather we have 
been enduring in these islands 
during recent years 
We were particularly anxious 
to have shots of our new 
Viscount airliners in the film, 
and this was not an easy matter 
in view of the high cost of 
keeping two aircraft in the air 
for photographic purposes. 
Our new aircraft were being 
flight-tested at Hurn during this 
period and this seemed to be an 
ideal opportunity for obtaining 
the necessary film material. We 
contacted the advertising depart 
ment of Vickers Ltd. and were 
delighted to find that they, too, 
were engaged in the preparation 
of a film publicising this particu- 
lar aircraft and were anxious to 
participate in air-to-air photo- 
graphy Arrangements were 
made for our film unit to travel 


@ Continued on page 328 
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Where can one talk to 


FIFTY 
FOUR 
THOUSAND 
TYCOONS? 


Our latest ABC net sales show an advance on 1954 o! over 74". 
If your clients are after the kind of men who 
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ge in—and 
authorise — big spending, your schedules need The Economist. 
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10,412 in 1938, 17,750 in 1945, 50,358 in 1954 


TODAY 54,i6! 


22 RYDER ST.; 


Reach them in The Economist 


ST JAMES’S, S.W.1 WHITEHALL 1611 
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Vaty a trained escapist would 
the plunge with hands and 
ed together, yet, when it 

to 
who 


business there 


on to 


are 

old 
ideas 
hand 
wonder why 
r competitors are forging 


d. 


hang 
and obsolete 
tie themselves 
foot and 


1ods 


who 


ertising is a modern sales 
‘. nd it is developing fast 
; u using it-to the best ad- 

are you, in fact, adver- 


I}? 
i 


Swim 


outstandingly successful 
ig must be unfettered, 
ating, and the advertising 


pi i ¢ highly flexible to meet 
each new challenge 


The Tibbenham Touc 


in your advertising 


ever direction it appears. 
be a powerful influence 
t is beamed to engineers 


or farmers, or broadca the masses. 


rIBBENHAM PUBLICITY LTD., 
Ine rated Practitioners in Ad 
244 High Holborn, London, W ¢ Phone: HOLborn 8074 (4 lines 


WILLSMORE & TIBBENHAM LTD., 
Incorporated Practitioners in Advert 


Freeman House, London Street, Norwich. Phone: Norwich 


227977 


TIB 4 
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Aer Lingus film has been 
a big success on TV 


4 scene from 


r Lingus film about holidays in Ireland. 


= 


The 


1 others for showing on British commercial 


television 


company inte? AUP 
to Hurn and essary shots 
were taker \ unt Im 
flight from tt w ofa 
Valetta flying covered 
England 

There is ac ntial in 
material ex; ifferent 
times of the \ were a 
little uncasy arriage 
of this mater fanuary 
with the bala naterial 
taken during t! nonths 
Fortunately, sit atisfac 
tory Most of A m was 
actually shot © month 
of May, w enough 
proved to be tl vest sun 
shine montt a 

Audience iction 

We t 4 ( f the 
photographic e eight 
stand-ins wh« raged for 
close-ups of | n the 
beaches at tt resorts, 
etc Then fi th usual 
stages of ru veloped 
material tire alori¢es 
and the ted cutting 
editing, recor 

The film wa npleted 
and exhibited n audi 
ence in Noven Dublin 
audiences are k one of 
the most critica rid, and 
we knew that if vas well 
received at then it 
would please 1udiences 
abroad 

The premitre wa ccess. 

Copies of the | hecame 
available and were ited to 
our representatis ad. They 
had been riefed rehand 
about its use and 
the necessity of k g record 
of audience react: bers of 
viewe! etc m ord vat we 
might assess the value of the film 


The results reported to our 
office in Dublin exceeded all 


expectations. There was an 
extraordinary demand for the 
film from clubs, travel agents 
and youth organisations 
throughout Britain, and one 
copy of the film was set aside 
for permanent distribution to 

American Army camps in 

Europe. 

All Aer Lingus offices abroad 
had been instructed to investigate 
the possibility of having the film 
shown on their local television 
stations, and the first success was 
reported from Paris, where 
arrangements were made to have 
it shown around Saint Patrick's 
Day on the Paris, Lille and 
Strasbourg stations—an estimated 
audience of 250,000 viewers. 

The French stations made their 
own commentary, which included 

large number of sound effects, 
the honking of bus horns, etc., 
which are, it seems, popular with 
French audiences. Our agents in 
Germany made arrangements to 
have the film shown on the Ham- 
burg television station, and a very 
valuable arrangement was made 
in the USA with Pan American 
World Airways. Under this ar- 
rangement PAA undertook to 
produce 25 copies of a black and 
white 13-minute version of 
film tying in with their routes 
from the USA to Ireland 

Four copies of the film have 
been bought by Trans-Canada 
Air Lines for use in Canada, and 
Tasman Empire Airlines have 
acquired a further copy for use 
in New Zealand Additional 
copies of the film have been sold 
to other organisations in the 
USA and Africa. 

It is now certain that more 
than I! million people will have 
seen our film, either directly or 
on television by the end of the 
first year. This works out at a 
cost of 7s. 8d. per 1,000 viewers. 


the 
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The industry which does n: 
no future, whether it is produ 
or beer, fabrics—or films 

The film-maker must havc 
just as the architect must hove a plan. In 
providing entertainment for he millions of 
cinemagoers all over the world, the J. Arthur 
Rank Organisation knows that it must look 
ahead constantly. It must promise comedy, 
drama, romance, excitement sud novelty. It 
must regularly give its customers a good 
supply of good films. 


look ahead has 
ng battleships 


programme, 


Fourteen years ago the Rank Organisation 
was unknown. Today it is by far the largest 
unit in the British Film Industry, producing 
some twenty first-feature films a year, selling 


ADVERTISER'S WEEKLY 


them at 
interna! arket 


the highly competitive 
WHEELS \ THIN WHEELS 


Today A 


vear’s { 


head have their eyes on next 
big the programme, there : 


no prot hoch IS a new creation. 


On the studio floor every camera shot is planned and 


e hace itc Wi 


every In the workshops, carpen- 


ters, | scenic artists, clectricians, 
metal eers all make their special 
contribut: to the cutting-rooms and 
laborator: 
distribution « 
Today ! 
and influe: 


vy on into the complexities of 


1c of Britain’s most important 
Che J. Arthur Rank Organi- 
sation is proud t widing finer entertainment for 


more people than ever beiore 
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Review of Advertising 


Never forget that the younger 


generation ts watching you 


UST the other day i found 

myself fai ul j é says {OPYTASTER 
on the spot and | a 
ing slightly sore 


e 


For re ns that | | smokes nor drinks and never 
guite unfat Ma has? 
— on without They agreed readily enough 
Gress s COU; that the advertiser had nor actu Could YOU have 
hy, hy the 
iv » , about the lly said that the boxer smoked a film star 
aqave>°rtising a ; 
¥ iS Cigarettes, and they con . 
smatte 1 : ; complex ? 
when 7 length | dered that this made the offence ! plexion 
stoy wa asked ven worse because it insulted ida 
questions cir intelligence—as well as ram works sem? 
In fact | had ttempting to deceive can We RORLEs wuTTES 
one question with f ee 
4 raat , : At the suggestion that it was __,, 
I was not allowed : ' 
off rely all a mistake they merely on 
wi fled, and | began to feel that ee 
ivy do you Ince r 
few well-chosen words on j a “ 
advertisement : a 
} : xcket picking as a career would j guar Oe 
apout a certain . a 
j have been much better for mys oe 
rimself said on sutation = 
e a 
the radio that , : > 
The devil of it is that when 
one advertiser dabbles in the 
mud the splashes fall im- pe 
: - 
partially upon us all and all — 


our works. 


In this instance the whole 
thing was obviously due to some 
kind of unfortunate muddle, but 
if you are going to say (or hint 
hat a celebrity uses or admires 
our goods the very least you ¥ owt of 10 bm stars use pure, white Lux Toilet Soap 
should do is to satisfy yourself 
hat he has actually possessed a 


supply and used it at least a . I e celebrity is one of the remarks Another 
suple of times the ma ing feature is “One of the nicest fre sheners 
Merely to send the goods to a ; don't you think” These Phrases 
1 intermediary is not enough ish a nor sound spontaneous and in charac- 
t el of copy ter, and I should not be surprised 
nd then wi that such and if the film fans among my scepti 
Supply some evidence such a f the goods. cal schoolboys have seriously 
: AC 1 the dock thought about washing behind the 
The best thing of all is to be wi curate to ears with Lux 
ible to provide some kind of come stify that he * * ¥ 
vidence in the advertisement 11 ~m on and sends WHAT COULD possibly be more 
elf, and | was delighted with a = "'s young to Sunday school arresting than a man with a black 
ster showing Gilbert Harding _ This Lux Toilet Soap adver- patch over his eye? 
ising a Scroll Pen and saying teement is an outstandingly A man with two black patches 
iter alia, that he liked it, above good example of a testimonial scien re ea pete “ ond Brv! 
‘because it does not irritat convincingly used. By getting poo h 3 ar » “I cee" od 
es. - ne!” the film actress to annotate the ap beg ———— 
_ BRYLCREEM That rang true, and even the oe ehhemee De At first glance the man appears 
} " + ‘ re . fee! —_ , : . ‘a ies : 
_ Py |, ete ome cory aT ai eae Ge abundantly clear that she has ‘©, ¢ Wearing a fearsome surgi 


used the soap, has thought cal appliance—-or maybe one of 


with rding’s clear approval ~oe snags 
without Hardir E> clea Pb A about it. and thoroughly those masks that always went so 


41 first glance Copytaster It was the right way to use a agrees with all the copywriter well wih the executioners axe 
hat this man was wear ‘ estimonial. too. for | am con has to sav. in Plantaganet times. But | think 
gical appliance or preparine vinced that if you use this kind It's au — most of the wos really a sun vizor photo 


advertising at all you must not stars I've ever kn 


wn use Lux @ Continued on page 332 
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pply for particulars to Advertisement Manager, Phoenix Building, Berridge Street, Leicester, or 47 Hertford Street, Mayfair, London, W.!. Tel.: HYO 7557/8 
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Copyvtast di er. 
Pp. covers 
a el ‘stal r 
WV ¥e a use 
* 
graphed from an unusual angle this is not in keeping with the 
It is arresting, certainly, and reputation of the vehicle to 
nobody I y it can have which this important accessor) 
failed t k ga but | find s fitted Se far from obtaining 
rathe pella 1 crude Er-cha! / cannot 
The whole 1 t of the Man low squeeze even a melodious 
J in the Hathaway Shirt is that et penetrating ‘Excuse me 
we i , fit fic eve f 
re ashe i sympa “The devil of it is that when 
- “a thetic 1 en Ww “se lik one advertiser dabbles in the 
to look ‘ anc elf mud the splashes fall im- 
cor fident is vs, and nobody partially upon us all and all 
doub nat he lost | eye in our works.”—C opytaster 
ne Ave ng-d 
Whether il wish to 
lent . a witt thi un (ref. your ad. in the ‘Engin- 
a ity v S$ Sul cc , 
ES hae eal wage tans eer’ 4/2/55)-—in fact all 1 can 
es ae 1 a a ae raise is a most impolite and not 
— . seems t ye ] i aucec . Si} ; 
| - very audibl MICCUL 
Compared t n Hathaway } Ppa See 
‘ de then goes on to describe 
] Shirt coy iis ed ' fault 
> that , , : v¢ fault. and ends 
na ea , r ering ‘ , , 
im slowly t id go | “—s ! look forward to hearing 
9 wards from aon and trust that 1 may 
f . ha t pleasure Of obtaining 
The reason for this. perhaps. Hs - 1 i] 4SUTE { : ne 
‘ i I r iv ioneg Vid 7 
is that somebody has not made th = ol i : ) “y r ser é rom 
. - f icement parts than from 
hy up his mind whether Bryicreem € replaceme uf pa ts thar rom 
i . r the originals, though | doubt if 
5 should be used as a cosmetic 
i ony ag lnc: hence ! will then have sufficient 
i; 1 ef ee ; strength left to press the 
) Lia nre msi , 
* enced sin . sage button 
good gro I ting —— 
al feruan cle sal Macchi It is stated that the original of 
is simply tc agg his letter (which is dated July 
N Nae . pa 25, 1955), is in the possession of 
rename. fi , ts >pr aia Klaxon Ltd. and I can only say 
but there is = me deni that that Klaxon must have a most 
the tempt af effective crystal ball for the 
he attemy u vO mar j j 
ket 2 : y th. Per advertisement appeared in The 
hans tt fon : Times m July 14, 1955 
ar here ¢ en who 
fear dandrut than I had . 
a magined tha : > 
é } | case if 7 
rchids might be bett come of N WW f i. toe 
@) ! Ne acia sign 
he i . 
the ivert traight at 5 
. them and see t happens 
ae , 
Qon t ie rOW Losing the customers 
: ; , It has seeme me, though 
th r that when ev products like 
Y = ' 0a S| e ay and ind cigarettes 
Hegir tK& ‘ 1 medicinal 
appe ne | t of the 
“re t t ought them 
recause t! , the smell or 
Orchids ke diamonds the flavour or tt iy they satis- 
fied th - 
are for the favoured few €& these it + 
' C / the new 
happy few are the ones wh ately custome ittracted by 
the healt! ot only 
influence the choice of the many more nut , re likely 
to be taithf brand. But 
. ne never kh " 
The readers of ESQUIRE belong to a , “i 
sp} ’ j is 1OW 
class to whom only the best is good going to t ‘ it Brylcreem 
has always Claimed tft correct 
enough! And it is they who set the dryness and prevent dandruff. If 
. . so, I can or it gise for m\ 
standard r no shaervation ik ; 
a of good living for the others poor observa ‘ fallible HIS newly erected facia sign 
to follow nay La r a combination of on the premises of Alice 
en oth Edwards Ltd gown wholesalers 
* « * and exporters, London W.1, has 
TALKING ABort vat tv in produced favourable comment 
es estimonia iy ve of th hecause f its attractive and un- 
} ne ; 4 . 4 Ippearance Tt a new 
happies ive S ts of this ‘ i api 
delightful sun was a testi type Of neon sign Known as the 
monial addressed Klaxon Ltd.. Lumina,” and made by Franco 
from a customer e Far East Signs Ltd The faces of the 
(name withheid for security etters are in white Perspex, but 
reasons The customer wrote the sides are of metal. The fluores- 
I am indeed disappointed to cent tubing, which is illuminated 
THE MAGAZINE FOR MEN have to inform i that the in apple green mounted behind 
Klaxon horn my 1912 car the Perspex, creating a novel night 
onl asted 43 years and efiect and also preserving the 
needs a spare part. Surel) clean lines of the sign by day 
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Marconi’s hand in... 


‘INDEPEND 
TELEVISION 


hh ait id 


ee 


FOR THE INDEPENDENT TELEVISION AUTHORITY, 


= = Marconi's are sut ' five main vision and five main 

$ sound transmitter y will equip the entire stations at 

7 ® Croydon and R t Moor complete with buildings, 
neuen Television Equipment ——— & acrial arrays, and an uipment Two further trans- 


inevery one of the B.B.C. television stations nitters are not vet sited 
: ec a? , ah 


FOR THE PROGRAMME CONTRACTORS. 

The following Marconi equipment ts being supplied 
@ 37 Marconi Image Orthicon cameras 

@ § Outside Broadcast Unit 

@ 8 complete studios, including Master Control Rooms, 
Telecine Rooms, Telerecording Suites, Vision Mixing 
guipment 


MARCONI 


Complete Broadcasting and Television Systems 


Ae 


Marconi Television Equipment has beer 


supplied to countries in North and Sout! 


ie 


America, Europe and Asia 


Marconi’s demonstrated the first compatible 


a \ 


colour television in Britain 
Marconi’s first developed and successfully 
ipplied underwater television I 


MARCONI'S WIRELESS TELEGRAPH COMPANY LIMITED. CHELMSFORD- ESSEX 
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The tendency is growing to enlist the 
services of advertising agencies in the 
raising of appeal funds. A_ public 


relations consullant maintains that— 


Imagination and_ planning 


ring in the money 


by |. REID BURNETT 


ORE and more “Appeals” population, geography or other such a ca f | require a When Marlene Dietrich visite: 
ace utilising the ! rs. They are calender form niarto that of «the Home for Blind Babies’ fét 
of advertising age ® Sufficient enthusiastic volun- i sales pron Ivertising she drew a lot of publicity whi« 
public relations c teers 2 campaign Organisation aided the cause 
Many an agency © Willing volunteer leadership should provide ‘ rv con 
™ e¢ omplete orientation centrated a f publicity, organisations, special events, 
advised to become © Numerous activities promotion oP arenes 2 wened forces, sad cacwaien 
and offer its servic @ Continuous publicity and = eyolying ‘ . Jocal promotion ; 
appeal organisation promotion press items. } nterest stories Each of these sections needs 
It should, however Results are in direct proportion picture cover ¢ , special its own volunteer leader. So start 
that selling an appea the number of persons partici- events, pr stur and so off by getting the right person 
or idea is not just ng. The old adage “200 heads fortt Ir can help head the campaign and the rigl 
selling or advertis better than one” is definitel, to ensure ti p of the leaders to function under his 
associated with a nutacture > when conducting an appeals press The ; interest directorship This will enable 
product. Successful appeals are campaign. Key people will always ind support volunteers campaign work to be broken 
an item of promotion of a provide much more experience would be inc ch cam down into smaller committees 
that are complet unto them and contacts, but they must work paign method ~e ves and lesser responsibilities, and shorter 
selves {1 be kept working by associa by supplying € n-to-date working periods Enthusiasm is 
Frosting on cake ) with many volunteer workers facts and t on e work 1 catching quality which must 
— ne difference between an wun ind progre f reanisation spread quickly within the ranks 
Normally, British eff iccessful campaien and an out The partici ng sections of of a volunteer organisation 
direction are too spre ling one depends directly on lh + enme 4 well be A timetable of events is an 
100 per cent effectiv ind it i ¢ personality and willineness of special gifts. | ad labour absolute necessity and this should 
often forgotten that s; olunteer leadership sct nd ur e ouse to be so arranged that each activity 
und occasions are just t! Early and thorough organisa ho theatre; or function supports the entire 
on the cake. The real va should assure success, and ind ¢ 5 sf clubs and campaign The events can take 
found in the cake itself, and donk cant tm 
is a job calling for a rea ef 


prepare 

Although an dy 
agency, or a public relat 
sultant, may offer to 
services to a worthy orga 


Participation of children 


Children should always have 
an opportunity to participate 
The value of this was proved in 
the raising of funds for the West 
minster Abbey Appeal by school 
children The Dean of West 
minster showed his appreciation 
by presenting books to the 
schools who contributed 

Glamour and imagination was 
used by the Infantile Paralysis 
Fellowship when they put on the 
first London showing of a Jacques 
Fath collection of gowns This 
was a notably successful event 
seven mannequins flew from Paris 
to take part in it and they drew a 
la ind very wealthy audience 


Garden fétes and carnivals hav 


and so supply a littl 
seasoning and interest to 
programme, the followin, " 
should be kept in mind. | 

cial success or failure nay 
quite easily depend uy this 
being done 


Basic elements 


Results cannot be measur 
the annual report or a list of im 
pressive names on a letterhead 
In offering services to a vo 


organisation one assumes 

ing and continuing respons 

to the community recognising 
that only through the presence vf 


a wide public consciousness and 


popularity, and the attendance 
Strong, robust and active v ae ia al rf ror ds ‘ a 
tary persons can one provide i eens nits 7 on y 1 coma i. bors 
guarantee against the state be from - afar W hen M arlene 
coming too powerful Film actress Shelley Winters signed autographs in a By n public Dietrich went along to the annual 
There are basic elements during the very successtul “P » Week” held e holiday garden féte in aid of the Home 
common to all good appea resort. The stars of the local shows played a prominent part in the for Blind Babies she did much to 


j 
campaigns regardiess of cause public fund raismeg @ Continued on page 336 
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Every day nearly 9 million passengers travel on London's buses and each | cr FULL DETAILS FROM 


° COMMERCIAL ADVERTISING 
spends an average of 11.4 minutes on board. Shoppers form an all-important part of poraePaot 
this traffic. Your advertising message displayed in colour on our interior bus spaces — cramp eo erm 
ranbourr lambers 
can prov ide youw ith first-class cov erage of this audience close to the point of sal and Leicester Square Station 
London, W <4 
at a cost as low as 15/- each a year for a quantity. Most people ride on the buses regu- Telephone: TEMple Bar 3490 


larly so that you can secure both repetition and continuity. 


SEND YOUR MESSAGE WITH THEM TO THE POINT OF SALE— 


INSIDE LONDON TRANSPORT BUSES 


ale 
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NOT QUITE LiKE THIS... 


We realise ther ore than one way of 
getting business eputation as the finest 
photo-lithograph London has been built on 


attention to our clr ‘eds rather than concern 


for their thirsts 


We are sure people come to Charles & Read 
because they like our printing and perhaps even 


because they like 


CHARLES & READ Ltd 


PHOTO - LITHO OFFSE! 4 FOLDING BOX CARTONS 
27, Chancery Lan 
London WiC? Spec ialist factory at 


Telephone: Holborn 2882 ~ Harlow, Essex. 


Using the stars in fund 


raising 


eve 
ere 
er 
the 1 
J 
IAC t r ze success 
1 ." 
ng ! [ a resort 
r wi vusands of 
[ t anotner 
iblicit 1 of pro 
notir he plan 
ng Brighton 
ist r co-opera 
place and 
hows, in 
luding * Byg s, Billy 
Re P Reg Dixon and 
the Tille j rel organ 
dut 4 iditionally 
She y r th Welch 
Jot G J ver show 
per i of the 
pu in d collect 
na 


Three simple hints 


‘ , tivit 


= At vily 
s i hould be 
eme 
@ry, ¢ thanked 
k 1k you 
z s ¢ people 
wr A yu 
eA nfidence 
@ Ider is embar 
rassmer prestige 
Fy ! t nake sure 
nat rts workers 
ire fentified 
These i unimpor 
tant Bu ces are they 
won't if been a 
volunteer work irself 


The first year of a large-scale 


operation must not be ap- 
proached merely as a money 
raising campaign—it must be 


on a public information level. 
free and strong, telling your 
story, your need. vour plans 
and the projects that the organ- 
isation will undertake for the 
coming years 


Pay well for your blueprint and 


our founda n solid, for 
it must have, an exciting and pro 
vocative starting point Some 
dea, event. or gimmick must be 


evolved to catch the attention of 


Interpret 
this public information to appeal 
to the three age groups; the three 


the public and the press 


salary groups. ind the three edu 
cational groups. By offering a 
service, or pommting out the need 
for a service, you avoid having 
any embarrassment in asking to 
donations or contributions. Every 


campaign has a slogan, 
mott 
participation always 
seems to be the best method of 
arousing both the interest of the 
public and the contests 
are used by industry to gain this 
attention why should appeals 
be an exception’? Remember to 
sell the public during a concen 
trated period time. British 
efforts may be spread too thin to 
be fully effective, but, when they 
have used the concentrated 
method they have made the 
of the world gasp at their results 
i.e., the flood relief c 
With 
tion 


successful 
title or a 


Public 


press 


so 


ot 


rest 
impaign 
concent: 
and much morte 
get a huge “Appea 
into productive action 
iet leave it until 
attitude 1s replaced wit 
get - it - done - today en 
thusiasm; it is al simpler 
those who are really 
in doing a for the 
appeal and not just wanting to be 
connected e sake of the 
name on the letterhead or in the 


press 


urgency and 
i is easier 


effective 
machine 

ind 
morrow 


“let's 


the 


us 


Ss) 
sort out 


terested jon 


for th 


The basic requirements 


Just one final point 

The extraordinary complex of 
perations that 1s required to raise 
a lot of money with little expense 
can only be accomplished by the 
enthusiasm, the co-operation 
the contribution much 
much energ many ideas, and 
thousands of contacts and man 
hours of the volunteer committee 
members and their voluntee 
workers It not, has 
been, and can never be. a 
or a two-man job 


and 
time. 


‘ 
oO 


1s never 


mne-man 
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Bright, informative and 
PRINTING NEWS will be 
300,000 who are emplo 


trie 


an unrivalled potent 


s. As masters, manage 


message 


You will appreciate tt 


prominent positions st 


market 
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reat 


t's announcement we suggest 


space now in the first issue of 


RINTING NEWS —the first weekly 
the trade published in modern 
format. First issue Ist 

r y, price 6d 


the essentials of a newspaper 
id from cover to cover by th 
g. paper and allied ind 
operatives they cons! 


for your client’s sales and adv« 


gating without delay the 


he only newspaper style 


weekly to cover the printing industry 
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Thar’s Z 
uranium 
in them 
thar baths! 


MBNN Noo 


~ Y 


If the centurion had 
ing a 
have clicked 
approached the 
Aque S$ 
to-day as Bath) 


geciger count 


Vigor 


waters of 


These curative waters 
steady streams of 

addition to the tourist 
to view the Roman ; 
so that trade in Bat 
brisk 


is such a good ar 


Another reaso 


campaign is that its population 
a truly representative cr ¢ 
tion of the British market as a 
whole—and it cost 

$.c.1. to secure posi 

coverage of the whol nd 
the surrounding county areas 
Somerset and Wiltshir 

the Bath Chronick ce 

which are sold nightly 


house in the city 


You're’ selling to Brit 
in miniature if you're 
selling to Bath 
through the sth Pitan 


Math 


| Eayronitle 
and WERALO 


=— 
Establivhed 176 


The ONLY evening 


in Somerset. Get fu 
S. HW. Rober 134 Fleet Stree d 
ECA 4rnold Elli Cromfor H 
Mark ‘ Manchester, 4 He 
Ofer, 33 gate § RB 
GLOVER 20834 
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All the way to the Highland 
Show in a 1908 product 


N all-night non-stop run 
44% from London to Edin 
burgh (a matter of 397 miles) 
n a 1908 vintage car—that 
was the latest venture of John 
Wilder, head of public rela- 
ions, Marketing Consultants 
Ltd 
His client, E. H. Bentall & Co 
td.. agricultural engineers of 
laldon, Essex, celebrate their 
Oth anniversary this vear and 
1, in 1908, manufacture 100 
tor cars The R800BPL 1s 
eved to be the only one in 
xistence, and the history of this 
iS a story in itself 
\ few vears ago it was traced 
Ceylon where it was found to 
ve done nearly a million miles 
hout a rebore It was later 
irned to England and used on 
Dorset farm as a tractor 
When Bentall’s tried to buy 
ack the car the owner refused 
but insisted on presenting it 
© them as a token of the ex 
cellent service it had giver 
him throughout his time of 
ywnership 
With precisely the same engine 
xcept for new piston rings and 


> 


various springs, was decided 
run the car non-stop to the 
yal Highland Show at Edin 
irgh (where Bentalls were ex 
biting) in an effort to prove the 
ting quality of British pro 
‘ 


Germination of idea 


Originally this idea was con 
ed during the rail strike 
remarked, “There's 
thing for it but the old 
jentall! But the idea germi 
ted, took root and with con 
rable enthusiasm on the part 
the directors and staff of 
Bentalls, plans were laid 
Publicity was the next step 
As a matter of form, the news 
papers were told of this enter- 


HARROW 
BILLPOSTING 


37 SPRING STREET W.2. 


BLOW-UPS - 


PE 
AUTOTY a 


AUTOTYPE of Cot LTD.., 
Brownlow Rd., London, W.13. Ealing 269! 


prise. and hronicle 
followed xtent of 
sending dow Malden one of 
their top | he next 
day a if j story 
ippeared w tur of the 
ROOBPLU and I ett aged 
72, the orig On the 
Saturday. | H wrote his 
weekiy tIcat ul the car 
together w ter 

Afte nay nessed con 
siderable enthusia the part 
of everyone c sted with the 
run, the tean x emselves 
very serious newspapers 
ilong the 7 ed route were 
notified of ar would 
be passing h during the 
night. and were a { to have 


reporters standing by to check 
times and hand in a tificate of 


arrival at ea ma town. To 
these John W I gave details 
of the trip so far as they had 


gone and an account of any inci 
dents of interest 
The big day arrived and the 


car was due to irt from Hyde 
Park Corner at six o'clock in the 
evening At the start it was 


covered by the BBC Radio News 
eel and broadcast at 7.15 p.m 
the same even During an 
interview with FE e Linnett, it 
was mentioned that the run was 
celebrating Bentall’s 150th ann 
versary 

The team in the car consisted 
of Henry Hague. home sale 


manager for Bentall’s. Mrs. Betty 
~ augue, Gordon Duff. and John 

Wilder Representatives of the 
press (including the New's 
Chronicle Daily Telegraph and 


News) were there to 
Charles 
Fothergill, motoring corre 
spondent of the News Chronicle 
officiated at the start complete 
with stopwatch 

At six o'clock exactly, the 
Bentall car started off on its non 
stop run encouraged by a big 
crowd who gave it a loud ar 
off 


Evening 
report the start and 


Checking the vehicle 


At Edinburgh, W. G. Barnet 
son, editor of the Edinburgh 
Evening News, was waiting to 
check the car in to the Royal 
Highland Show Newsree! 
cameras were standing by to film 
the triumphant entry. The BBC 
n Scotland had their recording 
vans ready 

But, alas, the car, game as 
she was, just could not make 
those long hills of Scotland at 
the forecast speed of 30 miles 
an hour. 

Nevertheless, four hours after 
schedule she did arrive at the 
show and did achieve what she 
had set out to do—397 miles 
non-stop. The story was covered 
by all the Glasgow and Edin 
burgh papers and mention was 
made of the message of good wil 
the team had carried from the 
people of Maldon to the Duke of 
Edinburgh who was attending the 
Roval Show 

A few days later a letter fron 
the Duke of Edinburgh was re 
ceived congratulating the team 
yn their “excellent run” in the 


magnificent car 
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You may only require 25, 50 


4 ton" oplative or a few hundred copies—your 
pwr , ih 


in : \v realise requirements may run into many 
7 and exam! canno fully thousands— you may demand 
ou have *e riestley® etd sroces®: brilliant colours on dark grounds 
; versatile | or minute detail direct on to 
plywood or plastic. It is all one to 
us with 3¢ years of wide experience, 


Our name has been built on 


lity —no firm in our Industry 
} 


Lalil Sti 


\ 


»w such a record of National 
wards for excellence. And yet 


our prices are reasonable—try us 


VESTN 


of Gloucester 


at 


raul’ 


oe 


= Line 0! we 


arthur 
COMMER ( ts Tel 22881-4 e 9 BLUICKING 
Tel TI o? ‘E ST BIRMINGHAM , | CEN i494 
HESTER & CARDIFF 


TELEVISUALS 
HAVE MOVED TO 
LARGER PREMISES 


Please note cw address and telephone No 


Qendiiiaesl 


Discoveries made by the twelfth century alchem- 
ist led the way to chemical science. But it is the 
modern chemist who has given the alkahest to the 
graphic arts. Kodatrace — the perfect trans- 
parency — solves all the problems of accurate 
tracing and permanent recording. 

Constant experiment and test maintain the qual- 
ities of Kodatrace to ensure that with this modern 
transparency you can always do a good job better. 


TELEVISUALS LTD., 
12/16 WOODS MEWS, 
PARK LANE, LONDON, W.1. 
MAYFAIR 9903 (5 lines). 


% Write or phone today for a copy of the Televisuals 


Kodatrace 2.21 ee oe 


Dr Cc he di- 
THE MODERN TRANSPARENCY natn Papi gy * We will gladly arrange private showings of 
surface drawing ma- 
tenal. 


Televisuals for advertising agencies and their 
Sole distributers 


1 i ur w Vv ' R 
H.C. STERN, CRAVEN HOUSE, 121 KINGSWAY, LONDON, W.C.2 ee 


TELEPHONE WHOL. e086 


2 ———— 
"al ee 
rs 404 4 
7 
el | 
sf Unless } 
. scree™} 
ag S 
4 the P° 
ay — _— . : 
e. Bs on a ie Re “i ee 
4 2 ee ie, ‘ P > ~ Fe “ : 
7 fs £ ’ ve “Ss as. ; ‘a . 
i i weg 
4 : Gust = r: 7 a 4 
= ; \ . pe i 
Fe Py ~ 
= ——_ 4 oj 
oe 7 ‘\ ss a — 
scree > \ \ de “3 . 
% A ‘s \Nea w aa hy 
rots ter a from desig” 
| ws ore 
vie ‘ | i TMM 
:. ~~ 
" , A >. 
so , » 
ae :| ¥ ex As 
on 4) 4 ? 
a. ai ax 
et i om | 
i ; . & 
a ; (gk . 
2 A a a | 
ae _ 7 4 - 
1. Ceae, : 44 | 
i c 
ie I 7 
“gem i 
ek i 
3. ~~ 
_ : re 


ADVERTISER'S WEEKLY 


\NORWAY’S 
largest Newspaper 
and leading 
advertising medium 


Ordinary Saturday Evening 
morning nornin — 

S A g edition 
edition edition 


146,823 6| 684 125,091 


45 OF THE 
CIRCULATION 
iS BY 
SUBSCRIPTION 


Advertis:: art 
regular = n 
a newepa 


generally 
» most valuable part of 
Aftenposten has always 


agreed that a 


been at 


= paper 
In Osh } cular subsertbers account 
for th largest proportion of total sales (92 ot 
the morning edition) and elsewhere figures vary 
from 73 in Central Norway to 45 on the 
Weat ( Trondheim district. 

It pays to advertise in 


Afienpoften 


may be obtamed 
t r ve. 
| ! 
i 4 s.W.! 
F \en 
The the English-speaking people 
: . +4 ’ ’ 
FARMERS’ JOURNAL Cyprus, the Persian Gulf and 
(Official Organ of Ulater Farmers’ Seirut 
Union) 
VESTER’ s ) 
heading far ‘s . | a 
heation for ef 
coverage of che fe 
ing community of 
Ulster — 
MEMOER OF THE co = "955 
avoir suRtAU 
RY 
Belfast Office: 
18 Donegall Square, East. Tei. Belfast 24397 ; Box 334 29 Oxford St.. W 
Lendon Office : = tz s 
69 Fleet Street, E.C.4. Tel. Central $453 "“Vicosia wa xicbeastend 
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Production is 


are imports 


will break 
i pI Oo ( this year 
in N Nay that 
t report on tt 

ol if within tocus 
thi Central Statis- 
The report 

this year 
een pub- 


ine conclu 


ce economy 


covers tl t half 


people 
p ( document, 
about lan a year 
months of 
this i| production 
was : reater than in 
The 
cxf t V increased 
ilarly. The 
‘ g industry 
1s cl han last 
wi was 
1} i the 
fle ha ng The only 
tions onomy that 
t r position 
id whaling 
season in 


Ant west 


year. 


year 
idle 
whole 


since 


High in level 

Despit taken 
} | ruary to 
seems 
nvest 
ceed Jast 
rt $ | since the 
C structions 
ry. only 
eC ordered, and 
all reduc 
nd acon 
n Dank 


imet 


' ‘ 
- i { 


Ww I i 


Total wages paid in the first 
half of this year will probably 
be eight per « greater than 
in the period last year. 
and for farmers and forest 
owners t ome increase is 


Same 


even more. At the same time, 
the cost of living index has 
only gone up by two per cent. 
~---. 
‘ 
+ Motor imports up 
¢ 
\ SUBSTANTIA ? ise SO fa 
Ss year in the port of various 
ypes of t hicles compared 
with 1954 was recent reported 
Finance Minister Mons Lid 
In the first fiv nths of this 
ear, he said rts of private 
ars had increased by 42 per 
pared with the same 
period of last nports of 
actors for fores d agricul 
ture had inc d b 17 per 
ce nd s of other trac 
s had eased y 44 per 
cen Ret y the import of 
ractors Mir r said tha 
t imber of f stry 1d agr 
C " act Norway had 


certain ” 
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—o 


in Norw ay 


NORWAY 


trebled since 1949. Last year 
tractors and other motor vehicles 
imported amounted in value to 
£20 million 


Wider market plan 


BECAUSE THE creation of a 
common market for Scandinavia 
would undoubtedly have the 


effect ultimately of increasing the 
total trade of the region with that 
of countries abroad, the steps 
being taken to bring such a mar 
ket into being are of interest to 
British exporters to the individual! 
Scandinavian countries 

Recently, the inter-Scandina 
vian committee of experts 
appointed by the governments 
involved to study all the implica- 
tons of common ma pub 
ished its first report. This surveys 


the trade now in progress between 


Denmark. Norway and Sweden 
and comes to the conclusion that 
suitable conditions exist for 


Rise of Imports 


An official survey of Nor- 
way's foreign trade in the first 
half of 1955 shows that exports 
increased by seven per cent, 
compared with the same period 
of last year. Imports, how- 
ever, went up by about 11.5 per 
cent. Apart from ships, the 
main cause of the considerable 
increase in imports this year is 
bigger expenditure abroad or 
} fuel, metals, and grain. 


establishing a 
for 60 per 


common market 
f the trade 
between the three countries The 
committee, which recommends 
that further work be done with a 
view to achieving this, has dis 
covered that about 60 per cent 
of the present trade between the 
Scandinavian countries relates to 
goods where the import duty is 
so low (under five per cent) that 
the abolition of duty should not 
cause any significant difficulties 


cent 


* * * 

THe OSLO newspaper Aften 
posten sold iltogether 222,000 
copies of a recent number con 


taiming a colour 


photograph of 
Queen Elizabeth 


and the Duke of 
Edinburgh This is reported by 
the Royal Norwegian Informa 
tion Service to be the biggest cit 
culation ever achieved by any 
newspaper in Norway 
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Best-ever UK Pavilion 
for Turkish Fair 


At the important Izmir International Fair, which opens shortly, 
there will be a first-class shop window for the display of British 


goods. 
[? iS anticipated that the 
British Pavilion at this 


year’s Izmir International Fair 
(August 20-September 20) will 
be the best ever to be organised 


by the British Chamber of 
Commerce of Turkey. 

The greater interest being 
shown in the Pavilion this year 
by manufacturers themselves 
promises to ensure that the 
stands will contain a_ greater 
variety of goods and specially 


prepared exhibits than ever be- 
fore Altogether more than 650 
British manufacturers will be re 
presented 

Last year the fair was attended 
1,700,000 visitors, a 
will probably be ex 


by nearly 
figure that 


ceeded this 


year. It is understood 
that, so far, 15 countries have 
definitely decided to prepare 
national pavilions: the United 
Kingdom, Austria, Belgium 


Bulgaria, Czechoslovakia, France 


Western Germany, Greece, Hol 
land Hungary Israel, Italy, 
Poland, Rumania, and Jugo- 
Siavia 

This event, which was first held 
n 1933, is to-day widely con 
sidered to be the most important 
innual event of its kind in the 
Nea rr Middle East It is held 


n one of 


the most beautiful set- 
tings of any trade fair anywhere 


in the world, the Kiiltir Park 
which covers an area of some 120 
acre 

* * - 

NeW MEDIUM wave stations 
with a capacity of 100 kw. each. 
are to be built at Adana. 
Frzurum and Izmir. The Adana 
ind Izmir stations are scheduled 

r completion in 18 months, and 


¢ installations at Erzurum wil] 


begin Operation in two vears 

There were 11 foreign firms 
among those who submitted ten- 
ders for this project The con- 
tract also c alled for the expansion 
r modernisation of existing 
facilities at Radio Ankara. add 
1g 4 new wing to the present 
studio building, and the installa- 
tion of additional and improved 
equipment 


Big US ad plan 
for oranges 


()* of the biggest 
campaigns ever 


newspaper 


[ € undertaken 
by Sunkist Growers organisa 
» as run xz § month in 175 
cries and repeats the Slin 
Jane ~ weight control promotion 
sed last year with excellent re 
5 
The advertisements will feature 
Sunkis Eat-an-orange ™ re 


ducing plan which calls for eating 


ne Ekel ision person 

f ’ ted States, is 

wt tional activi 

gar the Sunkist 

Gi fion She is 

he j work in a 
Califo inge grove 

Sunkts 30 minutes 


jinner in order 
appetite. This 
drive will also 


before lur 


un t papers of the 
Famil “ ; up 

The Sun} dealer service is 
carrying ¢ andising to tie 
n Ww t r. paign and has 
been provi vith an entirely 
mew array colourful display 
material 

Successful theme continued 

For the le seasonal period, 
Sunkist G vers are continuing 
the “ Meat-of-the-orange ” theme 
used to ge sales during the 
past two cars for both navel 
ind valencia inges. Copy will 
again st the important 
wutritive v es of fresh oranges 
found mainly in their meat. Sun- 
kist maintain that there is 10 
times as much of these protec- 
ve food elements in the whole 
fresh orange as in the strained 
juice alone Advertising in all 
media, according to Russell Z 
Eller idvertising manager of 
Sunkist Growers, “ will he hard 


at eating the whole fresh orange 
ind drinking the fresh, unstrained 
juice 


He predicted at a recent meet- 


ng of the United Merchand sing 
Institute that the greatest years 
for fresh oranges lie ahead. and 


that the future Prospects for 
grower, Ww and retailer 
ired to hold bright promise 

He revealed that California fresh 
m advertising for 1955-56 
he oullt round four 
spectacular promotions—*“Winter 
Lemon with Tea. 
Lemon Pie,” and 


esaler 
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DAY AND NIGHT PRINTING 


ON THE FINEST AND FASTEST MACHINES IN THE WORLD 


Daily delivery and collection 
London area. 50 years reputation 
as reliable trade quality printers 
and Monotype setters. 


ENQUIRIES ALWAYS WELCOMED. 
Telephone : 


G. PF. TOMKIN Ltd. cutter... 


501/5 GROVE GREEN ROAD - LONDON - EI! 


City 


Adjoining Leytonstone Central Line Station 1S minutes from 


== J 


es of real interest to engin- 


and executives appear regularly in 
M World. If your products appea! 
? Engineering Industry, send for free 


copy and rate card. 


ical Worl 


EERING RECORD 


Published monthly in London and Mancheste: 


Emmort & Co. Led 
50 Te 


b6 | 


"! King Sereet West, Manchescer 3 


don OF 'e Chambers. Temple Avenue — C4 


My. 


—— rn 


ALL OVER THE WORLD 


Giving pleasure and Essex County 


90 


A WEEK 


making customers — 


OUR ADVERTISING BOOKLETS series 
: LADDERSTOP, for 
SOAP LEAVES (or OVER 


trave se 
SOAP LEAF AND 
TOWEL trave 
se 
PERFUME SACHET 
MOTH MATCHES 
FIRST AID 
ourTrTs 
sTyPTic 
MATCHES 
Etc er 


etc 


Largest in rural 
ESSEX 


Sudderick & Company Ltd., 


25/27, SEFTON ROAD, WALTON 


LIVERPOOL * 


Estot 728 
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Trade and Technical Press Viewpoint 


Last-minute guidance to 


trades about ads on TY 


TIVHE fast-appro 4 ic 
of commercial! | 

has certainly cast 

before the trade and te ‘ 

press and efforts en 

made by a numbc 

lishers to assess wi 

going to mean to the j e 

they serve 
A recent 

wry, for 

article which out 

and terms of the | 

lelevision Author 

the comment that “it 


msuc of 
example 4 


sufficient merely f 
gramme coming just i 
after the advertiser J 


be worth looking at 
tisement 
hold 
account 


feature its« / 
viewers 

Indeed, thc 

hopes in the adver! rid 
that the advertise: 

made more enterta 

deliberate and 

manner) than tt 

by the contra ; 


to 


Decision of council 


The article ther 
tion “What is a 
mean to the milk It 
is noted that the Na 
Publicity Counc 
use commercial teic 
is then observed that 

“ny 
le mpo 


the tone 


or 


wren 


isime 


Gnd there seems te 
reason why f¢ ne 
uw owill : 
sell mu 
or, at least, hold its 

against 

Useful 
four points 
in the United 
outspoken 
Wayne 
Tele 
in this country 
Publications  Ltd., sO Ot 
Street, E.C.4, price 35s.) 

1. Extravagant claims 

2. Artificiality in all its forms 

3. Bull-headed repetition 

4. “Talking-down”™ 

It now remains to be seen 
milk industry will in fact 
employ the new medium 


ther 
the 


about 


he VerTuRé 

article 

which 

States ha 

as listed 1 Harry 
McMahan's book T/ 
sion Commer (availa 


through B 


the 


Turning to the fruit trade 
double-pa spread article was 
run by the Fruit Trades J 

ece ssue under the 
ng “What has commerc r\ 


By SCRUTINEER 


store for the fruit trade?” The The lat 
writer took the line that indeed ertin 
plenty was in store. and cited how advert / 
the medium has been used in the Dorotl 
United States by the Florida stock 
Citrus Commission pou 

* * * ~wabigieg 

i #¢ ir 
THe CURRENT issue of Quick at 

freezing has some pertinent 


hings to say about the future of 
juick-frozen packaged 
subject which has been 


meats a 


broached ( k were used by 
nore than once in ADVERTISER'S ( tine i 2 
WEEKLY. It might well be, states ; ; is Wan 
he article, that to-morrow’s (“*'UFS oe = 
utchers, “like to-day’s fish Houter sham 
iongers, will eventually find ind ver oked as a 
hemselves in competition with result. | hat this was 
the grocer and the greengrocer the first ir has been 
ust along the road For the » used ssue con- 
British housewife, freed at last tained of a series 
om pettifogging restrictions, is published yn current 
hastening to catch up with her idvertising ‘ npanies in 
American cousins Those who the eld were 
refuse to listen to her imperative picked praise 
commands will soon. discover Pa An adver 
that they are swimming against — tisement “Double 
the current.” Fruit” p the latter 


! Trade new cash s 
; 


press sees 


tiatiaetinatinnl 


ystem 


WO press receptions, one for the nationa other for 
the trade press, were recentiv orgar ed f j formatior 
thee of the Technical and Genera fd rtisine A Grosvenor 
Nace to demonstrate the Rentrix elect i re ter len Wirl 
s. somebody can sit in an office and al the flick ; tch imme 
iwfelv see how much money has been taken on a evister (or 
compinat n of Cash registers) im ar pf r ps in any 

t of the ani’ The system clain ‘ sive thar 
the tn iti erica ‘ uv fi iuliv with sales It 
rrainiv makes the ufe ” sale uv €a r Hal a dozer 

; y x 7 , ul ” 


14 La 


. a 
yw et c7y 
SOA 


company is said to be notable 
hecause of the way in 

which the pieces of the pro- 
duct wend their way between 
the fruit. This has solved the 
proble m of how fo pull lo 


gether a half-page across space 


ind it is to be noted that the 
pieces lead up to a presenta 
tion of the whole pac Kage 
That is very important 


still tend to 
of presenting 


the advertise 
i 


Even those whi 
discount the value 
the pat kage in 
ment, as a rule do con 
cede the of it 
the product is entirely new 


* * * 


veneral 


necessity when 


scheme 


b 
Ip 


A NEW retail sellir 
which has been started 
Harrison Gibsons group of store 


came in for attractive presenta 


° 
L 


tion in a recent issue of Furnish- 
ing World The article, headed 
Love interest helps sales im 
pact.” described how the stores 


are featuring the adventures of a 
young couple who have moved 
into their first unfurnished flat 

As Furnishing World 
ments. “This young couple are 
making history—in a minor way 
Time was when everyone said ‘No 
people in furniture advertisements 
~—they distract from the furn 
ture. Now the adventures of this 
happy couple prove that human 
interest is a best seller in furniture 
advertisements, me 

* * * 

News THAT the Nationa! 
Federation of Merchant Tailors 
are at present discussing a 
publicity campaign to which the 
Association of Wholesale 
Woollen Merchants and the In 
ternational Woo! Secretariat are 
willing to contribute, brought this 

from Men's Wear 

“It is pleasing to observe this 


com 


too 


comment 


approach in a section which, 
having thrived for so long on 
tradition, was never inclined to 
give more than a lukewarm re 


@ Continued on page 344 
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RIPLEY - PRESTON 


AND COMPANY LIMITES 


c 


INDON 
BIRMIN am 
MANCHE 


puion to the suggestion of 
idvertising Indeed, often the 

‘re mention iroused indig 
ition among tailors who lived 

recommendation business 

The ndependent bespoke 

or has suffered considerably 

a result of the change in soc 

nditions, for the men into 

se hands the new spending 
wer has passed do not, as 
patronise him 

“Nevertheless, in this vast 
body of wage earners are men 
who have raised their dress 
standards, and among them 
must be potential customers for 
the small tailors—if they can 
be sold on the advantages and 
economies of the quality gar- 
ment. 

“The need is for more pub- 
licity. If it is discreet, prestige 
will not suffer.” 

* * * 


PUMmTs LIM 


To reach the engineer (HE DECISION taken by the 
in all branches ( mists’ Federation Standards 
tt 

of food Committee and the officials of 
manufacture th 


1 British Code of Standards, 


FOOD MANUFACTURE | $2°°%,01, dams, for, their pro 


s made manutacturers, in 


Stratford House the opinion of the Pharmaceutica 
Eden Street, London. ' rnal, could be made available 
’ rrelated form. It would be 
, the advantage of those con 
FOOD MANUFACTURE is on t! , 
TECHNICA , ned, as well, pe rhay s, to those 
LEONARD HILL CAL nbers of the public who pur 


usc the advertised medicines 


Need of guidance 


The journal has pointed out 


ecent issue that the need 
ch a guide for the use of manu 
facturers and advertisers was 
— ! ent to the Canadian De 
nent of Health and Welfare 
YHE specialised monthly || 
1 _ , yoen there was introduced into 
ur au dee rn 
ppt ' Dominion Food and Drugs 
civil engineeris i ws - 


: | Act a provision which laid dowr 
earth-moving and cart 


a drug “would be deemed 
misbranded if, by label or 
rwise, false or exaggerated 


moving equipment are 
volved open-cast coal 


tron ore, hy dro-ele A 
development , ' ¢ is are made for it, but 
devetup ents. ianda 
: i (naturally) did not define such 
clamation, harbours 
‘ s 
docks, coast defence we , 


» help manufacturers, a guide 
prepared by the department 
by sub-dividing popular 


MUCK SHIFTER ims under such headings as 


river idening, canal 


struction, ec 


and Public Works Digest y imins, minerals, obesity, ron 
is another publication of the I yarations, testimonials, ind $0 
on. followed by the views o! the 
Department mn those claims 
iable = assistance has heen 
CHNICAL GRO 
erea 


“If something on similar 
lines were prepared for use here 
it would be most helpful to all 
concerned with the marketing 
of proprietary medicines.” 


CORROSION TECHNOLOGY 
MANUFACTURING CHEMIeT 
PIPRES (NATURAL AND SYNTHETIC) 
PAINT MANUFACTURE 
WORLD CROPS aTomMice 
FOOD MANUFACTURE 
POTTERY AND Glass 


* * * 
BUILDING MATERIALS ‘ . i tests of 
MUCK ONIFTER Tue scope of the road tests ¢ 
PETROLEUM commercial vehicles pioneered 


CHEMICAL AND PROCESS - a —. 
ENGIN ERRING many years age . 
Motor, is being widened to cover 


Commercial 


Ali published at routine service Tasks selected 
_, Stratford House, examination are those which 
Eden 5St., London, N.W.1 frequently required They 


Specimen copies on request include all - round’ greasing 


checking and topping-up of ol! 


Call for guide to aid 


medicine marketing 


Atomic Power 


‘Thermal [nse 


THE DARLINGTON In ATION CO. LTD 


{ atom 
"rari 
on pro 
Insula 
{ j é avents 
S ’ B l nd is 
‘ and 
wa s the 
ad ¢ ng the 
b ehicle 
i ng ol 
s ectors 
t engine 
A of the 
ent-fuel 
I} rations will 
be ex cording 
te readers have 
bec d ccount will 
tasks be cl lat a par 
‘ , 1 ' 


‘Indeed, the reverse is the 
case, for one of the objects is 
to bring to light design features 
that create problems for the 
operator and to encourage the 
manufacturer to rectify them. 
The time taken to do each job 
will be given and any difficulty 
experienced will be faithfully 
described.” 


The w done by a 


member nical staff of 
the Comn Voter. In most 
eases he w experienced in 
the service j for the par 
ticula vel 1 will thus 
App t tu indard of skill 
and knowicdge na would be 
brough in average fitter who 
st ng a model that is new 
) The speed of work will 
be that . 2s rmal paid 
mechanic, and there will be no 
attempt t mitate the tactics of 
pit teams at motor ra acks 
The new series of has been 

iccorded whole irted support 
b vehicle manufacturers, “ who 
are DV us d of the 
maintenance potentialities of 
their products nmented the 
journal! 


"Our first 
choice was 

and remains 

the ‘PAINT, OIL 
and COLOUR 
Journal’". 


Younghusband, Barnes 
& Co. Lid. 


PAINT, OlL MANUFACTURERS 


Advertising rates from the 
Paint, Oil & Colour Journal, 
83-86 Farringdon Street, 
London, E.C.4 City 4788 


Circulations 


* 
ad. mgr. ve 


blows up 


a 


. and pats head of Account 
Executive, who thought of 
*“*Gartex"’ advertising balloons. 
They're always before the 
public's eye, reminding ... selling 

swelling sales. Your ‘‘Gartex"’ 
order is printed to sell your 
product. For details, write 
Sales office, Young & Fogg 
Rubber Co., Ltd., Garfield 
Road, Wimbledon, S.W.19. 

* LIB 6281-5 


‘ snOWTARDS 4 
We OSTER A ~ 
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, ontke 


SILK SCREEN ARTS L™ 


97 SHIRLEY ROAD. CROYOOR 
ADOISCOmBE B147-8 


HIGHEST GRADE 
Ci tAN. » SHARP, 
BAIT wens fi 


SPEEDY SERVICE 
S EXPRESS £ 
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Make a note of these dates for 
the special EXPORT Editions of 
HARPERS SPORTS & GAMES 


1955 


\ Aucust 10th. September 14th 
Bese October 19th November 23rd 


DMR MAS CHINE 


There was a tendency at IPEX for firms to ! e eve with their 
brochure covers. This one was an outsta example. 


Vechnical Print Review February 15th 


British publicity held eh April 28th 


x July 4th 
its own at IPi:X — September 26th 
By ROGER DARCY lst December 5th 


HE recent international scious Th nority consisting 

printing exhibition at of oversea s were those, 
Olympia provided an excellent clearly, whi were right up to 
opportunity for comparing the date as far printed publicity 
technical publicity of British oe — RW 
and overseas firms. The (Crabtree and Sons Ltd. All their 
general impression is that the printed mat was good, but 
European firms, in particular, particularly active was the 
produce more striking material brochure {: r Monarch off- 
than the British, but that a set press. | brochure was, in 


number of British firms more 8c! Printed on a Monarch by THE MERCHANT SHIPPER 


than hold their own in this lithography five colours by J 


Howitt & S Ltd., of Notting- he Journal for Export Management 
field. ham. A ere, cover shows off to The Journ f po g 


Possibly this impression arises the full the word ‘Monarch’ in | 
because there were, after all, red, and inside the clever use of | The vhich keeps the Export Manager up to 
more British exhibitors, and not colour backerounds for half- date wit ext changes in Export Procedure. 
all of these were publicity con- @ Continued on page 346 
Regular ies on Export, Finance, Law, Insurance, 
Export Pack a and Air Transport. 


if your prod r service is of use to the Export Manager 
then use the rtising columns of The Merchant Shipper. 


specimen copy ond rote cord to 


The Merchant Shipper, 26/28 Billiter St., London, E.C.2 
Telephone No. Royal $322 


A reliable medium for HOME and EXPORT 

advertising, reaching the firms that matter, 

and read by executives in all branches of the 
= Metal and its allied industries. 


Manager 
Wittiam C TWICE WEEKLY TUESDAYS AND FRIDAYS 
Adderiey 
Published by METAL INFORMATION BUREAU LTD 
Tel eB kett House, 27 Albemarle Street, London, W.! 


WRITE FOR SPECIMEN COPY & RATES ) 


This front cover for the brochure about the Monarch offset press 

manufactured by R. W. Crabtree and Sons, Lid., has been rated 

highly by Roger Darcy. The brochure was printed in five lithograph | 
colours. 


$805 
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RE VIEW continued 


Reaches 


an in- 


MUNICIPAL WORKS AND 


This cover for the + rstome LOCAL GOVERNMENT 
brochure was into 
differently colour: ments 
The word “Corner ‘ in | 
reverse 


The 


MUNICIPAL 
JOURNAL 


founded 1893 


tone blocks in black 
strained use of grot type on 
colour backgrounds k a | 
delightful whole. It 
contemporary job 

The tendency or ‘ 
brochures was, inde t t the | 
eye with the trade e in 
colourful capitals | ake 
brochure for P 
letter-press 


The only weekly technical 


t-fed journal read in every local 
- government department. 


The Monthly 
Register 


CANNING AND PACKING 


Specialist monthly magazine for 
food manufacturers, canners and 
users of containers and other 
packaging materials. 
CANNING PUBLICATIONS 
14-15 COLEMAN ST., LONDON, £.C.2 
Tel.: MONarch 1995 


FOOD MANUFACTURING 


—— 
— a a _ 
7 * 


00D = 
RAD) 
Ss ae | 


FO gyyultd 


YEAR 
OF PUBLICATION 


>a 


rotary those 
who say there canr sheet 
fed rotary I beg » read 3 Clements Inn, W.C.2 
this brochure (in | uages). | | HOLborn 2827 
But here we are i only 
with its effectivencs printed 
publicity On a black back- 
ground the word PAX printed 
blue and red stands out, being 
drawn to the length of the whole 
cover. A neat modern syn | 
yellow does not detract from th . 
main name l i alternat The Surveyor 
printing in a lig! serif on 
a —_ grey and vellow back- AND MUNICIPAL AND 
ground is most altractive ay : > 
Another British brochure, as See 


The influential journal for all 
advertisers who sell to 

Local Authorities 

Public Works Contractors 
The Building Industry 
Architects and Surveyors 
Advt. Mgr. A. R. Caldwell 

8 Southampton Row, WC 
Telephone : Holborn 0452 


which has an effective impact 
on the eye, is that of Corner- 
stone, the precision printing 
equipment. This cover, divided 
into segments of white, yellow, 
red and black, with a «ymbol in 
the centre and the word 
“Cornerstone” in reverse, is ex- 
ceptionally clean and modern. 


Style for name 


The 


only 


WILK INDUSTRY 


_DAIRYING 
PROCESSING, DISTRIBUTION 
AND SALE OF MILK 
AND MILK PRODUCTS 
The Most Influential 
Journal in British Dairying 
The Milk Industry, 


37, Queen's Gate, London, $.W.7 
Western 9816 


MEAT TRADE 


The premier monthly 
for the cardboard box, 
container, carton, paper 
bag, sack manufacturers 

ond paper converters. 


83 TUDOR ST.LONDON.EC4 


PAINT AND PRINTING — 
INK TRADES 


JOURNAL OF THE OIL 
& COLOUR CHEMISTS’ 
ASSOCIATION 
Monthly publication 
m world wide coverage, having 
i= a leading position in technical 
‘ee: literature 


with 


PAINTING AND 
DECORATING TRADE 


PAINTING & 
DECORATING 


For: The Journal of Decorative 
Art & British Decorator. Est. 188! 


The Leoding journal for all associated 
with the Painting and Decorating Trode 


PHOTOGRAPHY 


aiid tc of de ; Good Photography 
in of Ga weed "Coram Meat Trades’ Journal 
stone” in one of those wide Weekly net sales exceed Monthly—for all 
Latins. However, this seems to 33,000 amateur photographers 
be the stock style for the name 
and ome can hardiv ask the Fer 66 yours the afficiel 5324/5, High Holborn, W.C. 
manufacturers Hawthorn Baker MUNICIPAL 5 sain aime cee EC! CHA. 2152 
Ltd., of Dunstable, to change it » LONDON, E.C. 
specially for IPEX. However, | ENGINEERING 
they might give the matter 
thought for future publicity Srendel 004 CLAY PRODUCTS ANO GRICK MAKNG | OGAS 
With a varnished cove and Reaches every engineer, 
white spiral binding, the bro surveyor and cleansin THE BRITISH 
chure was one of the most effec pti eee ct ent eee GAS JOURNAL 
tive in the exhibition Brick, Tile and Senitery Were Newspaper and Expert Techaical Weekly 

Turning away from the modern government. taducertes. 
effect for a moment, it is interest Oversens Sales equal 33% of total GAS SERVICE 
ing to consider the booklet put 4 Clements Inn, W.C.2 circulation. AND DOMESTIC COKE 
out by: Buchdruckerei Berich HOLbore gso2 CLAY & BRICK PUBLICATIONS, LTD. The Specialist ter Gas Saies 
thaus of Zurich. This gave a 23 Tavistock Street, London, W.C2 and Service Stats 

@ Continued on page 347 Ser? 11 Bolt Court, Fleet Street, E.C.4 
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HEALTH, HYGIENE AND 


SANITATION 


THE SANITARIAN 


Official Journal of the 
Sanitary Inspectors’ Association 
THE SPECIALIST JOURNAL 
ON ALL ASPECTS 
OF HYGIENE AND SANITATION 
19, Grosvenor Place, London, S.W.1 
SLOane 1770 


MUNICIPAL 
ENGINEERING 


founded 1874 


The specialist weekly journal 
reaching every officer in the 
public health service. 


4 Clements Inn, W.C.2 
HOLborn 5502 


THE 
MEDICAL OFFICER 


Since 1908 the only professional weekly 
for doctors in the 
PUBLIC HEALTH, SCHOOL 
HEALTH AND ALLIED SERVICES 
72/78 FLEET ST., LONDON, E.C4 
CENtral 5574/5 


THE ROYAL SOCIETY 


for the promotion 


OF HEALTH JOURNAL 


CIRCULATION 11,275 ABC 
IN MUNICIPAL AND 
ALLIED HEALTH FIELDS 
90 Buckingham Palace Road, $.W.! 
SLOANE 5134 


LUBRICATION 


Luseicition 


THE OMLY Independent journal 9 
devoted to LUBRICATION ~ 


Read by Works Engineers, 
Machine Designers, Oil & 
Company Executives, etc, = 
ALL OVER THE WORLD © 


SCIENTIFIC PUBLICATIONS © 
3 Clifford Street, London, W.! i 
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Publications 


CIVIL ENGINEERING 
~ CONTRACTING 


CONTRACTORS’ RECORD 
and 


* * s 
Municipal Engineering 
(1908) 

Read by 
the Contracting and 
Sub-Contracting Industry 
and 
every Municipal Engineer 
throughout the United Kingdom 
LENNOX HOUSE, NORFOLK STREET 


LONDON, W.C.2 
TEMPLE BAR 6591/2/3 


EDUCATION 
SCHOOLMASTER 


AND WOMAN TEACHER'S CHRONICLE 


The Journal of The 
Nationa! ‘sion of Teachers 
National Weekly Circulation. 
Reaches School Teachers 
throughout Great Britain 


All enquiries to: 


THE SCHOOL MASTER PUBLISHING CO., LTD. 
HAMILTON HOUSE, HASTINGS STREET, 
LONDON, W.C.! 


NEWSPAPERS 
PERIODICALS | 


Pass your Oversess Space Buying 
problems to 
PUBLISHING & DISTRIBUTING 


CO. LTD., tnternetions! Press Rep 
. 167 STRAND, W.C.2. 
Tel: TEM 7595/6534 


ADVERTISER'S WEEKLY 


Technical print pieces 
from this year’s IPEX 


history e¢ development of 
this old ‘ished printing 
house and story of t n- 
stallation ir new Hoe 
Crabtree “Sup ylour tary 
newspaper ess 

Printed i matt surfaced 
grey cov s beautifully 
designed init B in ght 
brown, wh ff an air of 
charm as as efficient nt 
ing The yer cover m 
pletely wrapped da ker 
blue-grey cover with a picasing 


woven look 

Inside, however, the modern 
look appears. The colour is 
excellent and (he typesetting in 
sans serif is «> well leaded as 
to overcome the usual objec- 
tion to this style of type for 
body materia! 


This br pion of some 
of the IPF : ¢ would not 
be compicic w f ¢ to 
one of i not and 
Machiner\ 7 t This is 
The Lin 1956-55 
With its shiny ic ver with an 
illustrat of a Linotvpe in 
white tit n erse 
white ack 1, it 
is at job 
The la d unc 
tional an 


BOOT AND SHOE TRADE 


Hews 


Britain's Leading 


Weekly 
Leather Trade 


, Shoe & 


Paper 


SPENCER HOUSE, SOUTH PLACE, E.0.2 
TEL. MONARCH 0666 GRAMS. A SHUMUZE 
Rote card and specimen copy on opp cation 


The Shoe and Leather 
Record 


Founded 1886 
The Pioneer and 
Progressive Paper 

a 


GRANVILLE HOUSE 
ARUNDEL ST. LONDON wa 
Tel. TEM 5524/6 


Bild und Schnitt 


Front cover of a booklet fr 
Zurich, whieh has TT 

from Roger Dar 
orangy yellow background. Cut 
out shapes and efficient but un 
orthodox setting make it casy to 
read The sectior f notype 


typography since 19% 
larly interesting 


s particu 
} 


To finish up with an example 
of printed publicity which has 
nothing to do with the inter 
national printing exhibition let 
me refer you to the new booklet 
put out by the Expanded Metal 


Co. Ltd This tells the world 
about “Expamet expanded 
aluminium—which can be used 
for a variety of purposes. The 
brochure has a varnished olive 


green cover, but has a protec 
tive wrap-round of a light brown 
thin paper, with a tracery effect 


Inside, the layout is effective, the 


olive green being repeated in 
‘boomerang’ shapes The print 
ing by Tillotsons (Bolton) Ltd 


s first class 


Review of year’s 
motor cycling 


“Motor Cycing” Year Book 1955, 
published by Temple Presse Ltd. price 
is. 6d 

HIS valuable year book 
combines information with 


entertainment in providing a 
record of the past year's activities 
in the field of motor cycling 


The book opens with a review 
of modern motor cycle practice 
as exemplified at the 1954 Cycle 
and Motor Cycle Show, the 
following chapter commenting on 
trends in the design of racing 
machines during the past year 
Two new sections, entitled 
“Britain accepts the scooter” and 
“Vintage ‘Finds’ of 1954,” will 
have wide appeal 
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: THIS WAS A CARLTON DRAWING 


PRES*S§ .DVERTISEMENT (SOUTH AFRICA) 


AGE? ; Intam, Limited “Hello! Try one of my mew cigarettes?” Ob ves, 


they are new —in everything but name. New Pack, a ocew 
ADVERTISER W. D. & H. O. Wills «PTy) Ltd, S.A. Stag tp hen praen, oer apeened endat a 
tobimecas and backed by nearly 200 vears af tobwcuo ex 
perience im Bristol and London. Yer all this tor only 
tied. tor 20! Keep on asking until you tid the shop 
that stocks che mew Willy's king-size Blue Angel. 
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Moving ‘Poster’ 


Adapted from the Surf poster, this 
Rotair by the Miles Griffin Co., Ltd. 
is being displayed as part of the 
point-of-sale advertising for the 
detergent. The dogs are linked 
horizontally with nylon thread, thus 
maintaining, it is claimed, the effect 
of the Surf poster but at the same 
time adding movement. 


Colour Guide aid 
to accurate 


engraving 


John Swain & Son Ltd. have 
produced a Colour Guide to 
enable reproductions in colour 
from colour prints or trans- 
parencies to be carried out as 
correctly as possible. 

“At times,” say Swain’s, in a 
leaflet explaining the uses of the 
Guide, “the colour balance of 
photographs is not accurate, due 
often to physical or chemical 
factors which are beyond the 
control of the photographer.” 

When this happens, the repro- 
ducer, whatever the process he is 
using, often does not know how 
to interpret the original correctly, 
and in the absence of instruc- 
tions, it is reproduced as it is. 

When the proof is submitted, 
the customer may want it revised 
considerably, wasting time and 


money. 
Filters used 


Object, therefore, of Swain's 
Colour Guide is to enable the 
customer to see his original in 
different ways, and make up his 
mind before placing an order. 

Three viewing filters, yellow, 
cyan, and magenta are provided 
by the colour guide. A cold or 
overall blue appearance, say 
Swain’s, is generally improved by 
the yellow filter, too much 
warmth by the cyan filter, and a 
greenish appearance can be cor- 
rected by the magenta filter. 

Important factor in looking at 
originals is lighting ; it is impor- 
tant that the light source is 
common to all examining the 
originals, and in their leaflet 
Swain’s suggest two standards 
which they consider to be satis- 
factory 

Copies of the Colour Guide 
can be obtained from the sales 
manager, John Swain & Son Ltd., 
89-92, Shoe Lane, E.C4, at 10s. 
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THE GRAPHIC ARTS 


—a weekly news survey 


CONDUCTED 


The setting this heading is in 
Linotype Caslon Old Face 
Heavy and Caslon Old 
Face lower case 

This carefu designed bold, 
which is only distantly related 
to the traditional Caslon old 
face, provides a plain and un- 
self-conscious display type 


caps 


BY 


ROGER 


which na 
both news 
work 
Available 
Bold ¢ 
one w! 
ing on 
papers 
is suc 
round 


DARCY 


ind many us 
and mag 


‘SERIES CAN BE REVERSED’ 
CLAIM FOR NEW PROCESS 


‘Newsweek’ step 
up production 


Printing 
ments ont 
Ne win eek 
Dayton and | 
portant e 
made by 
press dress 
ton by ai 
setter system. 

The firm 
plate, substi 
one-half of 
lead plate, 


production develop- 
American magazine 

reported from 
»s Angeles. Im- 
mies have been 
ping all original 
terials from Day 
eplacing a teletype- 


ised a laminated 
g aluminium for 
thickness of the 
ng it possible to 
begin the : within minutes 
after the pres: plates arrived. 
Following !8 months of re 
search a new type of press for 
printing the four-colour covers 
was devised. This press runs off 
at nearly 6( ) an hour, whereas 
the previous machine produced 
18,000 covers an hour and sheets 
had to be cut and folded. The 
new press foids as covers are 
delivered to the bindery. 


. 

Australia’s paper 

Australian demand for pulp and 
paper is increasing, and current 
production is running slightly 
below capacity, says the Divi- 
sion of Industrial Development 
of the Australian Federal Depart- 
ment of National Development. 

The Division states that over 
the past 15 years paper-making 
has become an industry of major 
importance in Australia. The 
paper industry has capacity to 


* : . 
Book exhibition 

The fifth International Book 
Design Exhibition is to be 
opened by Professor A. Toynbee 
at the National Book League in 
Albemarle Street on Thursday, 
September |, and wil] run for the 
rest of the month. 

Some 776 books from 23 coun 
tries will be exhibited, chosen 
solely for their appearance and 
construction, diversity in paper 
used, type, illustration, method of 
colour printing, binding and 
jacket design. 


A method b> 


which type faces 
with hairlines 


r thin serifs may 
be reversed anc used with safety 
is claimed by American type- 
Setting firm, Mors 0, of Chicago. 
and Los Angele. 
It is ger 
safe to u lack 
backgroun hair 
lines or cal of 
drawback 
graving f 
and fill in v: 1 
thick str t 
weight « viodern faces, 
like Bi voided for re- 
versing 


un- 


| en- 
weak 

the 
gain 


Mon xclu- 
sive pre t t 1s 
added to 
by as much j uu 
keeps letters open when running 
a solid | ! and prevents 
broken | 
counter 
it is cl 
cess is 
has been a 


ines 
This 


also 
1s10n, 
pro 
which 
hed up. 


needs increasing 
produce 1 t 
of Austra 

For 19 
that these 


cent 


nated 
requ total 
almost §$0.000 
cent more 
increase in dk 
to requirement 
ing, increased 
increase r 
substitution of 
board for 


packaging 


than 


othe 


a a 
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Talks on famous 
typographers 


A course of 11 lectures on 
“Some Famous Typographers”™ 
is to be held at the St. Bride 
Foundation Institute, starting 
on Tuesday, October 4. The 
lectures, under the chairman- 
ship of H. A. Taylor, are be- 
ing held by the University of 
London department of extra- 
mural studies in association 
with the St. Bride Foundation 
Printing Library 

The lectures will be at 6.15 
p.m. on Tuesday evenings. 

Fee for eleven lectures is 
15s.; single lectures 2s. Appli-} 
cations for tickets should be, 
made to W. Turner Berry, 
librarian, St. Bride Founda- 
tion, Bride Lane, E.C.4. 

The typographers who will 
be discussed are Baskerville, 
James Catnach, Bruce Rogers, 
Christopher Plantin, the 
Wittinghams, Jan van Krim 
pen, Bodoni, the Didots, 
Bulmer and Bensley, Aldus, 
and Robert Foulis and his 
contemporaries. 


Larger plant 


for Tillotson 


Additional factory space and 
equipment is enabling Tillotson 
and Son Ltd. to take on new con 
tracts for cartons, periodicals and 
advertising literature, the firm's 
chairman, G. Tillotson 
reported at the ordinary general 
meeting 

But further progress may be 
slow, he warned, as there is a 
serious shortage of craftsmen in 
the trade 

A group profit, before taxa 
tion, of £515,738 against £462,693 
last year was reported 


Mammoth paper mills 


The mammoth 
(New Zealand) newsprint mills 
have had their first trial The 
fourth largest in the world, one 
of the machines in the mills will 
produce 75,000 tons of newsprint 
annually Other subsidiary 
machines will turn out 36,800 
tons of sulphate pulp and 
72,000,000 board feet of sawn 
timber. 


new Kawerau 


Display of 
modern 
production 


One of the oe 
stands at the Exhibi 
tion of Current 
Theatre Books held 
recently at the 
National Book 
League The 
examples covered a 
wide range af 
modern book pro 
duction. 
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GETTING HIS 
PICTURES—BY 
HELICOPTER 


BRAVING noi yet flow: 


copter, | am full nvy f th 
who have, particularly when t 
bave managed | rgar he 


as part of 
One such 

advertising 

(Great Britain) Lid Ash 


Ltd i G ‘ 
he jumped a e 


facturing 
crate), 
to try or 

his celebrity nh C il be 
Harding, Sir Comp Mackenz 


John M. Ridley (Je/:) vith 
Captain John Crewdson film 
(London) Ltd.) before / pler 
flight from Waterloo A tinal 
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and others, have already appeared 
in scores of Grundig Tape Recorder 
advertisements 


He commissioned one of the first 
helicopters to fly from Waterloo Air 
Terminal on a mission of this sort 
and the result will form part of the 
background to the J. B. Manufac- 
turing stand at this year's Radio 
Show 


Not what they 
looked 


At a Turkish Baths near Blooms- 
bury the other day I had the odd 
experience of being shown two 
books, Paradise Lost and a Life of 
Dr. Kinsey, which on _ being 
opened, proved to be containers for 
cosmetics! They were the property 
of Frances Day, a guest at a press 
reception given by Pye Radio to 
celebrate the return of “People are 
Funny” to Radio Luxembourg 
Some idea of the stunts that can 
be expected when the series gets 
inder way was given by the new 
compére, Larry Cross. A harem of 
jancing girls and a real penguin 
conducting, so to speak, his own 


press conference with complete 
sang-froid—at least 1 assume it was 
froid, seeing that he was reclining 
n a block of ice—were other 


memorable features of an event as 
enjoyable as it was unusual 


| Roe Outdoor Advertising 
BUILDS BIGGER BUSINESS 


Wa. > 


\o 


\ 


WS 


* Over 70 advertisers use 
Roe Outdoor Advertising Limited 
for poster and transport advertising, 
signs, displays, films, and 


exhibitions throughout the country. 


ROE GCOUTDOOR ADVERTISING LIMITED 


London: 73 Grosvenor Street, VW.! 


Manchester: 20 St. Ann's Square, M/C 2 


Where ads must 
be imple 


ENbIA expects ave non-com- 


mercia! television by tue end of this 
year, | a old by H. Rai, assistant 
manaj * Adveruising, Bom- 
bay yidaying here. 
Appare j Government 
does not ymmercial TV or 
commercial 

‘S radio The 

 iatter, how- 

‘er comes 


» India from 
Radio Ceylon, 
which 
\merican 
anufac- 
irers make 
such more 


British 


: Mr. Rai has 
| 5 produced 
ea 
H. Re¢ ; 


ivertising 

ms in Hindi 

. ind Tamil, 

and claims th is the most 
popular of the Naturally, 
when there are guages and 


any number advertising 
messages have t tremely simple 

Mr. Rai advertising 
since 1942 int’s since 
1948. During e¢ was with 
the Governme Directorate 
of Propagan ar Services 
Exhibition, a recruiting 


and savings ¢ 
In addition 


European cou g this holi- 


day, he is exy tain fairly 
extensively O g that has 
surprised hir e of British 
press advert ill and half- 
Pages are some > to which he is 
not accusiomec 112 
PR man WSs 
his science 

In April of last vear I recorded 
a prophecy by John Wilder, head of 
the PR section Merketing Con- 
sultants Ltd \ vember of 
the British Ir wiary Society, 
he gave e he Writers 
und Artists’ Clut which he fore 
casta d opn it would make 
sensational head thin a year 
or SO 

This was MOt (Minimum 
Orbital Unmanned § ite, Earth) 
which, he said, “w be the first 
vehicle to reac space and 
or the earth. perhaps indefi 
nitely 

He advised al ) ilists to be 
on tt mark, forg creeace ficlion 
fan s of nv moon-mon 
sters, and hx dy record the 
first epoch-making step in inter 
planetary travel 

What an age we live int A few 
years ago such prophecy would 
have been regarded near-lumacy 
Now it looks as if t will conquer 
spac before | mguers the 
common cold 

Meanwhile, Mr. Wilder has been 
making a journey in a very different 


vehicle from a satellite. satelloid 
flying saucer or what-have-vou. (See 
page 338.) 


1 number o! 


1955 


AuGustT 1}, 


Double ordered 


B; sheer coincidence designer 
F. H. K. Henrion and his wife 
Daphne Hardy-Henrion, were asked 
on the same day to do entirely 
different jobs for civil engineers and 
ontractors Taylor Woodrow she to 
design a 25 ft. high sculpture (the 
man himself is 12 ft.) for the atomic 
energy exhibition at Geneva (above) 
he to design a 20 ft. by 10 ft. mura 
for the main passenger concourse at 
London Airport (below). 


On to Germany 


As a sequel to the Internationa! 
Advertising Association Conference 
in Zurich, J. Henry Piperno, of the 
J. Arthur Rank Screen Services 
Lid., is now in Germany studying 
problems of screen advertising 
documentary films and television 

He was entertained in Switzerland 
by Charles Ruedi and Dr. Meyer o! 
Central-Film—a_ fellow member 
with J. Arthur Rank Screen Services 
Ltd.. of the International Screen 
Publicity Association 


CONTACT 


WEEK'S WISECRACK 


~ 


“Yes, old boy, we can cer- 


tainly handle the public 
relations for Bulganin’s 
visit. We're well in the 


red, y know.” 
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COMMERCIAL TELEVISION NEWS 
—10,000 copies on Sept. 9th. 


Here's blanket coverage of the new industry for vou! Commencing 
with the September 9th issue, Commenctat TreLevision News—the 


only Trade and Technical Weekly for the new medium—will be 
obtainable from newsagents throughout the entire country. Advance 
trade orders enable a distribution of more than 000 copies per week 
from September 9th to be made, a circulation which will cover 
everyone concerned with, or interested in, Commercial Television 

a certain market for everything which sells to this stupendous new 


industry. Secure your share of the enormous initial impact of the 
new advertising medium. Make your «pace bookings NOW 


@ NATION-WIDE COVERAGE, 
@ DISTRIBUTION THROUGH NEWSAGENTS 
@ i2 PAGES WEEKLY 


Get in early—=Get in NOW! 


Write or telephone for Rate Card to- 


COMMERCIAL TELEVISION NEWS 


The ONLY Trade and Technical Weekly for the new Medium 
180 FLEET STREET, LONDON, €E.C.4. TEL: CHAncery 8844 (15 lines) 
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TV trade weekly 


on bookstalls 


With effect f 
msuc, Commercial | ion Ne 
will be t 1 
throughou t 
hut f 
week wi d 
Th 
techn il 
ry 

* . ‘ 

On Frid 
special New Y P 
lished of the Jewish (iiserver 
will contain m ur 
President of Isra ( hiet 
Rabbi, and nul on 
New Year greetings 

Ps *“ 

More than 10 ycling 
visited Paris ov Bank 
Holiday week-end finish 
of the Tour de fF: Ta 
The visit was arrang iple 
Press Lid., propric ng 

* * 


The August issue of ° 1s 


a Scottish theme. D 
writes on the grousc t 
aire Bird.’ 
7 * 
Following the suc« 
its first Commonwea f 
dustries number a y 
is producing a sc or 
August 26. A numt tain 
aircraft industry w ishec 
a week later, on S 2 a 
2s 
* * 
The Times G ihe 
Commons for {955 
complete review of tl 


Hou 


ontamineg 


f light 


n 


[ 


the General I now avail 
able. Cloth b with IRR 
pages, it sells at 

Show numbers 

Special issues of the Motor and 
The Light Car » inci vith 
the Motor Show ( 1 
October 

* 

The front cov vher 
issue of Aecromodetier 
photograph showing | 
from one of the R rce 
acrobatic teams ca t il 
flight by the official RA 
grapher 

. ° * 


Master Detective No 
published on Thursday, A 
will contain 52 pages of 
stories. 

* ° * 

The Photoplay S 
published to-mo: 
tains articles on J ' 


' 
{ 


Mitchum, Gregory | 
ane 
+ * * 

A new Wilfred Pickles feature 
“The Human Postbag in nex 
week's Mustrated. With of 
experts to help him. he 1s 
advice to readers. The issu 


new title block, going straight acros 
the top of the cover 
* * * 

An article on NATO and G 
Gruenther, Supreme Allied ( 
mander in Europe, will be publish 
in John Bull next 
August 17 The writer, W. |} 


Wednesday 


Armstrong, surveys this peacetime 


alliance of 15 nations 


: First issue of the monthly 
Supermarket Times, for July, is of 
four pages, and contains advertise- 


ments from national advertisers. It 
is for free distribution to customers 
of Premier Supermarkets. For the 
July issue, which features the 
opening of the firm's latest store at 
Richmond. a circulation of 60,000 
1s claimed. Editor is John Wilder 
of Marketing Consultants Ltd. 
igents for Premier Supermarkets 
Lid 
” * * 

The September issue of Harper's 
Bazaar will feature the international 
collections of the leading couturiers 


whose autumn creations will bx 
launched shortly 
* ” ” 
The September issue of Every- 


woman, on sale Friday, August 19 
will contain a four-page apprecia- 
tion of Princess Margaret to mark 


her 25th birthday 
Ad support 
The September issue of House 
Beautiful will feature the first half 
~ a two-part competition, with 
1,000 in prizes. The competition 


ill be supported by national pro 
ncial press advertising 
+ * * 

Offered to readers of Woman's 
itiustrated in the September 3 issuc 
will be a Sew Quick pack, compris 
ing a cut-out navy regulation serg 
gym slip and white spun blouse, as 


special “‘back-to-school” feature 
* * + 

The Royal Sanitary Institute 

Journal, with effect from this 


ionth’s issue, has been renamed the 
Koyal Society of Health Journal, 
nd will be referred to as the RSH 
Journal. No change of policy or 
contents is involved. It will be pub 


ished by the Royal Socicty for the 
Promouon of Health. ABC circu 
m for January to June, 1955 
w 11,275 copies per issuc 
« . * 
\ George Newnes Ltd. promo 
folder announces the Country 
Life Motor Show Number, to 
ar on Thursday, October 20 
Ordinary position whole-page rate 
is given as £125 
+ . * 
The September issue of The 


Thursday, 
seclion on 


Caravan, on sale on 
\ugust 25, contains a 
oking, lighting and heating. The 
uture describes present-day light- 
g designs and reviews the different 
*s of caravan cookers and hot- 
les 
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»f She, pub- 


The September 


lished next M will contain a 
ompetition wi Darling sewing 
machine «a prize 
* . 

In the Sept of British 


Communications and Flectronics, a 


large amount of is given to 
the applications of munications 
and electronics to on, m view 
of the Farnborou ir Show; 19 
pages cover ay bjects. The 
issue carries 9 f advertising 

record fo inal, which 
was launched onths ago 
Classified adver $s OCCUPY Six 
pages 

* * 

ABC figures for Everybody's arc 
January-June 1954. 761,222: July- 
December 1954 IS; January- 
June, 1955, 767.04 

* * . 

Latest ABC figu the Sunday 

Times is 606.346 Net sales have 


ich six-month 
mber 1951 
Ww eck 


shown an increas 
period since July-D 
not 1955 as stated 
* * 
ABC circulation for The Tail- 
Wagger for the period January-June 


1955 was 11,921 copies, compared 
with 11,580 for the previous half 
Vy if 
* * + 
The January to June 1955 ABC 


figure for the week-end edition of 


the Limerick Leader is 22,711 
copies. This compares with 22,490 
for July-December 1954 and 23,002 


for January-June 1954 
a + + 

ABC circulation for the Totten- 
ham and Edmonton Weekly Herald 
series for the six months period 
ending June 1955 w 46.594 com- 
pared with a figure of 44,704 for the 
same period of 1954 This main- 
tains the upward trend of the group 
over the past few years, the pub- 
lishers claim 
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We Hear 


First International Agency Ltd. 
have taken over the editorial pub- 
licity of Dorothy Gray Ltd. A cock- 
tail party at Westbury Hotei recently 
introduced to beauty editors the 
range of Dorothy Gray cosmetics 
for Christmas gifts this year. 

* * - 

Elsie and Doris Waters presented 
a cheque for £500 at Bognor Regis 
last week to Miss Nancy Smith 
winner of Dreft's “Name the Baby’ 
competition which was widely adver 
tised earlier this year. 

* 


* * 
_The Belfast Business Efficiency 
Exhibition will be opened at the 


King’s Hall, Belfast, by Lord Glen- 


toran, Minister of Commerce, on 
Monday, October 3!. The Exhibi- 
tion will continue until Saturday, 


November 5. 


7 * * 

Brook Motors Ltd. have pub- 
lished at 1s. Keep Your Motors 
Running, an abridged version of 
their Installation and Maintenance of 
Electric Motors, of which they claim 
over 100,000 copies have been dis- 
tributed and sold throughout the 
world. The new booklet is of 128 
pages. 


One for the road 


Motor Maps Ltd. have issued 
their Motor Map No. 9, showing 
the Midlands to Liverpool, Man- 
chester and Sheffield. 

* . 


* 

Malta Publicity Services Ltd., a 
new organisation, has been formed 
by a group of leading businessmen 
The company’s first undertaking will 
be to compile and publish as a 
reference book the Malta Directory 
and Trade Index. The first edition, 
for the year 1956, will be ready in 
January. 

. 7 * 

Copies of a new film made by 
Dunlop, “No Tube: No Trouble,” 
have been sent to regional depdtis 
for loan to motor clubs and other 
interested bodies. The film runs for 
16 minutes and shows the 
a Dunlop tubeless tyre during th 
development stage, and also methods 
of repair by the Reddiplug outfit. 

* * * 

Changes of Address: “Weekly 
Sporting Review and Show Busi- 
ness” (advertisement department) to 
156 Charing Cross Road, WC2 
Hutchinson Publicity Lid. to 178 
202 Great Portland Street, WI: 
Jessica Maxted to 17 South Moul- 
ton Street, Wi; Arab-Ads_ to 
Medina House, Stonegrove, Edg- 
ware, Middlesex. 


tests of 


LEGAL AND GAZETTE 


‘Advertising artists’ liabilities were £6,000’ 


David Preston Desion Gaour Lrp., 
Stratford Place, London, W.1, adver 
ng artists 
Creditors of the above company 
met at Inveresk House, Strand, W.C., 
told by the Official Receiver that 
wding to his present information 
re were liabilities of about £6,000 
! assets estimated at £603 
He said that the company was formed 
September 1952 with a nominal and 
ed capital of £500 The directors 
were Raymond David Preston, his wife, 
Beryl Mary Preston, and Kenneth 
Br omnfield 
The company had also 
studio under the name of 


who 


operated a 
Berkeley 


Artists, which was registered in May of 
lest year. 


No resolution was passed and the 
matter was left with the Official Receiver 
as hquidator 


Wills 


SYDNFY AUGUSTUS UNDERDOWwN of 
Dragon Road Winterbourne senior 
director of Allen, Da and Co. Ltd., 
Bristol, formerly cha an of the South 
w“ r and Wels egions of the 
Rr 1 Paper Box Federation and «a 
fellow of the Sales Ma ers’ Assomsa 

left £4,586 | 10d gross, 
£4,828 6s. 7d. net value (Duty peid 
i%.) 

Eanest Hensy Basow~, of Weston 

Favell, ‘orthampton, chairman 


Stimpson Leathers Ltd., formerly chair 
man, Leather Trades Publishing Co 
Ltd., left £48,313 Ils 3d gross 
£31,184 18s. 4d. net value. (Duty paid 
£6,574.) 

Watrer Jou~n Macaratu 
Andover, Hants., founder and editor 
of the weekly review, Canada, left estate 
mn Great Britain valued at 
£16,054 9s. 11d. gross, £15,692 10s. 2d 
net value. (Duty paid £2,052.) 

THomas Lesite Warp, of 
Crescent. Sheffield, northern sales man 
ager of A. L. Simpkin & Co. Ltd, left 
£3,272 lls. 2d. gross, £3,005 18s. 74 
net value 


Lerroy. of 


Briarfield 


WINDING-UP ORDER 
Poarspown Parss Lrp., 7, Carlisle 
Street, London WI. 
July 25 


Winding-up Order, 
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C & B introduce pre-war Ketchup 


Crosse & Blackwell Ltd. have re-introduced their tomato ketchup with 
extensive advertising in the trade press as a forerunner to a national 
campaign. 

This is the first time it has been available since 1939 t will now bx 
introduced as one of their “10 o'clock-tested family foods 


| Agents Greenlys Ltd 


4 bottle has been specially designed for it 
CURRENT ADVERTISING AT A GLANCE| 


vincial pres ide press for 

Accounts cuan’s temat. and leit tell ten 

BRITISH SCHOOL OF MOTOR. children’s rar Tattersall Ad 
ING LTD. for Grant Advertising vertising Lt 

Ltd Campaign now being WILt 1AM MAI LINSON & SON, 

pl nned LTD., using ‘ Our pages in 


AUSTIN CRAVEN LTD. (Man women's 8 provincial 
chester): BAYLEMS LTD. p dts s to launch 
(Manchester): BREWER & SF ee 
FURNBULL; BRYCE WAITE (Chit ‘ 

& CO., LTD. caravans (London); SCROLL PENS LTD. using larg: 
CROMPTON WAY CARA a gene gos 
VANS: H. FISHER (OLDHAM) media Tia . ee 
LTD. domestic appliz anc ye on r "4 ee 
JOHN MORRIS & SONS, I rD., iid) _ 
fire-fightin guipment: RIDGE- - 

WAY STORES. HIBERNIAN HANOVIA. PRODUCTS —LTD., 
MERCHANTS LTD; RAIN. r ~~ rl ns ene 
CLIPPER LTD.; rainwear cloth pone pan “vag eo 
ine: SOUTHWOOD CARAVAN eee erocnss yp er on! 
VILLAGE: STANMORE CON. a — Genera 
STRUCTION CO.; H. HL #. 
TIMBERLAKE LTD: HUMBER! 1. SS ~, = 
ou CO.: BRITISH & Sana eeanis Tar Daihen 
DOMINION WIRE SPLICING : (Lambe & R — —_— 
and ST. ANDREWS STEAM pea DFORD D\ERS ASSOCIA. 
FISHING CO. for Farmer TION LID > leree spaces 
Herber Advertising Ltd im # tional d nd trade press 

NORMAN LINTON for Betty . Walt Ti n Co.. Ltd.) 
Rodway Ltd. (PR account) CRAY SONS MODI \ S using larec 

EMU LTD. for C. J. Lytle Lid spaces in n ww Ree thers 
Company using half pages in evenings, §S general int 
colou n Woman and Woman's est 1 razir ] de press for 
“tae n and de press beginning in sulumn rat (S. H. Benson 

bx Lid) 

PEIER PRIME LTD., for Richard BALLITO HOSIFRY LTD., using 
Ss y Advertising td using commercial V and laree colour 
trad nd technical journals to p nw ; rines to 
idv i Pils diabetic beer launch bieg ching can 

PI ae I rD.., mufacturer paign. (GS R wis Lid) 
of fans. for Roles & Parker Lid. WILLIAM — Pic KLES GROUP, 

VINES BIOCCRIN LTD., for using , the Radio 
Mark Fawdr Ltd Campaign Times, Sur I . u 
ising d trade papers befor Own, Daily Ma d tt { 

tional campaign for Shandruff press ) h th handk 
IMpoo ch i ! . ‘ ud tr A } 
signs for the Christmas campaign 
(F. John Roe Lid) 
Campaigns Ric HARD HUDNUT LTD, 

ROLLS RAZORS LTD. launching ones? ik cel aoe 
new Rol 5 Viceroy AC Four el 4 “ . magazin . ectetedes 
tr razor with large spaces in Ward Lid) 
ee Me TON RAND LTD., using 

j de press and gener cor national s 
Adv “* i, = (Dorland London evening ; | dates 
- . ng G.) ger Merest MAAZINGS am 

NORTH BRITISH RUBBER CO. Sade actin te tenet Gene 
LTD. sing national da ( shaver. (G.§ t & Co.. Ltd) 
I nd ng Sundays LODGE PLUGS LTD., using tay 
women’s magazines and trade sp n national dailies, provin 
f nct new rar of c t trad pres iT at 

Gaytees (Robert Brow Ad ) 
Freeman Co., Lt LINCOLNSHIRE CANNERS 

EN AN WILLIAMS & cOo., LTD. LTD. using national dailies 
using ge SP in national Sur ta ay general interest 
d worn magazines and magazin (F. John Roe Lid) 
trade press to launch hair condi: KEYSTONE KNITTING. MILLS 
tioning cream, New Look. (Austin LTD. using arge spaces in 
Knight Ltd.) r mal dailies. women's maga 

FLEX FASTENERS LTD. using zines and trade press for cam 
large spaces in John Bull, Picture paign for stockings and lingerie 
Post, Illustrated, Everybodys and (Pictorial Publicity Lid.) 
trade press for new Swift trouser DOMESTOS a 
f : ner (Saward, Baker & Co spaces in a Sund —- 
Lid.) gencral interest ind women's 

DRIWAY RAINCOATS LTD. magazine to =6 launch =~ new 
Sing ; ™ Financi Time p . Sterger Ww Hi 
genera niecres magazines, pro Goll ngs & Associates I td.) 


New Remington 


sharer on T\ 


Commercial TY, colour films 
and the national press will be 
used to launch a new Remington 
Super-60 shaver on September 1 

The new model is a motor 
driven shav« resembling the 
previous “60° but with what is 
described as an improved sha 
ing head. 

It is made in versions at 
the same prices as the existing 
“60” mode!» Agents are G 
Street A Co., | 

A second sew electric rarer, 
the Rolls Viceroy, AC Pour ix 


to be launched by Ry Razors 
Lid. Large spaces will be taken 
in the national dailies lon 
evenings, Sundays, the trace 
press and gener oterest: mags 


zines. Agents re Dortand 
Advertising Ltd 


‘ 


-eeeeeee et ee eee 
New range of 
overshe: 


Agents tree o. 


An increase of |,39! net week 
six months, and an inc as 
corresponding period ' 54 


The net sale of THE KERR 
that of the morning newst r 
of Ireland, and substantia 


newspaper with the second largest sale 
ot one-sixtieth the sale of 
iiference between the outstanding 


weekly with the largest sale has r 
THE DAILY MIRROR T 


ADVERTISER'S WEEKLY 
Driway appeal 


to children 


An experiment in children’s wear 
advertising, in which the appeal is 
made to the child rather than the 
parent, is to be launched this month 
by Driway Raincoats Lid 


With large spaces in John Bul 
commencing on Saturday August 
0, they will announce that the first 
$000 children who writ ipplying 

date of their birthday w re 


ceive a miniature glider This wi 
provide Drway with a m 
of the children 

A campaign for the men’s Driw 
inge will use lare , 
Financia Times 

igazines, the prov ) ind 
ude press. Agen Lattersall 
Advertising Ltd. 

A number of special wind 
plays have been p vcd 


throughout the country 


Menu offer in 


Lin-Can ads 


A . P i 
impa t ’ l 
( ! Ltd S 
m 
S tay if 
lou ” T 
\ of ' 
! “ 
wou B 
wil ! ! 
. I wil ! | 
" ull | i 
f six Lin-Can Ager it 


I. John Roe Ltd 


when compared with the previous 
2161 net weekly when compared with the 


MAN is substantially more than one-seventh 
with the largest sale in the Republic 
than one-sixth that of the morning 


In Britain the provincial 


position occupied by THE KERR YMAN in the Republic of Ireland 


and that of any provincial news 
vis-a-vis the daily newspapers 
national advertising in the 


The Kerryman 


Head Office 

TRALEE, IRELAND Te 
London Representatives 
HUSEY & CO., 92, FLEET ST.,E.C.4 


TRALEE 56 & 266 


Tel. FLEet Street 8209 


aper in Britain 
points the way to successful 
South West of Ireland. 
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TM CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3. 64. per lime, 46s. per divplay panel imch. 


APPOINTMENTS WANTED, 3s. per line, 35s. per display pane! inch. All other British Overseas Airways Corporation 
classifications, 4s. per lime, 45s. per display pane! inch. Minimam, 3 limes. Box No. 
TOP-FLIGHT charge, one lime plus Is. covering postage, «1 Series rates on application: all 


advertisements under seven insertions Mt ST BE PRFt ) Address ** Advertiser's —e- ASSISTANT 


Weekly 180 Fleet Street, London, E.C.4 CHAacery 8844 (Ex. 25 “d ves . Br unch with a 
ADVERTISING MEN APPOINTMENTS: VACANT a temas Sees coe 


du tera 
IN PROVINCES Situations Vacant: ** The engagement of persons sas ov these advertisemeats most Accu “ k t 
i be made through « a Office of the Ministry oa i abe our a Sch ed Employment $e entis I a € 
. | Ageacy if the applicant is a man aged 18-64 inclusive or « woman aged 18-59 inclusive ) é y ly. € 
, we unless be or she, or the employment, is excepted from the provisions of the 
! | Notification of Vacancies Order 1952." 


HYDRAULIC BRAKE COMPANY LTD. MISPLAY Decking tam Palace Road, ‘Vd 


S.W I, not ter than August 
require 


eoly. Ons | SENIOR ADMINISTRATIVE DE SIGNER — ———— 
sen | ASSISTANT | Reguir fon. Point. | A@Netnines Satie os 


ales 7 nw display - ciated . : 
ofp ert | age 26-32 ‘ A ined , 


, | LOCKHEED ASSISTANT pring ‘brief details of thei quali 


| materia exhibition work 
For Advertising Department Must have 


, -' i ov r x advantage most : Su r 
sound basic knowledge of all branches . » > rin re fler € 
: ; advertising, part ty general routine Mu parmg Own = aiid “Pr anges ' 
Bor 4 and product 'Engineeri ing technica ) uy experience 5) commi a , 
knowledge advantageous : managership when ability proved all 
Advertiser's Week 3 €C4 Salary €800/950 per annum according to see a res. Write feta t 
experience, five-day week; profit-sharing fully eer to date and Box 1598 Ad. Weekly 180 Fleet St FC4 
scheme; pe on and life assurance scheme sala 
Write, giving full details of age, qualifica- 
——————— 2 tions and experience (but no specimens), to a 1587 
VACANE v ‘ Personne! Officer, Lockheed Hydraulic 7 
mer gat Brake Company Ltd., Leamington Spa Advertiser s Week!y 180 Fleet St EC4 GREENLYS 
agen aper ee 
Enlist t ARTIST required for technical illustra YOUNG SIA 22-24 completed 
leaflets, folder tion, with ability to produce layout N {as Trainee require an experienced 
and good ’ and artwork for advertising and sale _-? t 
tive Ser f literature Bonus and pen n schemes Jepar etter ot 
C qperatang.  Weiee is exper PRODUCTION 
Hox 1606 A \ 4 Box 1599 Ad. Weekly 180 Fieet St EC4 Ma r. Ransome 
PRODUC TION ASS! 4 rECHNICAL AND GENERAI cory. : ms & Irwel) Works 
bined adve WRITER wanted by large West Er » MAN 
ments required rr Plo Agency Senior man with rod ——--- 
Ww TA ¥ per- agency experience to head impor t h R. A. Field 
mane posi re copy group Liking for techm \" 7 Phone 1elaer 
qualificats M work, but sufficiently versatile to take WRIG! . AR > LTD. 
mum £560 pa active part in genera wumer req ‘ with exten GRO 7971 
Court Crillinghar accounts Write ynfidence t ve expe ge tudo work 
Swi x 159 Ww y 18 t St FC4 Solon ‘ate : per th 
—————————— eo aee dene —_ . ; — for appointment. 
wr rT AR LTD., 
49, CLO BOND STREET, W.I 
| MEDI - aze AGENCY requires 
. a a a g n, finished Na al Serv 
a nen EXPERIEN 1 Letteris sv r Clerk. Knowledge 
\ oa 


I ' Henr work per nw t 
| rt Work Accounts Dep Writ 
Box 1631 Ad. Weck 80 Fleet St EC4 


opport unity Kenya Advertising Corporation 


| offer... 
Expansion of a well-known London 
Advertising Agency requires additional A JOB WITH A FUTURE 
st Production and Progress 


Department in close association with (N EAST AFRICA 


Contact Executives. 


i lass artist who is interested in under 
This offers good prospects to lively taking more responsible work on internationally 
os : known accounts 
minded young men who have the urge 
We should expect a flair for line work and an 
to get on and anything from one to ippreciation of contemporary design plus a 
seven yeurs experience in Production ble knowledge of type and production 
and Progress. This is a fine opportunity for an established artist 
‘ or a young man with a few years’ studio or agency 
There are several different jobs re- 


experience who wants to take a step up 
quiring different grades of experience 
| grade of expe Salary, passage paid and other terms of service are 


and knowledge. | 


very favourable 


Write in the first instance to the 


BOX 1609 Advertiser's Weekly 180 Fleet Street EC4 Kenya Advertising Corporation Ltd., 


Box 563, Nairobi, Kenya. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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SPACE REPRESENTATIVE APPOINTMENTS VACANT PUBLIC 
: REQUIRED | 
FOR MAGAZINE ss secre neagemate a Gi FALCON STUDIOS OF LEEDS RELATIONS 
eo PRODUCTION require 
rst Salary or Salary and Commis- Unique Opportunity for ex 
£ ee terms This is a most ASSISTANT CREATIVE perienced public relations 
< interesting permanent position executive aged about 30. Long 
B rt Department 
8 with attractive prospects and . Prtaideive. ade Ehautd be taee DESIGNER established Public Relations 
could probably be filled by a] | ligent and methodical with a good with a de hiot Consultant with = gros fees 
young man who is at present | knowledge of t Ge me. proof print w 1 around £20,000 per ann 
| di r f n ¢ Pp I 
an assistant. Write stating ex- | | | [s7¢ » ao = ledge « 4 busy practice, seeks a Principal | 
perience, salary required to Write stating experience and salary esting Assistant and right-hand | 
R: Box 1586 | | required to — who is probably already 
: | . > nev wit! 
£F Advertiser's Weekly 180 Fleet St €C4 | | Perscane ager ~~ oe earning good money v 
- Frigidaire Division of General . 7 “A 6 . ! all firm of Public Relations Co 
3 ARE YOU AN ADVERTISING MAN | Motors Led., ad ' ; y + sultants to Industry mad | 
7 who Doesn't Sell Space Maybe you Stag Lane, K oesbury, N.W.9. j Leeds 2365. Commerce Boundle scope | 
9S nan with a desire to yw the right man who k | 
: ment manager. If | > aaa = we : : k t eT | 
ey along these lin REPRESENTATIY! { for Artists SPACE SALESMEN red for the work thoroughly 
: know We publist S Ww jetails ality M | 
cals and are anxious xy ence 1 age to + vid af Box 1607 j 
» men who would Li ¢ \ I 4 Barnett ’ fle , | 
rather sell space than buy it. Write « wi ae 5 nasser ababoaaued ” oe | 
Box 1605 Ad. Weekly 180 Fleet St EC4 EXHIBITIO STAND | 
a | ) _ ; 
me TRAFFIC 
: MARKET RESEARCH BEtiCach SMART SECRETARY /STENO 
See Ferranti Led., Moston, Manchester, CONTROLLER be en GRAPHER ‘eo 
have a vacancy in their SALES DEPT | » toot a "aa Pr 
| 4 z ret { 
for a required by CHIEF DI ah j 
MARKET RESEARCH Large National Advertiser Enowledge oe wok. A 
ASSISTANT Duties w de recording JUNIO Sn: oa 
with the ability and initiative to hold as prgn a rt one DVERTISING ASSIST 
' ' initiati 4 ) 3 STANT 
a post of considerable responsibility Display n through all Box 1 ” Nationa +. ' 
Previous Market Research experience stages. vo hecking, and . Ma 1» 
is desirable but the candidate should | gener . in work of Advertiser's Weekly 180 Fleet St C4 co-operation with 
be under 35 years of age. The appoint- ae : " . aE — — of : k { ads 
ment is to the permanent staff of the departme e-day week. SCHED! required Five 
company and carries a good com- Luncheon West End reas A aie R 
mencing salary with corresponding offices pees re are ‘ 
pension benefits. Please quote ref- _ ne ; : “ 
RSD. Application forms from rie tater Box | Box 16 , : . 
erence pp on forms fro Write stating experience and 
Mr. T. Jj. Lunt, Staff Manager, eatery required |——_——__ —— . Aes 
Ferranti (Ltd., Hollinwood, Lancs J 
THE ADVERT/SING MANAGER 
MULTILITH OPERATOR required for BIRO SWAN LTD., 
new 1250 machine in travel office 178 GREAT PORTLAND STREET, W.!. s 
Mostly one colour on cut bond and | 
duplicating paper. from metal and | réa ive 
paper pilates Some  storekeeping ADVERTISEMES\T COPY CLERK 
necessary Apply WTA Ltd TYPIST reg Ma uw Womar 
Eccleston Court, Gillingham Street Shorthand ye 
Victoria, London, SWI | Box 1630 Ad Weekly 1x 


Fieet St PC4 


Visualiser/Ideas Man 
EXPANDING GROUP OF (OR WOMAN ;) 


DESIGNERS AND PUBLISHERS 


At copy would be an asset 
for Commerce and Industry more important is experien _ 
require produc tanding consumer cam 


advertisements 
The 


work covers an interesting range of national 


paigns—not individual 


This post requires drive and the ability to 
sell commercial publishing at Directors’ level 
plus an appreciation and an 
intimate knowledge of printing techniques. 


with emphasis on the visual impact. 


accounts—some with a feminine appca! 


of desig : : 
; csign Write or ‘phone for an appointment i! 


; es you can produce evidence of successful 
The work is of unrivalled standard. Generous 


with opportunity 
ultimate directorship. 


campaigns. 
remuneration an for 


(Our staff has been informed of this appointment) 


CRANE PUBLICITY LIMITED 
1 Fitzroy Square, London, W.1 


Telephone:—EUSTON 8061 


Please write in strictest confidence to : 
Box 1639 
Advertiser's Weekly 180 Fleet Street EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Sieuasions Vorant + 7 The Soe as aera, teres. s Shcsand Eaeaepeent 


Agency if the applicant « a man aged 18-64 inclusive or a woman aged 18-59 inclusive 
unless he or she, or ae employment, is excepted from the provisions of 
of V 


Order 1952."" 
An Important PUBLIC RELATIONS 
fathew Crosse, Managing Director of Mathew Crosse 


blic relations consulting firm, is looking 
“a about 30 to act as his personal principal 


a ) the work of a group of Industrial, Commercial 
’ a ; ents of the firm. Must be experienced and 


d salary in present post. This is a unique ‘ 
opp y for the right man. Apply by letter only in 
fir to Mathew Crosse Ltd., 55, York Terrace, 
N.W M envelope * P.P.A./M.C.” No telephone 
A new verlsing agency 1s in EXPERIFN. FD ARTIS! COLOURIST PRESS OFFICER arye | trave 
re Photographic rganisation equires ournalist 
. ° Ss : craft oan A tant (male : Full jectails and 
process of formauon. It will start lary to right ry required 
apr Box 1623 Ad. Weekly 180 Fleet St EC4 
7 t a Fleet St C4 FIRST-CLASS SCRAPER-BOARD 
business the autumn. Among QUAKER OA LIMITED — require ARTIST is required. 1 ~ 
} t handle A ther vacancy occurs for = Gee 
Its found wents are several im- } retarial wort nee Artist showing good promise 
Apr at Box 1626 Ad. Weekly 180 Fleet St EC4 
portant tional advertisers. Persct REPRESENTATIVE ire pr 
M elle oar comnmettiel  ghotoatent 
: y ° Br K tud Or thos with good con 
Applic for the following Oe ere ered BE og tA 
a P bu N "Good capat f earr m j 
positio an till be considered . iEMp > B er Bon 164 Ad Week "Ws ) Fleet St Ec 4 


-————$—— — 


Account Executive 


Fully experienced copy detail One minute from 


Accounts staff 


Victoria Station 


there arc attractive vacancies 
Advertising typographer ie <n 


in a cheerful team for a 


Creative Group Head 


Marketing Assistant with 
expericnce as a traveller TYPOGRAPHER-ADAPTER 


preferred. Speedy, practical man for Production Department 
. , “ and a 
Applications tor these vacancies 


which should state experience and LAYOUT ARTIST 


Experienced agency man with good pencil 


salary required should be sent to 


technique and drawing ability. 


BOX 1648 Write fully to 


ART DIRFCTOR, E. WALTER GEORGE LTD., 


Advertiser's Weekly 180 Fleet Street EC4 25 Lower Belgrave Street, London, S.W.1. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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APPOINTMENTS VACANT 


STUDIO IRWIN 


¥ have vacancies for First Class 


COLOUR RETOUCHERS 
STILL LIFE 
LETTERING ARTISTS 


Top wages, bonus and superannuation scheme. Only 
highly experienced artists should write or telephone for 
appointment to: 


Art Director, 
STUDIO IRWIN LIMITED. 


118, Chancery Lane, London, W.C.2. 
Telephone — Chancery 414 
AMBITIOUS Advertisement Representa YOUNG LAYOUT MAN GENERAL 
tives r the technical and trade ASSISTANT iding film 
rnai held ar nvited to write for a fistrit ' produce quick 
4 u ome rred r J tor c No finished 
75 per cent of work St experience and 
advertisement manag ju 
representatives Tern Bb 1627 A k 180 Fleet St EC4 
‘ i | Ap cs witt 
guaranteed nu > commencs PRODUCTION Experienced man re 
Pensior eme Write fu fetails of i 1 tor \ in West 
x and experience AD t i ind know 
Box 1624 Ad. Weekly 180 Fleet St BC4 a Os Fi F ~ ge ne a 
Sa l ' P m will carr 
FOR A SPAC E Bt YER in a sma : | antes skin ditions 
agence 7” @ number two in a larger , M Frids “Writ e fk 
Lior tt road is ope t« - . 
BeVeIOS and = responsi Box 1621 A } Fleet St ECS 
an xf r tum-sized 
aN esstul ture PRODUCTION. y “% man with 
ged for the man woma abili \ rr 3 re 
ake this permanent per r t spanding agen 
tment where abilit fler ' pensionable 
ism tor the job are ot pp m rt phone The 
mportance Write with details Secretar k A Parker Ltd 
f H Street, E.C.1 
Ad. Weekly 180 Fleet St EC4 (CLErke 


MARKET INFORMATION SERVICES LIMITED 


requires a 


HIGHLY EXPERIENCED 
RESEARCH EXECUTIVE 


AS ASSISTANT TO 
THE TECHNICAL DIRECTOR 


Due to considerable expansion, an assistant to 
the Technical Director is urgently required by 
Market Information Services Ltd. Applicants 
must be fully skilled in all consumer research 
techniques and have considerable administrative 
experience in the market research field. This 
is a senior position of high responsibility, carry- 
ing a commensurate salary. 


Apply in fullest detail to: 


The Technical Director, 
Market Information Services Ltd., 
24, Brook’s Mews, W.1. 


ADVERTISER'S WEEKLY 


ME CLASSIFIED ADVERTISEMENTS 


Converting 
to TV? 


. but 


. advertising 


joung .. 
xperienced 
wild wants to convert 

and ll Career, you may 


be the mar we're looking for. 


b is ct as personal assistant! 
re h our rapidly-expanding 
ele Film and Radio Division. 


You should therefore have the 


| practice of advertising 


rips... with a desire 
to u to the Television side 
Write in the first instance with full 


ing age, education 


and srcial experience to : 


The Personnel Manager, 


G. S. ROYDS LTD. 


160, Piccadilly, W.1. 


*Phone your classifieds 


to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


MURRAY-WATSON LTD. 
COMMERCIAL 
ARTISTS 


for their Midland Studios 


Must 
be fully conversant with finished 


artwork for eproductior 


Apply Murray-Watson Ltd., 
| 


Barclays Bank Chambers, 
Dudley. 
"Phone 4 
| 
LEADING CANADIAS PUBLISHING 
riRM 
i 
{ 
Box 1 ad W EC4 


LETTERING & GENERAL 
ARTISTS WANTED 


Capable to wo 


s 
ander happy 
NORFOLK STUD'O LTD 
41 Gerrard Str« w 
TOP_CRADE GENE wTIsi 
i m 
St 
i f 5 \ i 


ALSO 


Senior Book-keeper | 
required 


tc. A permanent and progressive 
io a really responsible person with 
organising ability to cope with expansion. 


Salary according to experience. 


Junior with knowledge of 


book-keeping and vouchers. 


358 


AuGusT 11, 1955 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Situations Vacant : ** The engagement of persons answering these advertisements mast 
be made through = Local Office of the Ministry of Labour or » Scheduled Employment 
Agency if the applicant is = man aged 18-64 inclusive or « woman aged 18-59 “xe 


a he or she, or the employment, is sxcepted from the provisions of 
Notificati ov jes Order 1952." 
are offered a variety of interesting press and print work ; 
executed in a friendly atmosphere under the guidance of one 
of the forward craftsmen typographers. Applicants from the 
case or easel will be considered, provided he or she has a good 
type and design sense with ability to give intellig ao plication 
tothecopy. Experience with an agency or publisher is preferred. 
Write or phone—Chief Typographer 
Clifford Bloxham & Partners Ltd. 
LION HOUSE, RED LION ST., W.C.1 Chancery 6341 
PUBLIC RELATIONS ASSOCIATES, FEMALE JUNIOR ARTIST required 
67, Brook Street, W.1. require young for general ce k for Packag 
j t take harge of Clippings | ng Good a ind pre at 
1 v Se No previous | with knowle graph Wr 
ec m ur but a good sense with jelar we and 
fesign essentia Interesting post expected 
r the right person Piease telephone Box 1646 Ad. Week iD C4 
GRO. 5573 for appointment 
OL > ESTABLISHED Country Magazine 
Lady Advertising Representa 
Advertising Representa TECHNICAL 
full particulars to 
Neckly 180 Fleet St EC4 PUBLICITY 


if you believe you have more than 
average ability in dealing with the pro- 
duction of printed literature have a 
solid background of experience in 
technical press advertising—and know 
e of what is meant by sales 
p otion '"—there is a vacancy in the 
Publicity Department of a large influ- 
Company which is full of scope 
for the right man. Commencing salary 
£850 per annum. Age, not over 35 
Particulars please to 


Box 1616 
Advertiser's Weekly 180 Fleet St EC4 


ential 


ts Dept. up to Trial Balance. UP TO £1,000 A YEAR PAID to a 

First-Class Lettering Artist Also an 

-yYnerience < » f portunity exists for budding young 

experience and be fully ae tes ae ae 
= me 7 hour Apply 

osting, P.A.Y.E., Private Box 1625 Ad. Wee 10 Fleet St BC4 


TALENTED 
ADVERTISING 
EXECUTIVE 


is offered a progressive 


DIRECTORSHIP 


in a substantial |.P.A. Agency 


The executive 
>uSiness 


we seek is essentially a 
getter—both for and 
He must be « nat 
ivertising execu 


knows from experience the right 
Apply anewers and who can interpret clients 
a ceeds and direct the agency facilities 
inavine _ successfully 
iging Director, This directorship es with it a 
substantially imcreasin moome based on 
Write or Phone David Macaulay Advertising Ltd., the ° s own elorts commencing 
, at mo pa. in fact, 3 
. s ere he can create 
40, Bryanston Street, addit al retirement income 
for h hs wife on his decease 
No investment required 

Marble Arch, W.1. Our staff are aware of this advertise 
ment Reply im strict confidence to 

Pad. 0073 Box 1589 


| | Advertiser's Weekly 180 Fleet St EC4 


DESIGN OF 
TECHNICAL PRINT 


The man who will be given the oppor- 
tunity to fill this important vacancy will 
be a capable layout man, well versed in 
the preparation of technical print. He 
will also be able to instruct artists, buy 
artwork and show an aptitude for 
typography. This prominent industrial 
company offers a permanent progressive 
situation, commencing £850 per annum, 
toa man under 40. Write full details to 


Box 1617 
Advertiser's Weekly 180 Fleet St EC4 


VACANCY OCCURS in medium-size 
but expanding Agency for an Assistant 
to Space Buyer Experience not 
essentia but applicant should have 
aptitude for figures Typing a 
advantage Write giving tul par 
trculars and commencing alary 
expected, to 
Box 1619 Ad. Weekly 180 Fleet Sc FC4 
Old established progressive trade 
journal planning developments, has 
vacancy for keen, experienced space 
seller aged 25 5 The field is 
already wide, but a knowledge of con 
fectionery and allied trades might be 
considered an advantage 
Salary commission and every en 
couragement to man with muitiative 


Details of experience to 


Box 1615 
Advertiser's Weekly 180 Fleet St €C4 


PRODUCTION ASSISTANT. A _ Pro- 
duction Assistant, with two or three 
years’ experience, to work on a number 
of busy national accounts Applica 


tions by letter or telephone to Scott 
Turner & Associates Limited, 17-18 
Dover Street, W1. Hyde Park 0481 


THE THEATRE DIVISION 


of the 


J. ARTHUR RANK ORGANISATION 


requires an additional 


LAY-OUT MAN 


HE SHOULD POSSESS SOUND 
WORKING KNOWLEDGE OF 
TYPOGRAPHY, BLOCKMAKING 
AND LETTERPRESS PRINTING 
AND BE READY TO CONTRI- 
BUTE TO THE CREATIVE 
THINKING OF ALIVELY TEAM. 
s 
FOR THE RIGHT MAN THE POSITION 
OFFERS INTERESTING IMMEDIATE 
EMPLOYMENT AND PROSPECTS OF 
ADVANCEMENT WITHIN THE 
COMPANIES OF THE ORGANISATION 
. 


WRITE, GIVING AGE, DETAILS 
EXPERIENCE AND SALARY 
To 


OF 
REQUIRED 


PUBLICITY CONTROLLER, 
CIRCUITS MANAGEMENT 
ASSOCIATION LTD., 
DOMINION THEATRE, 
TOTTENHAM COURT RD., 
LONDON, W.1. 


‘Phone your classifieds 


to CHA 8844 (Ex 25) 
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Aucust 11, 1955 359 ’ ADVERTISER'S WEEKLY 


; CLASSIFIED ADVERTISEMENTS 


“ LAYOUT MAN TECHNICAL ARTIST 


ee 
», with original ideas and sound knowledge required for Publications Department 
of Typography required for busy . * * An interesting and varied work pro 
Advesdiing Qaperunnts taal oven Kenya Advertising Corporation needs . . . ccamnann calle Gar chility te pooduce 
q advertisements, booklets, leaflets, etc first-class perspectives in line and 


J iz for a wide range of consumer products halftone from blue-prints and per 
2 ot side rane of conemer produ A VISUALISER/LAYOUT MAN ow 

: per annour 5-day week Permanent Working conditions are excellent 
position with advantages of superannua- IN EAST AFRICA the surroundings congenial and the 
tion and half-yearly bonus positions permanent 


Apply giving particulars of age, ex 
Apply, giving age and full details of 


*< ld@<t li > ° 4 . perience and salary required, and 
experience, to Th old-established East African dv ng quoting ref. AW/37, to the 
Agency offer a young man the op P - 
€ . ' "ersonnel ¢ eer 
The Scaff Manager, work on interesting international! aR 
Roya! Arsenal Co-operative Society account Saunders-Roe Limited, 
Ltd., 71, Powis St., Woolwich, S.£.18. = East Cowes, 1.0.W 
We should expect two or three ‘ | 
‘ experience, a flair for contemporary design anc 
awe pe “we ~ ability and willingness on occas see h Oe oe — " t 
» rmanen Ositio ; . ; S “i : required nowledge of t kmak 
Marketing Department of Tecalemit work beyond the pencil stage procedure an advantay i 
Limited, Plymouth, for someone over . 7 . ‘ — week 9W two 43 
25 vears of age with a sound know- Sala age = and other terms « Ice Box 1635 Ad. Week 180 Fleet Sc U4 
ledge of modern statistical methods are very ‘avourabdie 
Salary approximately £500 p r Appl SECRETARY SHORTHAND TVFtISt 
cations, giving full details of training , . required for Prod \ 
and experience, should be addressed Write in the first instance to the | We t i nd Agency H 
to the Personnel Manager j No Saturda 
Kenya Advertising Corporation Ltd., Box 1636 Ad. Weekly 180 I St 
Box 563, Nairobi, Kenya. | - 
OPENING for ma or woman TECHNICAL Al Ss 
. sd P (18-2 £0 with interest Compa ts General Artist req € | 
A large firm at Seratford requires a in writing wh start career oO pres good slick layouts and finishe i 
versatile artist for its Advertising in advertising multiple retail black ‘ Must have had Age ex } 
Department Applicants must have wean . Five jon week ir Write j 
oe sooner bane ae - Ca ‘ H angements re- «! Box 1613 | 
ney ones ler . 
dge of lay-out work for Box 1514 Ad. Weekly 180 Fleet St EC4 roams. P| Advertiser's Weekly 180 Fleet St Ec4 | 
nd advertisements, and em Mt — és | 
e selection and spec = 7 : when 
so Gem. ‘The onut is 2 YOUNG “IAN N RETOUCHER, | 
one and carries with it a my required used 
on scheme. Write giving GENERAL ARTIST ' Top ra o ryt HN & 
s and do not send specimens An ur t Pp Martin Lid su t 
first instance touching af rewls Box 164 Kent lelephor RAY ¢ 
Box 1638 — ‘ eee = "a 
Advertiser's Weekly 180 Fleet St EC4 LETTERING ARTIST | 


Must have a lard of finish 


LAYOUT AND LETTERING ARTIST 


a7 * ARTIST FOR 


capeionss,’ ons, t Seaae EMER ADAPTATION WORK 
t mu he " ne ‘ 


. 
worker with some : 
rangle Waddicors 
Murray Studio, 5, Rosebery 


Avenue 


GENERAL Fone: Tons STOO eh 
ARTIST GENERAL ARTIST. First-cla al REQUIRE A 


Ar t required ft 
Here is an excellent oppor- - , ’ # and var 
rit 


i! 


for an all-rounder to “= . ing top 


work closely with our, Art | Bor 1622 Ad Weeki 180 Fleet & ECs first-class typographer 
ector r nmsists 0 


doing good nd visuals 

over a wide range (advertising 

d publications, etc.) and 
finished 


~ artwork H Y y 
cdi Production Agency experience essential. 


EDITORIAL Assistant Interesting work on press and 
WRITER 


print. Good salary, happy 


This vacancy is for a writer required to handle interesting 

th me eneimeerne ' ne f or - b 7} . 
with some engineering or me range of National and Technical surroundings. Pension scheme. 
cha knowledge. Suggested Accounts in expanding agency. 
age limits are 26 to 36. Good Applicants must have had 2 
— Se = years experience and be able 
kee ess 60 OutIOoOK are 1 rf 

k ith 

first essentials. The job has Tin Gauibiaet Ga Applicants should write or telephone 
genuinely good prospects for he Company operates a 5-day 
the right applicant week with pension and luncheon 


spumer gobemadn STUDIO MANAGER, 1. BOOTH WADDICOR & PARTNERS LIMITED 


Sand 6 etails in confidence (statir 


raquicad) 02 . Se ta ae te 38 Park Street, London, W.1. Telephone Grosvenor 7511 
THE PRINCIPAL, ALLARDYCE PALMER LTD., 
THE D. BROOK-HART COMPANY, 109 Kingsway, W.C.2. 
PREMIER HOUSE, HOL 928). 


48 DOVER STREET, LONDON, W.! 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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AuGustT 1], 1955 


CLASSIFIED ADVERTISEMENTS 


Experienced all-rounder 
M.I.P.A. or SENIOR STUDENT 
Specialised leaning to creative side 
particularly copy wr 
Able to 
ond handling 
The ¢ P 
Reply to 

Box iss 

Advertiser's Week'y | St EC4 
JUNIOR ARTIST 

Service my 

exper 

Ca 

Te m 

Produ f I A 

wo. 


————} 


' 


The absolute top salary 
is offered {cr a 
really conpctent 


APPOINTMENTS VACANT - 


Situations Vacast : ** The engagement of persons answering these advertisements must 

be made through « Local Office of the Mimistry of Labour or « Schedaled Employment 

Ageacy = the applicant is « man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 

or she, or the supioymesnt, is excepted from the provisions of the 
Notification of Vacancies Order 1952." 


LAYOUT ARTIST 


to prepare visuals for (¢ Brochu 


Press Advertisements, etc 

Golden opportunity for a th 

ambition. Write, 

Box 1562 
Advertiser's Weekly 180 Fieet St EC4 
ie Ay — ae ED PRODUCTION ASSIS- JUNIOR ASSISTANT to Art Stu 

TA required t medium-sized M prefera wit 
agence (00d working conditi ‘ \ 
App B kly 180 Fi St EC4 
Box | Ad. Week 180 Fleet St EC4 


AN IDEAL OPPORTUNITY 
FOR AN 


ARTIST 
with Ideas, Ability & Ambition 


Should have not specialised. If he is now fayOuts | print 
in a rut here's the opportunity to get 


Above ¢ juce slick pencil 


and press, and 


out of it. Develop and finish his own hand 1 tion details. 
ideas. No small lettering required Good ‘ ncy-experi 
DOG 5 y or é - o 

enced Phos TEM 0046 


PRESS (ADVERTISING) LTD 
47-9 WEST ST.. HARROW 


Notley’s 
require 
First 
Class 


Visualisers 


Please contact : 
J. GARWOOD, 
Notley 
Ltd., 


Cecil D Advertising 


15, Hill Street, 
GROsvenor 8911 


W.1 


TECHNICAL ILLUSTRATOR 


and colour cutaw a 8 


Capa planning {hook Wr 
Box 1633 Ad. Weekly 180 F t St EC4 
NATIONAL PUBLISHING HOUSE, 
with f r ve fea t vacanc 
sumimit-tyF spa 
f I t 
App 


Box 1628 Ad. Week 180 Fleet St EC4 


or wr 
interviews Saturday morning 
LE ERING ART iST Saaremaa GILBERT ADVERTISING 
T T a IN AND DISPLAY CON. j 
TRACTORS, NW ares, require a SERVICES LTD., 
young mar wit! sor rac 4 ‘ 
7 Settee prayer yw cng ~ 10 Norfolk St. London. W.C.2 
Apply with specimens to apable of progr ook. 
CHAMBERLAIN STUDIOS ITD opportunity (a " ere 
ne National Serv Apply DUE TO EXPANSION, we are looking 
yo LUDGA 7 4 Box 1602 Ad. Weekly 180 I tSt Fc4 slesma W 
CENT ' i selling 
ady earning a 
= } he right type 
ASSISTANT . M EXPERIENCED ARTISTS oe we 
: ma req Fashion, Layout and Lettering Artists 1 pa 
required for progressive studio. Good ade : 
} kK salary for artists able to use owr taff k 
‘ py initiative. S-day week. Ring Central pplica 
tage Wr “ 
dl Pl , 6270 for appointment , p 
Ma Ha . gh. | I t St Ec 
We need a youngish, energetic 
woe Sent 2. geen. Sargent DEPARTMENT 
dustrial Copywriting w 1s 
accustomed to digging for facts ASSISTANT 
and presenting them with force 
and imagination 
. required by leading manufacturer line 
The successful applicanr will , 
work in the London Pu ae materials. Some Advertising know sirable 
Department of an but not essential Age 22-28. In { ili- 
group of Companies , ‘ iis 
facturing a wide range of elec fications a good secondary education and an 
trical and engineering equ 
poser f s & P intention to make a career in Advertising Salary 
‘ . ling ¢ » rier , 
The scope of this job is wide and £350-£450 according to experience W giving 
offers unlimited opport $ full details of education, career to date a sent 
to the right man, who w be 
given every encouragement salary to 
Please send full details, in- 
cluding age, experience and The Advertising Manager 
salary required to THE RUBEROID CO. LID., 
Box 1555 Commonwealth House, 
Advertiser's Weekly 180 Fleet St €c4 1-19, New Oxford Street, London, W.C.1. 


EAST MIDLANDS GAS BOARD 


HOUSE 
MAGAZINE 


Female editoria sistant required 
work on house magazine at Board 
He 1d jarter le c er The 
ce u pT ant w expected 
ar snc r al 
must be a 4 : 
T << tT 4 c 
¢ post Jes “ 
le x TY ef Jun n and 
editing Shorthand editorial exper 


ence advantageous but not essential 


Salary accordir 


g to experience and 
ability, from £353 


£474 per annun 

The post is super 
successful applicar 
to pass a 


nuable and the 
be required 
medical ¢xamination 
Applications, stati 
tion and experience, to 
Fast Midlands Gas 
House, University 
before Saturday, 


z age, educa 
the Secretary, 
Board, Beverley 
Road, Leicester, 
20th August, 1955. 


‘Phone your classifieds to CHA 8844 (Ex 25 ) 
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AuGust 11, 1955 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


SMITHS’ 


require a 
TRAFFIC CONTROL 
ASSISTANT 


M or F, aged about 22-24, 
to work on interesting 


group’ of accounts. 


Applicants must have a 
good working knowledge 
of Production procedure 


and agency routine. 


Phone, or write, stating 
experience, age and salary 
required, to 


Traffic Control Manager, 


SMITHS’ 
Advertising Agency 
100 Fleet Street, E.C.4. 


Ltd. 
FLE 5371 


APPOINTMENTS VACANT 


APPOINTMENTS WANTED 


MATHER & CROWTHER LTD., 1.P.A. 
has an important vacancy for young 
graduate (preferably in Economics) to 
work in 

MARKET RESEARCH 
DEPARTMENT 


with view to Executive p 


AGENCIES —STUDIOS 


Senior creative artist and designer seexs 
interesting free-lance or » arrange. 
ment. All-round ability, and sound 
experience in both Agency and Studio 
organisations. Qualified advertising 
man, D.A.A. 1955. Please write to 


Box 1590 
Advertiser's Weekly 180 Fleet Sc EC4 


Application should be made in hand- 
writing to the Director in charge of 
Research, Mather & Crowther 
Led., Brettenham House, Lancaster 
Place, W.C.2. 


WEST END STUDIO requires Dark- 


room Operator for copy photo work 
MAY. 2251 


if your work s ABOVE AVERAGE 
standard we have urgent need of you 
for the following positions :-— 


TECHNICAL ILLUSTRATOR 
RETOUCHER ~- LETTERER 
Write or ‘phone : PN. eomeere 

Rd., cA. 


Led., 165 Grays inn 
Tel. ; TER. 2654. 


APPOINTMENTS WANTED 


Do YOU want «a first-rate 


STUDIO MANAGER ? 
keen 


knowledgeable and agency 
handling National ac- 
ec. A competent 
general artist, including layout and 
design. interested’ Write to: 

Box 1612 
Advertiser's Weekly '80 Fleet St EC4 


experienced, 
counts, costing, 


PROMISING OPENING 


exists for 
to operate 
progressive 


energetic space salesman 
from Manchester, with 
Natianal publishing house. Applicants 
must have proved selling record to 
industrial management, know agency 
client routine and be prepared to work 
long hours with a young and efficient 
team. All details in confidence. Write 
Box 1629 Ad. Weekly 180 Fleet St BC4 


SALES REPRESENTATIVE 


FLIGHT Sales Rep. who has first class 
connections. The right individual can 
earn between £1'$00-€2000 ps. Write in 
strict confidence to Managing > 


Box 1561 
Advertiser's Weekly 180 Fleet St €C4 


ABLE AGENCY MAN seeks a job, or 


freelance or part time on sharing 
basis. Lifetime's experience. Repute- 
tion as brilliant copywriter, visualiser. 
Just what the smaller agency needs. 
Box 1594 Ad. Weekly 180 Pleet St BC4 


ADVERTISING MANAGER 


Thoroughly experienced agency top 
executive seeks position as an Adver- 
tising Manager in London. Has been 
an account executive for many years. 
Salary range about £1,350. 


Box 1610 
Advertiser's Weekly 180 Fleet St EC4 


PART-TIME JOB for experienced 
Finished 


ASSISTANT TO COMPANY 


SECRE- 
TARY, with good knowledge of book- 
keeping Agency experience essential 
Reply in confidence with full details 
and salary required 
Box 1650 Ad. Weekly 180 Fleet St BC4 


VISUALISER 


with thorough experi- 
ence of all advertising 
creative problems needed 
for rapidly expanding 
agency. 
Box 1643 
Advertiser's Weekly 180 Fleet St EC4 


“ HAND-PICKED “ 


. Lay- 
out Artist. art-work = if 
required 


Box 1608 Ad. Weekly 180 Pleet St BC4 


GENTLEMAN, now representing one of 


the world’s great newspapers, desires 
change. Accustomed to dealing at the 
best business and social levels Tre- 
mendously interested in commercial 

/ and aviation world Moderate 
salary expected 


Box 1611 Ad. Weekly 180 Pleet St BC4 


YOUNG (29 years oid) top-flight Cana- 


Radio and Television writer/ 
Director, at present operating in Mon- 
treal with one of Canada's largest 
advertising agencies (TV 40 per cent of 
total Billing). Very interested in jown- 
ing London advertising agency. Com- 

ely in touch with other medis 
ully experienced on all types af 
account (Local and National). Please 


write 


Box 1579 Ad. Weekly 180 Pleet St BC4 
available —The Wigmore A, 7 
Wigmore S&., W.1. HUNter 1/2/3 


I CAN SELL and I want a job 


Publicity anything Pirstt - class 
testimonials for ability and honesty 
Please send full details of offers to 

Box 1620 Ad. Weekly 180 Pleet St BC4 


| 


A GIRL (19 
in studio 
Box 1634 Ad. Weekly 180 Pleet St BC4 


APVERTISING EXECUTIVE, age 40. 
with first-class experience London and 
abroad, is available now for Advertis- 
ing Manager, PRO or Senior Agency 
Appointment 
Box 1651 Ad. Weekly 180 Fleet St BC4 


PRINTERS 


20,000 WOMEN WAITING, o so ik 
seems to those who entrust all of their 
mailing, collating, packaging and 
handwork of any description to 

F. C. Newman & Co., 439 


experenced. wants work 


Messrs 
Battersea Park Road, S.W. Batter- 
sce 7274. 


BUSINESS OPPORTUNITIES 


IS IT YOUR AMBITION 
TO OWN A 


NEWSPAPER 7? 


“"YOUR CHANCE IS HERE" 
The Halifax & District Advertiser, 
Est. 1889, reg. Stationers Hall and 
GP.O. head newsprint allocation, 
also Handbill Distribution Service 
owing to iliness 
— FOR SALE — 
For Particulars, write MANAGER. 


HIND’S CHAMBERS, CROSSLEY 
STREET, HALIFAX 


SPEEDY PRINT SERVICE 


for all Advertising and Sales |teracure 

Top -and-White and 
GOTHIC PRESS LIMITED 

Euston 5645 _ ©) Osnabur gh 
(Oppesice Gt. Portland St. Sestion) 


FIRM OF SPACE SELLING AGENTS, 
able to take on another monthly 
publication, are invited to 
cate with 


Box 1596 Ad. Weekly 180 Fleet St BC4 


commun - 


Londen Binders, with increased pro- 
duction facilities, would welcome Trade 
enquiries Competitive prices and 
quick delivery. 
DUNSMURE BINDING WORKS, 
Balham , Edmonton, N.9. 
(Edmonton 1733.) 


FOR ORIGINAL GIRL PICTURES 
+ ae Studies, ot, of 

i Are or 
vee 


Photo-Union Picture 
12 Soho Square, London, W.1. 


CRAVENS ADVERTISING LTD. of 
42 Leaves Park Road, Newcastie-upon-. 
yne, 1, announce the opening of 
their London Office at 161 St 
Stephen's House, Westminster, S.W.1 
Will Publications please send rate 
cards and media information 


STOCK PHOTOGRAPHS AND PIN. 
UPS for artists and advertising agents 
For particulars of studio Teckicios, 
fashion photography 
model files, contact 
Photogra Limited, 
Church . Wa 


@i. ARTISTS and 


© PHOTOGRAPHERS 
artwork and photostudies 
REQUIRED 


An LP_A. Advertising Agency wishes to 
inspect original creative artwork and 
pee eS ary studies (Colour and Black 
and hite) of compelling selling in- 
terest, with a view to immediate cash 
purchase. Work with an ides behind 
it please. Write for appointment to 


Art Buyer, 
Box 1588 
Advertiser's Weekly 180 Fleet St EC4 


net 
WEStern 4130 


EXHIBITION 
C. Hurrell’s 
SHE. 5949 


FITTINGS IN STEEL. 
Trade Metal Works 


| SALES AND WANTS 
| 


ADDRESSOGRAPH CABINETS for 


sale Oak, in excellent condition. 
2. 4 6& & 18 @- and 100-tray capecity 
Complete with steel trays. also second 
hand selected Addrewograph Frames 
MSS. (A), 49 Tattenham Grove. 
Epsom 
ADDRESSOGRAPH “se 

Good condition Cheap 
16, Kenton Street, WC! 


electric 
Lews 


Good jobs are waiting for gool men 


ARTISTS Figure—Lettering—General 
Able to produce * Slick * clients visuals 
or finished layouts. 

VISUALISERS To work on National 
Accounts, able to show progressive 
experience in London agencies. Ability 
to control creative production team 
an advantage 

TYPOGRAPHERS fiixperienced . .”. 
able and willing to work in close 
co-operation with a creative art — 
Agency experience essential nd - 
ard high 

PRODUCTION MEN To buy print, 
typesetting, blocks and handle all 
general production. 

TYPISTS Used to Agency work 
careful neat and speedy 
There are NO FEES to pay 
thing is strictly confidential. 
Write, call or ‘phone 
STAFFS ORGANISATION 
84 High Holborn, London, W.C.1 
CHAncery 2550 

Good jobs are waiting for good men. 


Every- 


FREE LANCE SERVICES 


MAIL ORDER, illustrations, footwear. 
toys, still life and general art work 
The Studio, 63 Great George Street 
Leeds, 1, secks commissions 


EXPERT LETTERING 
board work speedily executed 
Box 1644 Ad. Weekly 140 Pleet St BC4 


CREATIVE 
TYPOGRAPHER 


over 14 yeors’ versatile 
experience, offers: 


1. Viewsls, Layouts, Presentation 
Roughs ; all forms of advertising 


2. Accurate Mark-ups — distinctive 
typography with sense of colour, 
balance and design. 

. Adaptati intelligently and in- 

dividually designed. 

Fast and reliable service. 

Box 1633 
Advertiser's Weekly 180 Fleet St Ec4 


and scraper 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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=H DISPLAYS & EXHIBITIONS Pew - FY 

:% An opening occurs in 2 London Bo ee 

=. Company dealing in multiple Displays SS 

¢ and Exhibition Stands for a TOP ee (mia 
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Advertiser's 


@ REGISTERED iE 7~ 
AT G.P.O. AS A Post free 
NEWSPAPER 55/- (overseas) 


[ ™ STOP PRESS 


E. J. ROBERTSON 


OWING TO ILLNESS, E. J. 
ROBERTSON, CHAIRMAN, 
BEAVERBROOK NEWSPAPERS 
LTD., HAS BEEN AWAY FROM 
HIS OFFICE. IT IS UNDER. 
STOOD THAT HE HAS UNDER. 
GONE A MAJOR OPERATION. 


| Self-Service Development Asso- 
ciation will hold its annual general 
meeting at Café Royal, Regent 
Street, next Thursday, August 18, at 
| 2.30 p.m. 

Before the meeting an informal 
luncheon will be held. Mrs. Joan 
Robins, honorary secretary to the 
Home Economic Committee of the 
National Council of Women of 
Great Britain, has been invited to 

| speak. 


carries far ™ 


After 23 years, the Advertising 
Federation of America are moving 
their headquarters. The move 
follows what the AFA say was one 
of the most successful conventions 

in their history. 

Ww, ° . Address of the new and larger 

Cizght than t c premises is 250 West S7th Street, 
New York, 19, NY. 


H. F. Overy, managing director 
of Willing’s Press Service Ltd. at 
| present on a holiday cruise in Scan- 
| dinavia, has visited Copenhagen, 
where he met Danish representative 


SPace ; . 
ce It Occupies at of one of the agency's clients, 


Parke, Davis & Co. Ltd. 


Publicity Club of London have 
changed the date of their Christmas 
luncheon from December 16 to 
Tuesday, December 20. It will be 

| at the Grape Room at Grosvenor 
House. 


“This is your life” is to be spon- 
sored on Radio Luxembourg by 
CWS Ltd., starting in early autumn. 


“The Times Weekly Review” 
issue of next Thursday will inclade 
a 12-page survey of banking. “The 
Times” of Friday, August 19, will 


Proprietors, BUSINESS PUBLICATIONS Lid.. at their office at 180 Fleet Street, London, E.C.4 (Phone Chancery 4844) 
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